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Before  the  Marathon  was  up  and  running. 


An  earlv  Boston  Marathon,  1899 


It’s  the  most  famous  26.385  miles  in  the  world.  The  Boston 
Marathon. 

It  started  in  1897  with  a  handful  of  runners  finishing  to 
the  cheers  of  just  family  and  friends.  Soon  however,  people 
would  come  from  all  over  the  world  to  run  it  right  into  a  world 
class  event.  But  years  before  the  Marathon  took  off  in  Boston, 
The  Boston  Globe  was  moving  full  speed  ahead  with  news  of 
pacesetters  everywhere. 

From  athletes  breaking  records  to  rock  groups  making 
them.  From  the  political  parties  in  Washington  to  the  star- 
studded  parties  in  Hollywood.  From  passing  fads  to  long 
lasting  traditions.  If  it  was'important  to  know,  you’d  know 
it  by  reading  it  in  the  Globe. 

Which  is  why  long  before  people  took  to  the  road  for 
the  Boston  Marathon,  they  took  to  it  for  The  Boston  Globe. 
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The  Los  Angeles 
“Copley  Connection” 


Copley  Los  Angeles  Newspapers 
are  in  the  metamorphosis  stage 
of  becoming  The  “Copley  Connec¬ 
tion.”  The  Daily  Breeze,  Evening 
Outlook,  and  News-Pilot  will  have 
a  completely  centralized  database 
for  its  news/advertising  network 
by  the  end  of  1986. 


Three  Copley  newspapers  cover  the 
L.A.  coast.  Soon  they  will  share  informa¬ 
tion  with  just  a  touch  of  a  button  as 
they  access  a  new  front-end  system  with 
System  Integrators,  Inc.’s  System/55 
labeled  by  industry  experts  as  “the  sys¬ 
tem  of  the  80s.” 

Copley  Los  Angeles  Newspapers 
foresee  expanded  editorial  coverage,  plus 
an  attractive  advertising  package  once 
the  System/55  is  implemented.  Adver¬ 
tisers  will  have  the  option  of  obtaining 
wide  market  exposure  encompassing 
Malibu  to  San  Pedro  at  a  discounted 
price. 

Another  added  benefit  of  the  System/55 
is  its  fault-tolerant  capability  —  this 
means  it  can  replace  defects  without 
downing  the  system. 

200  new  video  display  terminals  will 
be  installed  in  the  news/advertising  de¬ 
partments  of  the  “Copley  Connection.” 
July  is  the  projected  date  for  installing 
the  VDTs  in  the  editorial  departments 
and  September  for  the  classified  adver¬ 
tising  departments. 


Mike  Seever,  building  supervisor  for  The  Daily  Breeze, 
oversees  the  construction  in  the  composing  room, 
the  first  stage  in  Implementing  the  new  front-end 
system. 

Other  news  organizations  utilizing  this 
front-end  system  are: 

The  Washington  Post 
The  Baltimore  Sun 

The  San  Francisco  Chronicle  and  Examiner 

The  San  Jose  Mercury  News 

The  Houston  Chronicle 

The  Arizona  Republic  and  Gazette 

The  Los  Angeles  Times 

The  St.  Petersburg  Times 

The  Miami  Herald  and  Miami  News 

In  recent  months,  System/55  was  se¬ 
lected  by  Reuters  Ltd.  for  the  collection 
and  distribution  of  news  over  their  world¬ 
wide  network,  as  did  the  Australia  Asso¬ 
ciated  Press. 

Copley  Los  Angeles  Newspapers  are 
proud  to  be  among  the  prestigious  news¬ 
papers  who  have  invested  in  a  new  front- 
end  system  to  improve  the  quality  of 
their  product. 


Copleij  ANGELES  Mcu;Spa|2MS 

The  Daily  Breexe 

M  E  wsj5.F  I  LOT  Evening  §Oltlook 


TODAY 

Bryant  Gumbel  and  Jane  Pauley 


NBC  NEWS  AT  SUNRISE 
Connie  Chung  and  Bob  Jamieson 


Audience  data:  Nielsen  Television  Index.  Season  to  date  through  Mar.  7, 1986;  total  persons. 


Why  More 
Americans 
Watch 
NBC  News’ 
Three  Daily 
Programs 

Each  network  news  department 
produces  three  Monday-through-Friday 
programs.  More  people,  a  total  of  over 
30  million  a  day,  watch  NBC’s  three 
—  NBC  Nightly  News  with  Tom  Brokaw. 
Today  and  NBC  News  at  Sunrise— than 


watch  those  of  the  other  networks. 

With  good  reason.  1986  has  been  a 
remarkable  news  year,  and  no  one  has 
covered  it  as  well  as  NBC.  Here’s  what 
knowledgeable  observers  say: 

NBC  Nightly  News  with  Tom  Brokaw: 

“Brokaw  likes  to  be  where  the  action  is; 
he  is  at  his  best  with  breaking  stories . . . 
More  than  the  other  two,  he  projects 
a  sense  of  involvement,  the  possibility 
that  he  shares  his  viewers’  values." 

—  Esquire  Magazine 

Space  Shuttle:  “All  three  networks 
performed  with  admirable  sensitivity. . . 
NBC’s  Brokaw  was  the  coolest  and  most 
lucid  of  the  three.”  -rime  Magazine 

Philippines:  “NBC’s  Tom  Brokaw 
was  the  most  visible  of  the  network 
anchormen  for  coverage  of  Marcos’ 

f  i  na  I  fa  1 1 .  .  .  ”  —  New  York  Dally  News 

Today:  “NBC’s  Today’  show  attracted 
the  largest  audience  ever  for  a  morning 
news  and  informational  program  last 
week  when  it  was  broadcast  from 
South  America.”  —Associated  Press 

NBC  News  at  Sunrise:  “  Today’ 
isn’t  the  only  morning  star  shining  in 
the  ratings . . .  ‘NBC  News  at  Sunrise,’ 
the  newscast  for  early  risers,  has 
landed  first-place  honors.”  -usa Today 

NBC  NEWS 

TUNED  IN  TO  THE  WORLD 
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APRIL 

21-23 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco. 

21-23 — Flexogreiphic  Technical  Association  Inc.,  MGM  Grand  Hotel,  Las 
Vegas. 


MAY 

2-15 — DRUPA  86,  International  Fair,  Printing  and  Paper,  Dusseldorl,  West 
Germany. 

9-11 — Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 
burgh  Press. 

11- 14 — International  Press  Institute,  General  Assembly,  Redoutensaele- 

Hofburg,  Vienna. 

12- 14 — Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 

ence,  R^  Lion  Inn,  Omaha,  Neb. 

17- 20 — Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

18- 19— American  Press  Institute  &  The  Task  Force  on  Minorities  in  the 

Newspaper  Business,  Conference,  Reston,  Va. 

18-21 — International  Newspaper  Promotion  Association,  Marriott  Harbor 
Beach  Resort,  Ft.  Lauderdale. 

18-21— Pacific  Northwest  International  Circulation  Managers'  Association, 
Inc.,  Annual  Convention,  Indian  Hills-Red  Lion  Inn,  Pendleton,  Ore. 
18-23 — International  Newspaper  Financial  Executives,  Camelback  Inn, 
Scottsdale,  Ariz. 

20-22 — The  Media  in  America:  Credibility  Questions,  Conference  for  Jour¬ 
nalism  Center,  Watergate  Hotel,  Washington,  D.C. 

23- 24 — Mississippi  Newspaper  Advertising  &  Marketing  Executives,  Spring 

Convention,  Biloxi. 

26- 28— International  Federation  of  Newspaper  Publishers,  FIEJ  Congress, 

Ritz,  Lisbon. 

29-31 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Sales  Conference,  Hyatt  Hotel,  Sarasota. 

30/6-1 — Foundation  for  American  Communications,  Advanced  Economics 
Conference  for  Journalists,  Co-sponsored  with  the  Gannett  Founda¬ 
tion,  Stouffer  Pine  Isle  Resort,  Atlanta. 

31/6-1 — Pennsylvania  Press  Conference,  PNPA,  Hershey  Lodge  and  Con¬ 
vention  Cenater,  Hershey. 

SeminarsIWorkshopsIClinics 

APRIL 

24- 25— Pennsylvania  Newspaper  Publishers  Association,  Classified  Tele¬ 

phone  Sales  Seminar,  PNPA  Press  Center,  Harrisburg. 

25- 26— National  Newspaper  Foundation  Seminars:  April  25  —  Good  News 

Content  Deserves  Good  Packaging;  April  26  —  Principles  for  Power 
Print  Ads.  McCarthy  Arts  Center,  St.  Michael’s  College,  Winooski,  Vt. 

27- 5/7— American  Press  Institute,  Sports  Editors,  Reston,  Va. 

26- 30— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  the  Knicker¬ 

bocker  Hotel,  Chicago. 

MAY 

4-7— American  Press  Institute  Seminar,  Newspaper  Budgeting  Process, 
Reston,  Va. 

4- 7— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Virginian- 

Pilot/Ledger-Star,  Norfolk,  Va. 

4-17 — The  Poynter  Institute  for  Media  Studies, Professional  Management, 
St.  Petersburg,  Fla. 

5- 8— ANPA  Management  Development  Workshop,  Omni  International 

Hotel,  Norfolk,  Va. 

5-9— ANPA  Advanced  Offset  Press  Operations  Seminar,  The  Newspaper 
Center,  Reston,  Va. 

7—  NENA  Newspaper  in  Education  Workshop,  New  England  Center, 
University  of  New  Hampshi.'e,  Durham. 

8—  NENA  Education  Writers  Workshop,  University  of  New  Hampshire, 
Durham. 

8-10 — The  37th  Southern  Short  Course  in  News  Photography,  Holiday  Inn/ 
Woodlawn  Road,  Charlotte,  N.C. 

11-16— American  Press  Seminar,  Managing  Computer  Systems,  Reston, 
Va. 

18-21— American  Press  Institute,  Regional  Workshop  for  Reporters,  Wood- 
lake  Resort  and  Convention  Hotel,  Sacramento,  Calif. 
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By  Doug  Borgstedt 
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About  Awards 


Newhouse  Canadian  fellow.  John  MacKinnon,  a  gradu¬ 
ate  student  in  media  administration  at  the  Newhouse 
School  of  Public  Communications,  Syracuse  University, 
is  the  1985-86  recipient  of  the  S.I.  Newhouse  Canadian 
Fellowship.  MacKinnon  is  a  former  sportswriter  for  the 
Canadian  Press. 

Editor  of  the  Year.  John  Quinn,  editor  of  USA  Today, 
was  named  editor  of  the  year  by  the  National  Press  Foun¬ 
dation  “because  of  the  unique  contribution  that  he  and 
USA  Today  have  made  to  print  journalism  since  the  news¬ 
paper  was  launched  three  years  ago.” 

SPJ,  SDX  interns.  Jaime  M.  Beckett,  a  graduate  student 
at  Columbia  University’s  school  of  journalism,  is  the  1986 
winner  of  the  Frank  W.  Corrigan  Internship  at  Newsday, 
announced  the  Society  of  Professional  Journalists,  Sigma 
Delta  Chi.  Beckett  will  work  in  the  business  news  depart¬ 
ment  during  the  10- week  program,  which  pays  $325  a 
week. 

Adrienne  Annette  Ewing,  a  senior  communications  ma¬ 
jor  at  Tennessee  State  University,  and  Vicki  L.  Ruhga,  a 
business  administration  graduate  student  at  the  U niversity 
of  Nebraska,  Lincoln,  were  selected  by  SPJ,  SDX  as  the 
1986  Barney  Kilgore  Freedom  of  Information  Interns. 
They  will  serve  10  weeks  in  Washington,  D.C.,  earning 
$200  a  week  while  monitoring  threats  to  the  First  Amend¬ 
ment. 

Essay  contest  winner.  Meredith  McKittrick,  a  senior  at 
Klein  High  School  in  Spring,  Tex.,  was  the  winner  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi’s  high 
school  essay  contest  on  "What  a  Free  Press  Means  to 
America.” 

The  society  presented  McKittrick  with  a  $500  check  for 
her  winning  entry. 

Japanese  Pulitzer.  Yoichi  Funabashi,  Washington  cor¬ 
respondent  for  the  Asahi  Shimbun,  Tokyo,  won  the  1985 
Vaughn-Uyeda  Prize  for  distinguished  journalism.  The 
award  is  considered  the  equivalent  of  a  Pulitzer  Prize  in 
Japan. 
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We  used  to  be 
Sunday  Woman. 
Now  we're 
Sunday  Woman  Plus! 


Now  Sunday  Woman  Plus,  delivers  more  of  the  top  quality 
editorial  that’s  made  it  successful  in  80  markets  across  the 
country!  With  Sunday  Woman  Plus,  you’ve  got  more  ways  to 
create  an  attractive  family-oriented  magazine  without  committing 
to  extra  handling  and  staffing  costs. 

Because  Sunday  Woman  Plus  is  delivered  four  weeks  in 
advance  of  publication,  you’ve  got  time  to  produce  a  first-class 
local  magazine.  Publish  it  any  day  of  the  week.  Add  color.  Add 
your  own  distinctive  masthead.  You’ve  created  a  lively,  eye¬ 
catching  magazine  that  guarantees  advertisers  and  readership! 

Sunday  Woman  Plus. 
However  you  use  it, 
the  benefits  add  up! 


timely  celebrity  cover  stories 
lively  general  features 
quality  color,  first-rate  graphics 

camera-ready  copy  and  layout 

regular  reader  favorites  like  Mister 
Rogers  on  parenting;  Dr.  Judith 
Kuriansky  on  sexuality;  The  Curious 
Shopper;  Between  the  Lines  (gossip); 
and  Medicine:  Keeping  Up 


Call  Dennis  Danko  today  to  add  Sunday  Woman  Plus 
to  your  weekly  magazine.  Collect:  212-682-5600 


Toll-Free:  800-223-7383 


’King  Feat-wres  A  Division  of  the  Hearst  Corporation  •  235  E.  45th  St.,  New  York,  N.Y.  10017  ©  1986,  King  Features  Syndicate,  Inc. 


An  ad  is 
an  event 
is  an  Event 
is  an  EVENT 
in  an  E&P 
"event"  issue! 

upcoming  summer  ones: 
June  21: 

ANPA  Operations  Management 
Conference 
ANCAM  Convention 

June  28: 

ICMA  Conference 
ANPA  Operations  Management 
Post-Conference  Issue 

July  26: 

I  NAME  Summer  Meeting 
E&P  Annual  Syndicate  Directory 

ANPA  American  Newspaper  Publishers  Association 

ANCAM  Association  of  Newspaper  Classified 

Advertising  Managers 

ICMA  International  Circulation  Managers  Association 

INAME  International  Newspaper  Advertising  and 

Marketing  Executives 

An  ad  in  E&P  is  always  valuable  —  but 
these  three  issues  are  very  special  opportu¬ 
nities  to  tell  newspaper  people  in  major  cat¬ 
egories  about  your  products  or  services. 

Put  your  ad  messages  in  these  E&P 
"event"  issues  —  and  go  for  results  .  .  . 
Results  .  .  .  RESULTS! 

Call  your  E&P  rep  or  Donald  Parvin,  Ad 
Manager,  at  212  675-4380! 


Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N  Y.  10011 


About  Awards 

New  Jersey  winners.  The  New  Jersey  Press  Association 
named  the  winners  of  its  1985  Better  Newspaper  Contest. 
The  Record  of  Bergen  County,  N.J.,  took  10  first-place 
awards,  tops  among  dailies,  including  public  service  for  its 
series  “Nightmare  of  Neglect:  The  Bel  Air  Story.”  The 
Record’s  other  awards  included  general  typography  and 
best  layout. 

The  Asbury  Park  Press  won  seven  first-place  awards, 
among  them  general  excellence  in  retail  advertising. 

Other  winners  included  the  Gloucester  County  Times, 
Atlantic  City  Press  and  Trenton  Times,  which  each  won 
six  first  place  awards. 

Headliner  winners.  The  newspaper  recipients  of  the 
National  Headliner  Awards  were  recently  announced  by 
the  Press  Club  of  Atlantic  City,  which  sponsors  the 
awards. 

Public  service:  Lexington  (Ky.)  Herald  Leader  for  a 
series  exposing  under  the  table  payments  to  college  bas¬ 
ketball  players. 

Investigative  reporting:  St.  Louis  Post-Dispatch  for 
articles  by  its  Washington  bureau  on  defense-spending 
abuses  by  General  Dynamics. 

Outstanding  News  reporting,  under  50,000  circulation: 
Beaver  County  (Pa.)  Times  for  coverage  of  a  tornado’s 
devastation. 

Outstanding  news  reporting,  50,000  to  150,000  circula¬ 
tion:  Greensboro  (N.C.)  News  &  Record  for  a  story  inves¬ 
tigating  one  of  the  strangest  serial  murders  in  the  state’s 
history. 

Outstanding  news  reporting,  over  150,000  circulation: 
Philadelphia  Inquirer  for  its  coverage  of  the  entire  con¬ 
troversy  over  the  bombing  of  the  MOVE  headquarters. 

Outstanding  local  interest  column:  Rita  Grimsley  John¬ 
son,  Memphis  Commercial  Appeal. 

Outstanding  special  column:  Curtis  J.  Sitomer,  Chris¬ 
tian  Science  Monitor,  for  his  “Justice”  columns. 

Outstanding  editorial  cartoons:  Michael  Edward  Keefe, 
Denver  Post. 

Outstanding  spot-news  photography:  Carol  Guzy, 
Miami  Herald,  for  “Colombia  Earthquake  —  Buried 
Alive.” 

Outstanding  feature  photography:  Gerald  Martineau, 
Washington  Post,  for  “I  Forgot  My  Roommate”  when 
Nancy  Reagan  neglected  to  introduce  her  husband  at  an 
inaugural  event. 

Outstanding  sports  photography:  John  Keating,  Dallas 
Times  Herald,  for  “High  Diver”  showing  an  80-foot  dive 
from  a  one-foot  square  platform. 

Outstanding  sports  column:  Edwin  Pope,  Miami 
Herald. 

Outstanding  feature  writing:  Wil  Haygood,  Boston 
Globe. 

Outstanding  coverage  of  a  major  news  event  by  a  news 
service:  James  D.  Stewart,  Cox  Newspapers  Washington 
Bureau,  for  his  series  uncovering  an  unusually  high  death 
rate  in  the  Bethesda  Naval  Hospital’s  cardiac-thoracic 
unit  under  its  chief  heart  surgeon.  The  series  resulted, 
ultimately,  in  the  court  martial  and  conviction  of  the 
surgeon  for  involuntary  manslaughter. 

Outstanding  syndicate  sports  photography:  Peter 
Kemp,  Associated  Press,  for  “Rollerskaters”  showing  a 
bunch  of  them  piling  up  at  a  turn  in  a  speed  skating  contest. 

Contributor  to  black  culture.  James  Malone,  advertising 
artist  for  the  Atlanta  Journal  and  Constitution,  was  pre¬ 
sented  the  Bronze  Jubilee  Award  in  Visual  Arts  for  his 
contributions  to  black  culture. 
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Therell 

a  new  attraction  in 
Watertown.  N.Y. 


It’s  the  new  Uniman  412  double  width  offset  press 
at  the  Watertown  Daily  Times  and  it’s  providing 
metro  press  capabilities  at  midsize  press  cost. 

The  Uniman  4/2  will  help  the  Daily  Times 
expand  its  revenue  base 


arch,  continuous  running  at  50,000  pph,  and  accurate 
plate  mounting  without  tools  are  just  the  beginning 
of  the  capabilities  that  will  boost  productivity  in  the 
press  room. 

Uniman  4/2  also  offers  maximum  flexibility 
in  press  arrangement.  Units  can  be  stacked  or  lined 
up  on  either  side  of  the  folder,  and  can  accommodate 
both  left  hand  and  right  hand  color  decks.  Reels, 
tensions,  and  pasters  can  be  substructure  or  floor 
mounted. 

All  in  all,  the  Daily  Times  is  getting  the  most 
for  its  money  in  versatility  and  productivity.  If  you’d 
like  to  find  out  more  particulars,  please  call  or  write  to 
M.A.N.  -Roland  USA,  Newspaper  Press  Division,  CN 
1112,  Middlesex,  NJ  08846-0604;  (201)  469-6600. 


by  printing  a  wide  variety  of  products:  inserts, 
supplements,  comics,  catalogs,  and  more.  Optional 
Uniman  folder  capability  permits  running  the  daily 
paper  and  commercial  work  at  the  same  time. 

Certainly  the  high  quality  of  the  products  will 
appeal  to  advertisers  and  readers  alike.  Quality 
in  black,  spot,  and  full  process  color  is  achieved  by 
features  like  non-contact  spiral  brush  direct 
dampening  which  reduces  contamination  in  the 
dampening  system,  variable-speed  ink  fountain 
roller,  and  infinite  color  positioning. 

And  the  production  crew  will  love  Uniman! 
Easy  access  from  a  unique  step-down  feature  in  the 


NEWSPAPER  PRESS  DIVISION 


Photos  courtesy  of  New  York  State  Department  of  Commerce 
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Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


F progress,  intelligently  planned. 
W  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchange  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object’  he  said, 
“(is)  to  rescue  man  from  ^anny  and 
false  systems  and  false  principles  of 
government,  and  enable  him  to  be 
free!’  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  which  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  cmsade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— The  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
tme  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  ovemi^t 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
Pacific  Tblesis  Group,  parent  company 
of  Pacific  Bell,  Nevada  Bell  and  a 
growing  family  of  new,  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
list  These  mailings  don’t  just  cover  our 
company  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and  week¬ 
ends).  You  can  also  write  to  them  at 
156  feond  Street,  Suite  400,  San 
Francisco,  CA  94105. 

pacificE3telesis. 

Group 

Pacific  Bell  Nevada  Bell  Pacific  Telesis  International 
PacTel  Mobile  Companies  PacTel  Publishing 
PacTel  Communications  Systems  PacTel  Properties 
PacTel  Finance  PacTel  InfoSystems  PacTel  Spectrum  Services 
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Defying  the  Constitution 

The  First  Amendment  says  Congress  shall  make  no  law  abridging 
freedom  of  the  press  and  the  courts  have  held,  almost  without  excep¬ 
tion,  that  prior  restraint  of  publication  is  taboo  under  that  provision. 
Up  until  now,  that  is. 

A  Federal  District  Court  judge  for  Rhode  Island  is  now  showing 
other  jurists  how  to  impose  prior  restraint  on  publication  while  at  the 
same  time  admitting  it  is  unconstitutional  to  do  so. 

It  is  an  unbelievable  scenario. 

Last  November  Judge  Francis  J.  Boyle  signed  an  order  forbidding 
publication  by  The  Providence  Journal  of  an  article  based  on  in¬ 
formation  supplied  to  it  by  the  Federal  Bureau  of  Investigation  in 
response  to  a  request  under  the  Freedom  of  Information  Act.  The 
story  involved  information  about  a  reputed  local  mob  figure  who 
asked  the  court  to  block  publication. 

The  newspaper  defied  the  order  and  published  the  story. 

A  week  later.  Judge  Boyle  vacated  his  restraining  order  admitting 
it  probably  would  be  found  unconstitutional  as  prior  restraint  under 
the  First  Amendment. 

A  little  more  than  three  months  later.  Judge  Boyle  found  the 
newspaper  and  its  executive  editor  guilty  of  criminal  contempt  for 
defying  the  order  regardless  of  its  legality.  His  position  was  that  his 
order,  though  later  rescinded,  was  in  effect  when  it  was  violated. 

Cited  as  precedent  is  a  Supreme  Court  decision  in  a  civil  rights  case 
that  a  court  order  must  be  obeyed  until  proven  illegal. 

If  this  decision  is  allowed  to  stand  it  will  encourage  other  judges  in 
other  courts  to  do  the  same  thing.  Preventing  publication  of  informa¬ 
tion  for  any  reason  could  become  commonplace  and  when  that  hap¬ 
pens,  the  First  Amendment  will  have  a  big  hole  in  it. 

We  said  March  22  that  “only  the  most  arrogant  judge  would  insist 
on  compliance  with  his  order  after  admitting  its  illegality.”  This 
precedent  is  subject  to  unlimited  abuse  and  will  encourge  courts  to 
issue  unconstitutional  prior  restraints  on  publications.  It  should  be 
upset. 


Financing  iibei  suits 

There  may  not  be  anything  illegal  about  a  group  of  friends  chipping 
in  to  help  Sen.  Paul  Laxalt  finance  a  multi-million-dollar  libel  suit 
against  a  newspaper,  but  it  does  raise  questions. 

Are  these  people  who  have  given  up  to  $5,000  motivated  only  by 
friendship?  Won’t  this  technique  foster  a  lot  of  frivolous  suits  against 
media?  If  plaintiff  doesn’t  have  to  worry  about  the  seriousness  of  his 
suit  because  other  people  will  be  paying  for  it,  won’t  that  make  it 
easier  to  sue? 

It  is  nice  to  have  friends  like  that  but,  of  course,  not  every  one  does. 
However,  as  long  as  they  last  and  as  long  as  there  are  those  who  will 
contribute  we  imagine  this  concept  will  result  in  a  lot  of  press  bashing 
in  the  courts. 


With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1 , 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Comments  on  U.S./Soviet  editors’  exchange 


Having  gone  to  the  Soviet  Union 
twice  as  a  delegate  with  the  New  En¬ 
gland  Society  of  Newspaper  Editors, 
I  feel  I  must  comment  on  the  troubles 
the  American  Society  of  Newspaper 
Editors  is  having  with  its  program, 
related  in  the  E&P  lead  artice,  March 
15. 

The  focus  of  our  conference  which 
began  four  years  ago  with  a  Soviet 
delegation  coming  to  New  Hampshire 
has  always  been  to  concentrate  on 
areas  which  we  as  newspaper  people 
could  nominally  agree  upon  without 
getting  involved  in  diplomatic  entan¬ 
glements. 

Acknowledging  the  differences  in 
our  systems  and  without  trying  to 
change  or  criticize  theirs,  we  worked 
on  establishing  exchanges:  of  work¬ 
ing  journalists,  of  journalism  stu¬ 
dents,  of  columns  telling  about  life  in 
each  of  our  nations,  of  photographs. 

The  Soviet  photo  exhibit  which  we 
brought  back  with  us  last  summer  has 
already  been  displayed  in  several 
cities,  under  the  sponsorhsip  of  par¬ 
ticipating  New  England  newspapers, 
and  we  assume  the  one  we  left  there  is 

In  response 

This  is  a  response  to  a  response  to  a 
letter  about  the  profitability  of  cam¬ 
pus  newspapers. 

Ivan  Holmes  says  those  campus 
newspapers  that  are  independent  are 
on  large-city  campuses,  and  that 
small  communities  can’t  support  an 
independent  university  newspaper. 
He  adds  it  is  unrealistic  to  expect 
small  college  and  university  newspa¬ 
pers  to  be  financially  independent. 

Hogwash. 

The  bePauw,  a  twice-weekly  paper 
in  Greencastle,  Ind.,  has  been  finan¬ 
cially  independent  for  decades.  It  gets 
nothing  from  the  administration,  or 
student  fees.  It  pays  its  way  through 
circulation  revenues  and  advertising. 

Student  editors  and  writers  come 
from  all  academic  disciplines  and  re¬ 
ceive  no  credit.  It’s  a  labor  of  love, 
and  journalism  is  the  better  for  it. 

The  DePauw  is  living  proof  that 
journalism  can  thrive  on  a  liberal  arts 
campus,  even  when  no  journalism 
major  is  offered. 

Drake  Mabry 
(Mabry  is  director,  Center  for  Con¬ 
temporary  Media,  DePauw  Uni¬ 
versity.) 
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getting  similar  exposure. 

Occasional  sniping  occurred  during 
our  sessions,  but  as  long  as  we  stuck 
to  our  goal  of  trying  to  work  through 

Selective  omissions 

E&P's  editorial  comments  about 
glass  allegedly  found  in  baby  food 
touched  on  a  longtime  interest  of 
mine:  selective  omissions  from  news 
‘Stories. 

During  the  last  glass  scare,  I 
chanced  to  meet  a  New  Jersey  food 
inspector.  Some  of  the  shards  he 
found  were  too  large  to  have  gotten 
into  baby-food  jars.  Other  inclusions 
were  grains  of  sand,  so  numerous  in 
tap  water  here  that  our  faucets  have 
built-in  strainers. 

Whether  those  episodes  were 
attacks  on  Gerber,  as  my  informant 
thought,  or  (as  I  thought)  an  attempt 
at  a  get-rich-quick  scheme,  I  under¬ 
stand  press  reluctance  to  print  the 
State’s  findings. 

Fraud  seems  to  be  contagious. 

Still,  omissions  have  made  recent 
news  stories  baffling. 

The  Gerber  CEO’s  insistence  that 
his  company’s  situation  has  nothing 
in  common  with  Johnson  &  John¬ 
son’s,  for  instance,  makes  sense  only 
on  the  basis  of  all  the  facts. 

I’d  love  to  see  our  best  investigative 
reporters  assigned  to  front-page 
series  about  frivolous  and  fraudulent 
claims  for  damages. 

Only  the  press,  it  seems  to  me,  has 
the  power  to  end  the  American  liabil¬ 
ity-insurance  crisis. 

Estille  F.  Sinclaire 

(Sinclaire  is  art  and  antiques  critic. 
Time  Off,  the  entertainment  magazine 
of  Princeton  Packet  Publications.) 


our  exchanges  towards  a  better 
understanding  of  one  another,  we  got 
along  very  well.  During  each  of  our 
visits,  for  example,  we  met  with  Vik¬ 
tor  Aifanesyev,  the  editor  of  Pravda 
and  a  high-ranking  party  official.  As 
he  is  head  of  the  Union  of  Soviet  Jour¬ 
nalists  as  well,  his  interest  is  impor¬ 
tant  to  our  projects. 

The  problem,  I  think,  is  one  of 
perception. 

The  Soviets  are  extremely  proud  of 
their  nation,  even  as  we  Americans 
are  of  ours.  It  is  insulting  to  them  (and 
we  must  remember  always  that  they 
live  in  a  closed  society)  to  ask  to  see  a 
person  like  Sakharov,  whom  they 
consider  a  criminal. 

Might  we  not  react  in  the  same 
way? 

Another  difference.  Americans 
might  become  impatient  about  always 
being  taken  to  the  cemeteries  to  lay 
flowers  upon  the  memorials  to  the 
World  War  II  dead.  Who  among  us 
would  think  first  of  taking  a  guest  to 
see  Arlington? 

Yet  the  war  was  fought  on  Russian 
soil,  and  millions,  civilians,  as  well  as 
soldiers,  died.  The  old  people  there 
remember  the  reality  of  war  at  home. 
We  do  not. 

Going  into  the  Soviet  Union  must, 
of  course,  be  on  their  terms.  But  if  one 
is  reasonable  to  their  internal  restric¬ 
tions  and  to  the  fact  that  their  policies 
have  been  formed  in  a  different  cruci¬ 
ble  than  ours,  it  is  possible  to  work  out 
compromises  and  learn  a  great  deal 
about  the  chasms  between  the  two 
societies.  Thus,  we  may  contribute  in 
a  small  way  to  a  better  understanding 
of  these  differences. 

Judith  W.  Brown 
(Brown  is  editor  and  publisher,  the 
New  Britain  (Conn.)  Herald.) 


DREW  MIDDLETCJJ 

America’s  premier  military  correspondent,  formerly  with  The  New 
York  Times,  now  brinss  into  focus  every  week  the  most  crucial  issue 
in  our  lives — military/political  affairs  in  a  turbulent  world. 

Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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Bigger 

isn’t  necessariiy 

better. 


Its  some-  \ 
thing  we  all 

know.  And  the  V  \ 
examples  V  \ 

abound.  David  \ 
slew  Goliath.  Good 
things  come  in  small  1 

packages.  But  sometimes  j 

we  forget.  Vfe  take  size  for 
granted  and  think  it’s  all  that 
counts.  It’s  not.  It’s  how  you  do  ^ 
your  work,  not  how  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Booth 
newspapers  obviously  do  their 
work  very  well.  The  Michigan  Press 
Association  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category 
to  three  Booth  newspapers.  The  '  fi 
highest  professional  honor  that  fT 
can  be  awarded  a  Michigan  daily  « 


/f  newspaper.  In 

J'  all.  Booth  took 

/  §  6  firsts,  5  sec- 

^  J  onds,  11  thirds 

jff  and  6  honorable 
mentions  in  almost 
every  category  judged. 
Thirty  awards  in  all.  More 
filF  than  anybody  else  in  the  state. 
'r  VOfe’d  like  to  thank  the 

Michigan  Press  Association  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 

It’s  not  how  big  you  are,  it’s  how 
good  you  are. 

Members  of  the  Newhouse  group 
of  newspapers. 

■[]D3K5S[°X3[pS08— 
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UPl  management  files  reorganization  plan 

UPl  co-owners  Ruhe  and  Geissler,  Financial  News  Network  have  until 
May  12  to  file  a  counter  plan;  next  hearing  will  be  held  on  that  date 


By  James  E.  Roper 

and  Andrew  Radolf 

The  management  of  United  Press 
International  has  filed  with  the  U.S. 
Bankruptcy  Court  in  Washington, 
D.C.,  a  long-awaited  plan  to  reorga¬ 
nize  the  wire  service. 

Bankruptcy  Court  Judge  George  F. 
Bason  Jr.  accepted  the  plan  for  filing 
despite  objections  from  the  Financial 
News  Network  and  Douglas  F.  Ruhe 
and  William  E.  Geissler,  who  own 
most  of  UPl  through  their  Media 
News  Corp. 

Bason  brushed  aside  their  efforts  to 
delay  the  process  toward  UPI’s  reor¬ 
ganization  under  the  bankruptcy 
laws,  and  set  May  12  as  the  date  for 
hearing  any  creditors’  complaints 
about  the  reorganization  plan  and  its 
accompanying  disclosures  about  the 
financial  conditions  of  UPl,  now 
operating  under  protection  of  the 
bankruptcy  court. 

In  the  meantime,  creditors  will  re¬ 
ceive  formal  notification  and  have  25 
days  in  which  to  examine  the  disclo¬ 
sure  statements  and  file  any  inquiries 
or  complaints. 

The  judge  bluntly  told  Emil  Hirsch, 


a  lawyer  speaking  for  the  interests  of 
FNN  and  Media  News,  to  “fish  or  cut 
bait”  —  implying  that  he  should  file  a 
rival  reorganization  plan  of  his  own  by 
May  12,  or  stop  delaying  the  one 
sponsored  by  UPl  chairman  Luis  G. 
Nogales. 

After  the  court  hearing  April  8, 
Hirsch  told  reporters  a  decision 
whether  to  file  a  reorganization  plan 
would  be  made  in  about  a  week. 

The  Nogales  plan  has  been  en¬ 
dorsed  by  the  Wire  Service  Guild  and 
a  committee  of  major  creditors  of 
UPl. 

The  reorganization  plan  proposes 
that  UPl  be  sold  for  about  $41  million 
to  New  UPl  Inc.,  which  would  be  90% 
owned  by  Mexican  publisher  Mario 
Vazquez  Raha  and  10%  owned  by 
Houston  developer  Joe  E.  Russo. 

Vazquez  will  be  chairman  and  pres¬ 
ident  of  the  new  company. 

Under  the  plan,  large  unsecured 
creditors  would  be  paid  400  on  the 
dollar,  or  a  total  of  $9.5  million  on 
debts  totaling  $22  million,  and  be  dis¬ 
tributed  one  million  shares  of  UPl 
common  stock. 

Small  creditors  would  be  paid  in 
full,  up  to  $3,000.  Present  and  former 


employees  would  receive  full  pay¬ 
ment  of  about  $4  million  in  lost  ex¬ 
pense  claims,  severance  payments, 
wages  and  pension  fund  contribu¬ 
tions. 

Secured  debts,  estimated  to  total 
between  $6  million  and  $8  million, 
would  either  be  unaffected  by  the  plan 
or  paid  in  full.  However,  UPl  will  pay 
$3  million  to  its  chief  lender.  Foothill 
Capital  Corp.  of  Los  Angeles,  within 
five  business  days  of  a  final  court 
order  approving  the  sale. 

Vazquez  also  agreed  to  provide 
UPl  with  $15  million  in  investment 
capital.  He  has  already  provided  UPl 
with  $I  million  in  working  capital  and 
will  put  in  another  $1.5  million  when 
the  sale  is  closed.  The  remaining  $12.5 
million  in  capital  would  be  covered  by 
a  letter  of  credit  until  that  sum  is  deli¬ 
vered  by  Dec.  31,  1988. 

The  buyers  will  cover  all  adminis¬ 
trative  expenses  incurred  by  UPl  dur¬ 
ing  its  operations  under  court- 
supervised  Chapter  11  proceedings. 
But,  if  those  expenses  exceed  $2.5 
million,  the  excess  will  deducted  from 
the  pool  of  funds  to  be  distributed  to 
unsecured  creditors. 

(Continued  on  page  15) 


UPl  advisory  boards  searching  for  editorial  review  panel 


United  Press  International's  advis¬ 
ory  boards  have  formed  a  four-person 
search  committee  for  a  new  UPl 
editorial  review  panel. 

Named  to  the  committee  by  the 
newspaper  board  were  Loren  Ghig- 
lione,  editor  and  publisher  of  the  Bris¬ 
tol  (Conn.)  Press  and  Southbridge 
(Mass.)  News,  and  Larry  Jinks, 
senior  vice  president,  Knight-Ridder 
Newspapers. 

The  broadcast  board  appointed 
George  Hyde,  regional  vice  presi¬ 
dent/Florida,  Susquehanna  Broad¬ 


cast  Group,  and  Skip  Finley,  presi¬ 
dent  and  chief  operating  officer  of 
Albimar  Communications. 

Under  terms  of  the  purchase  and 
sale  agreement  with  New  UPl,  Inc., 
headed  by  Mexican  newspaper  pub¬ 
lisher  Mario  Vazquez  Rana  and 
Houston  businessman  Joe  Russo,  the 
boards  are  charged  with  appointing  a 
panel  of  “no  fewer  than  three  and  no 
more  than  five  persons  who  will  re¬ 
view  UPI’s  news,  picture  and  broad¬ 
cast  reports  on  a  continuing  basis  and 
consult  regularly  with  the  editor-in- 
chief  and  senior  officers  of  UPL” 


The  new  owners  of  UPl  and  its 
chief  executive  officer  will  also  meet 
regularly  with  the  review  panel  to  dis¬ 
cuss  the  integrity  and  quality  of  the 
UPl  report. 

Howard  J.  Brown,  publisher  of  the 
Kenosha  (Wis.)  News  and  acting 
chairman  of  the  UPl  Newspaper 
Advisory  Board,  and  Paul  Davis, 
news  director  of  WGN-tv,  Chicago, 
and  chairman  of  the  broadcast  board, 
said  the  search  committee  will  meet 
over  the  next  several  weeks  and  pre¬ 
sent  its  recommendations  to  the 
boards. 


Concord  Monitor  settles  with  some  employees  in  overtime  case 


The  Concord  (N.H.)  Monitor 
reached  a  settlement  with  non¬ 
newsroom  employees  in  its  suit  chal¬ 
lenging  U.S.  Labor  Dept,  charges 
that  the  newspaper  violated  federal 
overtime  regulations. 

The  settlement  involves  21  mostly 
clerical  employees  who  will  receive 
between  $%  and  nearly  $900  each. 
Another  33  editors,  reporters  and 
photographers  remain  parties  to  the 
suit. 

The  trial  of  the  suit  began  in  Febru¬ 
ary,  but  has  been  recessed  until  June. 

In  its  original  charge,  the  Labor 
Dept,  contended  the  Monitor  owed  54 
employees  almost  $46,000  for  over¬ 
time  worked  between  1978  and  1980. 
Many  of  the  employees  involved  in 
the  suit  no  longer  work  at  the 
Monitor. 

The  Monitor  contends  that  its 
editorial  employees  are  professionals 
and,  therefore,  exempt  from  federal 
overtime  regulations. 

The  Fair  Labor  Standards  Act  ex¬ 
cludes  administrative,  supervisory. 


outside  sales  and  “professional”  em¬ 
ployees  from  its  provisions.  Profes¬ 
sionals  are  defined  as  those  with  spe¬ 
cial  education  or  training,  such  as 
doctors,  lawyers  and  teachers,  or 
creative  skills,  such  as  actors,  danc¬ 
ers  and  short  story  writers. 


Thomas  Haley, 
president  of  the  Monitor 
said  the  settlement  Is  not  an 
admission  of  wrongdoing 
by  the  newspaper. 


The  Labor  Dept,  maintains  that 
newspaper  employees  do  not  fit  any 
of  the  “professional”  categories. 

Thomas  Haley,  president  of  the 
Monitor,  said  the  settlement  is  not  an 
admission  of  wrongdoing  by  the 
newspaper. 


“It  is  simply  a  settlement  agreement 
allowing  us  to  focus  on  the  major  issue 
of  the  suit,  which  is  the  issue  of  pro¬ 
fessionalism  of  journalists.” 

In  a  separate  action,  the  American 
Newspaper  Publishers  Association, 
last  March,  submitted  comments  to 
the  Wage  and  Hour  Division  of  the 
Labor  Dept,  arguing  that  reporters 
and  editors  meet  the  “learned”  and 
“artistic”  provisions  of  the  definition 
of  a  professional. 

ANPA  stated  that  modem  news¬ 
paper  journalism  practices  require 
advanced  learning  and  specialized 
study.  The  association  also  stated 
that  newspaper  journalists  and  pho¬ 
tographers  are  engaged  in  artistic  en¬ 
deavors. 

“Licensing  is  not  a  prerequisite  for 
qualification  as  a  professional  under 
either  the  learned  or  artistic  prong  of 
the  regulatory  test,”  ANPA  stated. 

ANPA  stated  that  libel  law  and 
codes  of  ethics  have  also  necessitated 
increased  professionalism  by  journal¬ 
ists. 


Providence  daily  fined  for  contempt,  editor  gets  suspended  sentence 


A  federal  district  court  judge  fined 
the  Providence  (R.I.)  Journal 
$100,000  and  gave  its  executive  editor 
an  18-month  suspended  sentence  for 
publishing  an  article  in  violation  of  a 
restraining  order  that  the  judge  later 
vacated  after  deciding  it  was  probably 
unconstitutional. 

The  Journal  appealed  the  sentence 
to  the  U.S.  Appellate  Court  for  the 
First  Circuit  in  Boston  and  was 
granted  a  stay  by  the  district  judge 
while  the  appeal  is  pending. 

The  newspaper  also  called  in  noted 
First  Amendment  specialist  Floyd 
Abrams  to  assist  its  attorneys  in  the 
appeal. 

In  March,  Judge  Francis  Boyle, 
chief  judge  of  the  federal  district  court 
for  Rhode  Island,  found  the  Journal 
and  executive  editor  Charles  Hauser 
guilty  of  criminal  contempt  for  disre¬ 
garding  his  temporary  restraining 
order  last  November,  barring  publica¬ 
tion  of  an  article  about  reputed  orga¬ 
nized  crime  figure  Raymond  J.  Pa- 
triarca  and  his  late  father,  Raymond 
L.S.  Patriarca. 

The  Journal  decided  to  publish  the 
article  the  day  after  the  order  was 
issued  on  grounds  that  it  was  an  un¬ 
constitutional  prior  restraint. 

Judge  Boyle  had  vacated  his  re¬ 
straining  order  three  days  after 
issuing  it,  acknowledging  that  it  prob¬ 
ably  would  not  withstand  a  constitu¬ 


tional  challenge.  However,  the  U.S. 
Supreme  Court  has  ruled  that  illegal 
court  orders  must  be  obeyed  until 
they  are  overturned  on  appeal. 

Judge  Boyle  said  he  imposed  a  stiff 
penalty  because  the  Journal  had  de¬ 
liberately  chosen  to  “violate  an 
appropriate  court  order  and  boldly 
communicate  that  defiance  to  hun¬ 
dreds  of  thousands  of  residents.” 

The  younger  Patriarca  obtained  the 
restraining  order  from  Judge  Boyle  af¬ 
ter  learning  the  Journal  was  preparing 
an  article  based  on  transcripts  of  con¬ 
versations  between  him  and  his  father 
in  the  1960’s  that  were  recorded  by  an 
illegal  wiretap  placed  by  the  FBI  in 
the  elder  Patriarca’s  office. 

The  Journal  gained  the  transcripts 


through  the  Freedom  of  Information 
Act  after  the  father  died  in  1984.  The 
paper  was  denied  the  information 
while  the  elder  Patriarca  was  living. 

In  addition  to  the  suspended  sen¬ 
tence,  Hauser  was  put  on  probation 
for  18  months  and  ordered  to  perform 
200  hours  of  community  service,  in¬ 
cluding  helping  the  Rhode  Island 
Heritage  Commission  publish  in¬ 
formation  pamphlets. 

Journal  publisher  Michael  P.  Met¬ 
calf  issued  a  statement  saying  the 
newspaper  and  Hauser  regretted  that 
Judge  Boyle  “has  seen  fit  to  impose 
criminal  sanctions  for  a  decision  that 
was  made  in  good  faith  and  in  the 
reasonable  belief  that  the  First 
Amendment  justified  the  publica¬ 
tion.” 


Wants  to  start  wire  service,  but  has  no  funds 


By  James  E.  Roper 

Peter  J.  Wirs  of  Philadelphia  has 
announced  plans  to  create  a  general 
news  and  photo  service  named  the 
Federated  Press. 

But  he  apparantly  cannot  start  this 
new  business  until  he  has  obtained 
funds  or  “membership  contributions” 
from  clients  that  he  does  not  yet  have. 

Wirs  envisions  putting  together 
“the  world’s  largest  news  organiza¬ 


tion”  with  717  bureaus  worldwide  and 
an  editorial  staff  of  4,000. 

All  of  this,  however,  is  contingent 
on  his  getting  enough  newspapers  and 
broadcasters  to  sign  up  in  advance  for 
the  service.  He  says  he  needs  650  dai¬ 
ly  newspapers,  200  television  stations 
and  450  radio  stations. 

Wirs  announced  his  plans  at  a  news 
conference  in  Washington,  D.C.,  and 

(Continued  on  page  31) 
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Schanberg  joins  Newsday  after  26  years  at  the  New  York  Times 


By  George  Garneau 

Sydney  Schanberg,  the  Pulitzer 
Prize-winning  journalist  whose  col¬ 
umn  was  dropped  by  the  New  York 
Times,  has  resumed  his  metropolitan 
affairs  column  for  Newsday,  a  Times 
competitor. 

Schanberg,  52,  who  spent  26  years 
with  the  Times,  joins  Newsday  as 
associate  editor  and  columnist  at  a 
time  when  the  Long  Island-based 
newspaper  is  making  a  major  push 
into  New  York  City 

His  column,  which  began  running 
April  8,  will  appear  on  Tuesdays  and 
Fridays. 

“I  don’t  think  it  will  be  any  different 
from  the  column  I  did  with  the 
Times,”  Schanberg  told  E&P.  It  will 
deal  with  “how  the  city  is  run,  how 
power  is  shared  or  not  shared,  how 
deals  are  made.” 

Schanberg  called  the  present  “a 
wonderful  time”  for  New  York  news¬ 
papers,  which  are  having  a  field  day 
reporting  new  indictments  and  revela¬ 
tions  of  burgeoning  scandals  involv¬ 
ing  allegations  of  widespread  corrup¬ 
tion  in  the  administration  of  Mayor 
Edward  I.  Koch. 

“There  are  occasions  when  papers 
get  energized.  This  corruption  scan¬ 
dal  happens  to  be  one  of  those  occa¬ 
sions.  It  presents  an  opportunity  to 
examine  how  government  is  run. 
Most  of  the  time  newspapers  are  pret¬ 
ty  supine.” 

Schanberg,  at  a  party  celebrating 
Newsday’s  revival  of  the  electronic 
“zipper”  above  Times  Square,  said  he 
chose  Newsday  from  a  number  of 
proposals  and  suggestions  ranging 
from  books  to  television. 

“They  wanted  me  to  come  and  it’s 
nice  to  be  wanted,”  he  said. 

Asked  about  his  departure  from  the 
Times,  after  a  long  and  distinguished 
tenure  during  which  he  won  a  Pulitzer 
prize  for  his  reporting  on  the  Vietnam 
war  and  became  a  bureau  chief  and 

Correction 

The  headline  on  an  April  5  E&P 
article  about  the  Scripps  Howard 
Foundation’s  National  Journalism 
Awards  gave  the  incorrect  impression 
that  the  awards  were  given  only  to 
employees  of  Scripps  Howard  pub¬ 
lications. 

The  Scripps  Howard  Foundation’s 
National  Journalism  Awards  recog¬ 
nize  excellance  in  journalism  on  an 
industry-wide  basis  and  the  contest  is 
open  to  all  journalists. 


metro  editor,  Schanberg  said:  “The 
way  they  treated  me  is  obvious  and 
doesn’t  require  any  comment  from 
me.” 

Schanberg’s  New  York  metropoli¬ 
tan  affairs  column  ran  on  the  op-ed 
page  of  the  Times  from  1981  until  it 
was  cancelled,  abruptly  and  without 
explanation,  in  August  1985,  not  long 
after  it  criticized  how  local  papers 
covered  the  controversial,  and  since 
aborted.  Westway  highway  project. 
Schanberg  resigned  several  months 
later. 

The  Times  has  not  replaced  Schan¬ 
berg’s  column. 

Schanberg  said  of  the  Times:  “I 
hope  this  great  newspaper  will  go 


Chicago  Tribune  film  critic  Gene 
Siskel  —  whose  movie-review-tv 
show  with  Chicago  Sun-Times’  critic 
Roger  Ebert  has  made  him  a  house¬ 
hold  name  —  will  probably  be 
dropped  by  the  newspaper  as  a 
full-time  stadfer.  Tribune  editor  Jim 
Squires  said. 

In  a  telephone  interview  (April  1), 
Squires  said  he  and  Siskel  are  con¬ 
tinuing  to  negotiate  an  arrangement 
that  Squires  said  would  likely  have 
Siskel  working  on  a  freelance  basis, 
and  mostly  as  a  entertainment  busi¬ 
ness  reporter. 

The  changes  have  been  prompted 
by  a  contract  Siskel  and  Ebert  have 
signed  to  move  their  syndicated  tv 
show  to  a  production  company  owned 
by  Walt  Disney  Pictures.  Their  show, 
to  be  retitled  “Siskel  &  Ebert  &  the 
Movies,”  will  be  carried  by  Walt  Dis¬ 
ney  Domestic  Television  beginning  in 
the  fall. 

Previously,  the  show  was  carried 
by  Tribune  Entertainment  Co.,  a  sis¬ 
ter  company  of  the  Chicago  Tribune. 

However,  Squires  said  the  news¬ 
paper’s  problem  with  Siskel  does  not 
stem  from  the  move  away  from  the 
Tribune  Co.  —  or  any  conflict  of 
interest  there  might  be  in  working  for 
a  movie  studio’s  company. 

“Contrary  to  what  you  read  in  USA 
Today,  I  don’t  have  a  problem  with 
conflict  of  interest,”  Squires  said. 

“We  don’t  have  any  problem  with 
his  honesty  and  his  integrity 
....  And  Gene  has  built  up  such  a 
reputation  with  his  readers  .  .  .  that 
they  don’t  care  who  is  paying  him.  I 
don’t  think  we  have  any  credibility 
problem  with  Gene  Siskel  having  his 
byline  on  the  page.” 


through  this  bad  patch  and  recover 
and  acknowledge  the  mistakes  it 
made,  to  itself.” 

Schanberg  compared  Newsday’s 
emergence  in  the  city  to  his  begin¬ 
nings  in  journalism  when  there  were  a 
number  of  daily  newspapers. 

“Now  we  have  another  good  news¬ 
paper  in  New  York  (City),”  he  said, 
expressing  hope  that  the  competition 
would  benefit  the  city’s  other  dailies. 

Newsday,  the  dominant  newspaper 
on  neighboring  Long  Island,  has  been 
slowly  moving  into  New  York  City.  It 
currently  has  a  circulation  of  90,(X)0  in 
the  city’s  five  boroughs  and  recently 
expanded  distribution  to  1,300  news¬ 
stands  in  the  city. 


Siskel  and  Ebert’s  new  contract  re¬ 
portedly  has  a  clause  guaranteeing 
“complete  independence  and  auton¬ 
omy”  in  their  choice  of  movies  for 
review. 

Instead,  Squires  said  he  is  con¬ 
cerned  that  this  new  tv  contract  will 
commit  Siskel  —  who  in  addition  to 
his  weekly  show  does  occasional 
movie  reviews  for  a  local  tv  station  — 
to  an  even  heavier  schedule  outside 
his  newspaper  work. 

Siskel,  who  has  been  the  Tribune’s 
film  critic  since  1969,  could  not  be 
reached  for  comment. 

“This  thing  has  been  building  for  a 
long  time,”  Squires  said. 

Siskel’s  present  contract  with  Trib¬ 
une  Co. -produced  “At  the  Movies” 
was  not  as  onerous  because  there 
were  fewer  outside  commitments, 
“and  I  had  more  leverage  when  he  had 
a  contract  with  a  sister  company,” 
Squires  said. 

Squires  said  he  envisions  Siskel 
working  on  a  “half-time  contract,” 
contributing  articles  that  will  largely 
deal  with  entertainment  news. 

“He’s  much  more  valuable  to  us  as 
a  reporter  with  all  his  contacts  and  his 
knowledge,”  Squires  said.  “He  would 
continue  to  do  the  big  Sunday  pieces 
and  maybe  a  column  of  movie  re¬ 
views.” 

Squires  said  the  Tribune  would  re¬ 
place  Siskel,  who  is  the  paper’s  only 
full-time  movie  critic,  with  someone 
else. 

“Another  person  could  do  the 
movie  reviews  and  Gene  would  do  the 
big  stuff,”  Squires  said. 

Sun-Times  editor  Frank  Devine  has 
said  he  sees  no  problem  with  film  crit¬ 
ic  Ebert’s  new  tv  job. 


Chicago  Tribune  to  find  ‘new  roie’  for  Siskei 
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Pravda  (translated)  now  publishing  in  the  U.S. 

Minnesota  publisher^  not  affiliated  with  the  Soviet  government,  is 
distributing  a  translated  version  via  newsstands  across  the  country 


By  Richard  Laermer 

At  first  glance  it  looks  like  a  month¬ 
ly  Amalgamated  Garment  Workers 
Union  report.  But  a  second  look  tells 
you  that  it  is  the  first  English  language 
version  of  Pravda,  official  newspaper 
of  the  Communist  Party  of  the  Soviet 
Union,  which  hit  newsstands  across 
the  United  States  last  month. 

Published  by  Associated  Pub¬ 
lishers  out  of  Minnesota,  Pravda  in 
the  United  States  is  a  money-making 
venture  —  in  direct  contrast  to  the 
government-published  version  in  the 
Soviet  Union. 

Charles  Cox,  president  of  Associ¬ 
ated,  said  his  idea,  and  that  of  his  son 
Christopher,  was  to  hire  a  small  group 
of  translators  from  the  University  of 
Minnesota  to  pour  through  Pravda  on 
a  daily  basis  and  accurately  translate 
their  sometimes  harsh  Russian  phras¬ 
ing  into  English. 

“It  seemed  a  natural  thing  for  me  to 
do  —  take  Pravda  and  turn  it  into  an 
English  language  paper  —  after  being 
in  the  printing  business  for  30  years,” 
said  Cox. 

The  first  step  of  his  research 
assured  him  that,  legally,  it  was  not 
necessary  to  get  “an  okay  or  permis¬ 
sion”  from  the  Soviet  Union. 

A  spokesman  for  Pravda  claims  this 
is  still  being  looked  into  by  copyright 
offices,  however. 

“They  have  not  said  a  word  to  us 
about  the  newspaper  we  put  out,” 
Cox  said,  although  he  was  inter¬ 
viewed  on  Radio  Moscow,  a  move 
that  Andrei  Tolkunov,  Pravda’s  New 
York  correspondent,  says  is  equal  to 
being  approved. 

Though  the  English-translated 
Pravda  is  available  on  major  news¬ 
stands  in  most  major  U.S.  cities. 
Associated’s  subscribers  are  primari¬ 
ly  colleges,  government  officials, 
Sovietfiles  (avid  followers  of  the  cul¬ 
ture),  and,  surprisingly,  media  people 
who  rummage  through  the  pages,  said 
Cox,  with  verve  and  interest,  dis¬ 
covering  “raw  information”  that 
couldn’t  be  gotten  elsewhere. 

“It  is  a  serious  paper,”  Cox  said, 
pointing  to  editori^izing  done  in  the 
form  of  reader  letters  or  articles  like 


Translated  version  of  the  Soviet' 
government's  newspaper  —  Pravda. 


the  daily  “Notes  of  a  Writer,”  which 
usually  criticizes  the  off-line  missle 
plans  of  other  nations. 

“This,”  said  the  publisher,  “is  not  a 
newspaper  as  we  know  it.  It  is  dedi¬ 
cated  to  getting  out  information  about 
the  Party,  not  about  reporting  news.” 

Cox,  who  began  researching  the 
feasibility  of  publishing  Pravda  in 
1983,  discovered  upon  first  perusal 
that  it  is  a  “different”  organ  because  it 
lacks  a  single  display  or  classified  ad. 


Most  newspaper  people 
who  have  seen  it,  liken 
the  layout  and  writing 
style  to  a  “small  town 
weekly,”  Cox  said. 


“There  is  a  great  diversity  of  mate¬ 
rial  in  Pravda  and  you  can  instantly 
take  in  so  much,”  he  said. 

Most  newspaper  people  who  have 
seen  it,  liken  the  layout  and  writing 
style  to  a  “small  town  weekly,”  Cox 
said. 

But  Pravda  officials  do  not  seem  to 


mind,  as  evidenced  by  an  article  dated 
January  27  that  proclaimed,  “Pravda 
In  France  .  .  .  And  In  The  USA.” 
The  box  told  of  a  one-shot  French 
issue  of  their  two-edition  daily  that 
was  “going  like  hotcakes”  in  Paris, 
and  the  new  one  in  New  York  that 
“evoked  great  American  interest.” 

Tolkunov  is  unsure  if  Americans 
will  read  the  English-version  of  Prav¬ 
da  regularly,  particularly  with  the  $2 
daily  price  tag  ($635  annual). 

“What  I  am  mostly  hoping,”  said 
Tolkunov,  “is  that  American  people 
see  a  different  view  of  the  Soviet 
Union.  Americans  have  a  chance  now 
to  (learn)  about  our  problems  with 
economy  and  agriculture.  And  about 
our  social  problems,  those  connected 
with  our  economy.” 

Cox  realizes  that  first-time  readers 
may  dub  the  translation  “lousy,”  as 
they  note  the  “black-and-white  de¬ 
scriptions”  that  read  funny  at  times. 

“Our  task  is  doubly  difficult  be¬ 
cause  not  only  do  we  pray  that  the 
translation  and  type  is  correct,  but  we 
worry  about  stodginess  of  language 
too.” 

He  has  promised  his  subscribers 
365  issues  a  year,  but  is  in  the  midst  of 
an  eight-week  backlog  that  he  hopes 
will  end  in  three  weeks  when  some 
press  problems  are  corrected. 

“Then  we  will  be  up  to  seven  days  a 
week  and  we  will  get  them  out  in  bun¬ 
dles,”  he  said. 

A  point  that  Cox  continually  stress¬ 
es  is  that  his  version  is  “completely 
without  politicizing.” 

“We  want  to  make  clear  that  we 
have  no  ties  with  either  government 
and  that  we  are  not  part  of  any  govern¬ 
ment-related  organization  or  group,” 
he  said. 

“That  is  why  it  is  so  important  that 
we  do  an  exceptional  job  in  the  trans¬ 
lation  so  that  it  is  completely 
academic,  so  that  people  can  learn 
more  about  the  Soviet  Union, 
whether  they  think  of  their  people  as 
friend  or  enemy.” 

Does  he  feel  that  missing  the  mark 
in  translation  could  start  an  interna¬ 
tional  skirmish  between  the  two 
powers? 

(Continued  on  page  31) 
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The  4th  Estate 


By  Doug  Borgstedt 


N.J.  daily  installs 
newsroom  cameras 

The  Atlantic  City  (N.J.)  Press  has 
installed  videotape  cameras  in  its 
newsroom  to  guard  against  theft  of  its 
equipment  during  the  night  hours 
when  no  one  is  working. 

Editor  Charles  Reynolds  said  the 
equipment  was  put  in  after  “someone 
walked  off  with  a  computer  terminal.” 

Reynolds  said  the  cameras  operate 
from  1  a.m.  to  9  a.m.  and  vigorously 
denied  speculation  by  some  staffers 
that  the  cameras  were  installed  to 
keep  tabs  on  the  newsroom  per¬ 
sonnel. 

“There’s  nothing  devious  or  under¬ 
cover  about  it,”  he  said.  “We  aren’t 
monitoring  reporters.  We  made  it 
clear  to  them  these  cameras  are  only 
going  to  work  after  everybody  goes 
home.” 

McClatchy  buys 
Tacoma  papers 

Tribune  Publishing  Co.  of  Tacoma, 
Wash.,  has  signed  agreements  to  sell 
its  two  newspapers  to  McClatchy 
Newspapers  and  its  cable  system  and 
radio  station  to  Viacom  International. 

McClatchy  Newspapers  will  pay 
about  $112  million  for  the  Tacoma 
News  Tribune  and  the  weekly  Pierce 
County  Herald,  according  to  Henry 
Ansbacher  Inc.,  one  of  the  brokers 
involved  in  the  sale. 

Viacom  will  pruchase  Cable  TV 
Puget  Sound  Inc.  and  radio  station 
KNBQ-FM  for  about  $105  million, 
Ansbacher  said. 

McClatchy  publishes  the  Bee 
newspapers  in  Sacramento,  Fresno 
and  Modesto,  Calif.;  the  Tri-City 
Herald  covering  Pasco,  Richland  and 
Kennewick,  Wash.;  and  the  Gilroy 
(Calif.)  Dispatch. 

McClatchy  also  owns  80%  of  the 
Anchorage  (Alaska)  Daily  News  and 
50%  of  the  Hollister  (Calif.)  Free 
Lance. 

Times  Mirror  sells 
cable  Interest 

Times  Mirror  Co.  has  signed  an 
agreement  to  sell  its  interest  in  Com¬ 
munity  Cable  Tv  to  members  of  the 
Greenspun  family,  the  other  owners 
of  the  cable  system. 

Community  Cable  serves  Las 
Vegas  and  several  other  nearby  com¬ 
munities  in  Nevada. 

Times  Mirror  said  it  expects  to  see  a 
gain  on  the  sale,  but  the  terms  were 
not  disclosed. 

The  Greenspun  family  publishes 
the  Las  Vegas  Sun. 


UP!  files 

(Continued  from  page  II) 


About  $3.4  million  in  unpaid  state 
and  federal  taxes,  including  $1.7  mil¬ 
lion  in  1984  employee  withholding 
taxes  owed  to  the  Internal  Revenue 
Service,  will  be  repaid  over  six  years. 

V^quez  would  pay  over  a  period  of 
eight  years  the  $1.2  million  owed  to 
the  union  pension  fund. 

The  Wire  Service  Guild  and  VSa.- 
quez  reached  an  agreement  giving  the 
union  two  seats  on  the  New  UPI 
board.  The  union  and  New  UPI  also 
reached  an  agreement  on  a  new  con¬ 
tract  that  would  freeze  wages  at  cur¬ 
rent  levels  through  April  30,  1987. 

UPI,  according  to  its  disclosure 
statement,  lost  $14.8  million  in  1983 
and  $11.1  million  in  1984.  However, 
the  news  service  showed  a  profit  of 
$334,000  last  year,  the  statement  re¬ 
ported. 

The  disclosure  statement  also  said 
that  nine  current  UPI  executives 
would  be  retained  by  New  UPI  for  at 
least  a  year,  dating  from  Dec.  17, 
1985.  The  executives  were  not  identi¬ 
fied. 

Ruhe  and  Geissler,  who  would  re¬ 


ceive  no  money  if  UPI  is  sold  to  Vaz¬ 
quez  and  Russo,  support  the  sale  of 
the  news  service  to  a  seven  member 
consortium  led  by  the  Financial  News 
Network. 

The  FNN  group  has  filed  a  $1  bil¬ 
lion  suit  in  federal  court  in  its  effort  to 
block  the  Vdzquez/Russo  bid. 

So  far,  both  the  co-owners  and  the 
FNN  group  have  been  unsuccessful 
in  their  efforts  in  both  the  district  and 
bankruptcy  courts  to  block  the  sale  to 
New  UPI. 

The  Wire  Service  Guild  and  the 
Creditors  Committee,  representing 
the  major  unsecured  creditors,  are  ex¬ 
pected  to  join  in  supporting  the  reor¬ 
ganization  plan  submitted  by  UPI. 

If  presiding  Judge  George  F.  Bason 
Jr.  rules  to  allow  the  submitted  plan  to 
proceed,  there  will  be  a  25-day  period 
for  comment.  Once  he  approves  a  fin¬ 
al  version  of  the  reorganization  plan, 
it  will  be  voted  on  by  dl  the  unsecured 
creditors  who  are  not  to  be  paid  in  full. 

The  plan  needs  an  approval  vote 
from  at  least  50%  of  the  unsecured 
creditors  who  also  represent  at  least 
two-thirds  of  the  dollar  amount  owed. 

If  the  creditors’  approve  the  plan. 
Bason  must  then  move  to  confirm  the 
plan  over  the  co-owners’  objections 
for  it  to  be  implemented. 
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Cover  up  or  invasion  of  privacy? 

Illinois  reporters  say  constituents  should  have  been  told  Immediately 
that  congressman  suffered  heart  attack  while  undergoing  cancer  therapy 


By  Sarah  Peasley 

Reporters  who  cover  Illinois’  14th 
congressional  district  say  con¬ 
stituents  should  have  been  told  im¬ 
mediately  that  the  district’s  congress¬ 
man  was  undergoing  experimental 
cancer  therapy  and  went  into  a  coma 
from  its  complications. 

Republican  Congressman  John 
Grotberg  suffered  a  heart  attack  and 
stopped  breathing  for  several  minutes 
Jan.  27  and  was  in  a  coma  for  several 
weeks. 


Trossman  said  doctors 
and  family  members 
wanted  to  monitor  the 
congressman’s  condition 
before  making  news  of 
his  coma  public. 


(Grotberg  was  recently  taken  off  a 
rerpirator  and  doctors  plan  to  close  a 
tracheotomy  and  begin  speech  ther¬ 
apy.  Grotberg’s  only  opponent  in  the 
March  18  primary  was  a  write-in 
candidate  and  his  aides  say  he  will  be 
on  the  ballot  in  November.) 

His  staff  did  not  confirm  or  deny 
reports  of  Grotberg’s  condition,  or  re¬ 
veal  that  the  freshman  congressman 
had  been  receiving  experimental  can¬ 
cer  treatment  for  the  past  nine 
months,  until  Feb.  3. 

His  news  secretary,  Steve  Tross¬ 
man,  told  reporters  the  congressman 
and  his  family  believe  Dr.  Steven  A. 
Rosenberg’s  cancer  program  at  the 
National  Institute  of  Health  is  a  major 
breakthrough  and  did  not  want  to  give 
it  “an  undue  amount  of  publicity.” 

Trossman  said  the  news  that  Grot¬ 
berg,  60,  had  suffered  complications 
from  the  treatment,  requiring  surgery 
Jan.  21  to  remove  an  infected  artery  in 
his  arm,  and  had  gone  into  a  coma  one 
week  later,  was  released  “in  a  reason¬ 
ably  timely  fashion.” 


Peasley  is  a  reporter  for  the  DeKalb 
(III.)  Daily  Chronicle.) 


The  treatment,  called  immunother¬ 
apy,  uses  natural  substances  to  stimu¬ 
late  the  body’s  immune  system  to 
fight  the  cancer  ceils.  The  infected 
artery  had  been  used  to  administer 
medication. 

Of  the  approximately  50  persons 
who  have  received  the  treatment,  one 
person  has  died  from  side  effects. 

But  doctors  say  Grotberg,  who  has 
waged  a  13-year  battle  against  cancer, 
is  the  only  person  to  have  developed  a 
complication  that  led  to  a  coma. 

Trossman  said  doctors  and  family 
members  wanted  to  monitor  the  con¬ 
gressman’s  condition  before  making 
news  of  his  coma  public. 

But  since  releasing  that  news  also 
meant  revealing  Grotberg’s  participa¬ 
tion  in  Dr.  Rosenberg’s  program, 
Grotberg’s  staff  first  wanted  to  con¬ 
sult  with  the  doctor,  Trossman  ex¬ 
plained. 

Dr.  Rosenberg,  who  had  never  ob¬ 
jected  to  publicizing  the  congress¬ 
man’s  participation,  was  out  of  town 
until  early  Sunday,  Feb.  2,  delaying 
official  news  of  Grotberg’s  condition 
until  Feb.  3,  Trossman  said. 

“Certainly,  it  was  not  the  best  situa¬ 
tion,”  Trossman  said. 

Dr.  Rosenberg  is  the  same  doctor 
who  treated  President  Reagan  for  co¬ 
lon  cancer.  His  research  was  featured 
in  a  December  cover  story  in  News¬ 
week  magazine. 


Estill  said  he  learned 
about  Grotberg’s 
condition  from  sources 
outside  the  legislator’s 
office. 


Most  reporters  in  Washington, 
D.C.  and  the  district,  who  were  asked 
about  the  incident,  however,  do  not 
fault  Trossman  for  holding  back  the 
information. 

Bob  Estill  covers  the  district  from 
Washington  for  the  Copley  News  Ser¬ 
vice  and  broke  the  news  that  Grotberg 
was  unconscious  following  surgery. 

Copley  owns  the  two  largest  dailies 


in  the  district,  the  Aurora  Beacon 
News  and  Elgin  Courier-News,  which 
ran  Estill’s  story  Jan.  30. 

Estill  said  he  learned  about  Grot¬ 
berg’s  condition  from  sources  outside 
the  legislator’s  office. 

“It  was  just  luck,”  Estill  said.  “I  just 
happened  to  be  talking  to  the  right 
person  at  the  right  time  about  the  right 
thing.” 

Other  reporters  tried  to  confirm  the 
news  with  Trossman,  who  refused  to 
confirm  or  deny  it. 


“Regardless  of  the 
congressman’s  condition, 
the  family  owes  a  certain 
degree  of  consideration 
and  courtesy  to  his 
constituents ...” 


“I  think  we  definitely  were  misled 
up  until  (Feb.  3),”  Estill  said,  adding, 
“I  don’t  entirely  fault  (Trossman)  for 
this.” 

Estill  said  he  understands  Grot¬ 
berg’s  family’s  concerns  about  pub¬ 
licity  for  the  cancer  research.  And  he 
questions  how  much  information 
Trossman  had  to  give  out. 

Trossman,  who  became  Grotberg’s 
news  secretary  last  August,  said  he 
didn’t  know  of  the  congressman’s 
condition  and  treatment  until  last  De¬ 
cember,  right  before  Grotberg  en¬ 
tered  the  hospital  for  the  third  and 
final  treatment. 

Trossman,  a  former  reporter  in  Illi¬ 
nois’  14th  district,  said  his  responsi¬ 
bility  was  to  the  Grotberg  family.  He 
also  said  the  public  should  know 
about  a  situation  concerning  their 
legislator  if  it  affects  his  ability  to 
serve. 

Grotberg’s  staff  continues  to  take 
calls,  answer  mail,  and  follow  legisla¬ 
tion  in  committee,  Trossman  pointed 
out,  although  Grotberg  cannot  vote. 

He  wouldn’t  speculate  on  when  the 
information  about  the  congressman’s 
condition  would  have  been  released  if 
complications  had  not  set  in. 

(Continued  on  page  27) 
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Battling  against  illiteracy 

Schpps  Howard’s  El  Paso  Herald-Post  hopes  to  make  its  community-wide 
literacy  campaign  a  model  program  for  newspapers  around  the  country 


By  Debra  Gersh 

With  the  help  of  a  generous  mone¬ 
tary  gift  from  its  parent  company, 
Scripps  Howard,  the  El  Paso  (Tex.) 
Herald-Post  hopes  to  make  its  com¬ 
munity-wide  literacy  campaign  a 
model  program  for  newspapers 
around  the  country. 

“This  is  far  different  from  what 
other  papers  are  doing,”  said  Jay 
Ambrose,  Herald-Post  editor. 
“Essentially  what  they’ve  done  is  to 
give  some  money  (to  literacy  pro¬ 
grams)  and  be  involved  in  Newspaper 
In  Education  programs.  We’re  not 
just  giving  money  and  providing 
coverage.  We’re  doing  that,  but  we’re 
also  organizing  the  community. 

“Giving  money  is  not  bad.  It’s  cru¬ 
cial,”  he  added. 

Some  of  the  paper’s  activities  to 
further  literacy  in  the  community, 
where  an  estimated  106,000  illiterate 
adults  reside,  include  a  Reading  Place 
program  for  high  school  students, 
which  takes  problem  students  and 
helps  them  develop  their  reading 
skills  and  habits;  reading  contests  for 
grade  school  students  with  a  prize  for 
the  first  who  finishes  reading  100 
books;  Readathons  and  Take  Ten 
programs  where  adults  are  encour¬ 
aged  to  take  ten  minutes  out  of  every 
day  to  read.  The  newspaper  is  also 
closely  involved  in  adult  tutoring 
programs. 


“This  is  far  different 
from  what  other  papers 
are  doing,”  said  Jay 
Ambrose,  Heraid-Post 
editor. 


The  Herald-Post  has  declared  the 
“Year  of  the  Printed  Word”  and  char¬ 
tered  a  “Business  Consortium  for 
Literacy”  to  get  local  businesses  in¬ 
volved  in  the  campaign. 

According  to  Ambrose,  the  paper 
has  also  shown  a  number  of  New 
York  book  publishers  that  donating 
2(X),(XX)  books  from  their  excess  stock 
can  function,  not  only  as  a  great  com¬ 


munity  service,  but  also  as  a  great  tax 
advantage. 

In  addition,  the  paper  runs  a  weekly 
literacy  column  and  a  daily  comic 
strip  designed  exclusively  for  the 
Herald-Post  by  a  local  educator  to 
help  parents  teach  their  preschool 
children  how  to  read. 

“We’re  doing  everything  we  can,” 
said  Ambrose,  adding  that  the  paper’s 
education  writer,  Patrick  McQuaid,  is 
devoting  about  half  his  time  to  the 
literacy  campaign. 

Since  the  newspaper  is  located 
close  to  the  Mexican  border,  there  are 
a  number  of  people  in  the  community 
who  speak  Spanish  as  a  native  lan¬ 
guage.  This  complicates  the  literacy 
program,  but  Ambrose  said  there  are 
English  as  a  Second  Language  pro¬ 
grams  at  the  local  community  college, 
and  that  while  those  programs  are  not 
directly  associated  with  what  the 
Herald-Post  is  doing,  the  paper’s 
campaign  also  helps  the  literacy  prob¬ 
lems  of  the  Hispanic  community. 

Ambrose  said  the  Herald-Post 
hopes  to  serve  as  a  model  program. 
With  a  gift  of  $40,0(X)  from  Scripps 
Howard,  the  paper  has  been  able  to 
hire  a  full-time  employee,  Kay  Tag¬ 
gart,  to  run  the  literacy  campaign  and 
to  sponsor  many  literacy-promoting 
events. 

Eventually,  Ambrose  said  the  pa¬ 
per  would  like  to  produce  a  few  hun¬ 
dred  pamphlets  for  distribution  to 
newspapers  around  the  country, 
showing  them  the  mistakes  of  the 
Herald-Post  program  —  as  well  as 
how  to  correct  them  —  and  how  to  run 
similar  community-wide  literacy 
programs  without  spending  as  much. 

“I  think  it’s  their  (Scripps  Howard) 
hope  that  other  papers  in  the  chain 
can  learn”  from  the  Herald-Post  ex¬ 
ample,  Ambrose  said. 

The  illiteracy  issue  is  very  impor¬ 
tant  to  newspapers,  he  continued. 
Newspapers  are  members  of  their 
communities,  and  illiteracy  has 
devastating  effects  on  that  commun¬ 
ity  —  economic  losses  being  just  one 
example.  When  adults  are  illiterate 
they  ^so  cannot  participate  in  socie¬ 
ty,  and  the  whole  system  of  democra¬ 
cy  falters,  he  said. 


Illiteracy  also  has  an  adverse  im¬ 
pact  on  the  newspaper  industry  itself. 
Total  newspaper  readership  is  not 
keeping  up  with  population  growth, 
and  there  is  “no  question  that  illitera¬ 
cy  or  functional  illiteracy  is  part  of 
that,”  Ambrose  added. 

Estimates  put  the  number  of  people 
in  the  U.S.  over  17  years  of  age  who 
cannot  function  in  basic  reading  and 
writing  requirements  at  27  million.  An 
additional  45  million  are  figured  to 
hold  only  minimal  basic  skills,  and 
according  to  the  U.S.  Department  of 
Education,  the  numbers  grow  by  2 Vi 
million  each  year. 


Since  the  newspaper  is 
iocated  close  to  the 
Mexican  border,  there 
are  a  number  of  peopie 
in  the  community  who 
speak  Spanish  as 
a  native  ianguage. 


But  Ambrose  said  the  actual  num¬ 
ber  of  illiterate  or  functionally  illiter¬ 
ate  adults  is  far  worse  than  estimated. 
If  only  a  small  percentage  of  newspa¬ 
pers  got  more  involved  in  fighting  illit¬ 
eracy,  Ambrose  said  they  could  make 
a  “significant  impact.” 

Press  council 
praises  agreement 

The  Ontario  Press  Council  hailed 
the  settling  of  a  dispute  between  the 
Toronto  Star  and  an  activist  minister 
as  a  “precedent-setting  conclusion  to 
a  complaint”  brought  before  the 
voluntary  press-monitoring  group. 

Rather  than  dismissing  or  uphold¬ 
ing  the  complaint  of  Rev.  Ken  Camp¬ 
bell  of  Renaissance  Canada  against 
the  Star,  both  sides  concluded  at  the 
council  hearing  that  there  had  been  a 
misunderstanding,  and  the  complaint 
was  dropped. 

The  dispute  involved  publication  of 
an  advertisement  by  Renaissance 
Canada. 


EDITOR  &  PUBLISHER  for  April  12,  1986 


17 


Stewart 


Horrock 


Geiselman 


Dallas  Times  Herald  wins  two  SPJ,  SDX  awards 


The  1985  Sigma  Delta  Chi  Distin¬ 
guished  Service  Awards  for  excell¬ 
ence  in  journalism  were  recently 
announced  by  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 

Society  president  Robert  Lewis,  a 
Washington,  D.C.  correspondent  for 
Newhouse  News  Service  is  slated  to 
present  plaques  and  bronze  medal¬ 
lions  to  the  winners  during  the  DSA 
banquet  in  April. 

James  D.  “Jim”  Stewart,  39,  a 
Washington,  D.C.,  correspondent  for 


The  General  Reporting  award  for 
newspapers  with  circulations  less 
than  100,000  went  to  Art  Geiselman, 
61,  an  investigative  reporter  for  the 
Albuquerque  (N.M.)  Journal,  for  a 
series  of  reports  about  irregularities  in 
the  awarding  of  state  disaster  relief 
contracts  totaling  $2.8  million. 

Geiselman  reported  that  a  top  aide 
to  New  Mexico  Governor  Toney 
Anaya  had  close  ties  to  individuals 
who  owned  companies  that  were  re¬ 
ceiving  most  of  the  state  contracts  for 
repairing  flood  damage  to  public 
works. 

Henry  B.  Bryan,  41,  of  the  Dallas 
(Tex.)  Times  Herald,  took  home  the 
award  for  newspaper  Editorial  Writ¬ 
ing  for  his  commentary  about  Texas 
construction  workers  who  were  being 
killed  at  an  alarming  rate  by  trench 
cave-ins  and  mentally  retarded  indi¬ 
viduals  who  were  incarcerated  in 
state  prisons  —  and  how  the  Texas 
government  had  failed  to  provide  for 
their  safety. 

The  newspaper  award  for  Washing¬ 
ton  Correspondence  went  to  James 
O’Shea,  42,  and  Nicholas  M.  Hor¬ 
rock,  50,  of  the  Chicago  (Ill.)  Tribune, 
for  their  series,  “Anatomy  of  a  Scan¬ 
dal,”  which  examined  why  General 
Dynamics  Corp.  and  its  executives 
were  at  the  center  of  charges  that 
fraud  and  waste  permeate  the  Penta¬ 
gon’s  $100  billion-a-year  weapons 
(Continued  on  page  21) 


Cox  Newspapers,  won  the  General 
Reporting  award  for  newspapers  with 
circulations  greater  than  100,000  for 
his  series  about  how  the  Navy 
allowed  the  chief  heart  surgeon  at 
Bethesda  Naval  Hospital,  Comman¬ 
der  Donald  M.  Billig,  to  operate  on 
patients,  despite  allegations  by  other 
doctors  that  Billig  was  incompetent, 
and  despite  the  fact  that  a  New  Jersey 
hospital  had  curtailed  Billig’ s  surgical 
privileges  because  of  his  “unaccept¬ 
able”  surgical  death  rate. 


One  of  Dickman's  award-winning  photos. 


Dickman 


Rosenthal 
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Get  ready  for  DRUPA 

World’s  largest,  most  comprehensive  exhibition  of  printing  equipment 
will  debut  a  raft  of  developments  in  newspaper  production  technology 


By  George  Garneau 

The  1986  version  of  DRUPA,  the 
biggest  and  most  comprehensive 
exhibition  of  printing  equipment  on 
earth,  will  debut  a  raft  of  develop¬ 
ments  in  newspaper  production  tech¬ 
nology  from  around  the  world. 

DRUPA  86,  from  May  2  to  May  15 
in  Dusseldorf,  West  Germany,  is  the 
ninth  and  biggest  in  DRUPA’s  35 
years.  Last  seen  in  1982,  it  will  not  be 
attempted  again  until  1990,  followed 
by  another  in  1995. 

The  show  will  reflect  the  increas¬ 
ingly  global  nature  of  the  printing  and 
paper  industries,  featuring  exhibitors 
from  33  nations  and  visitors  from 
some  110  countries. 

Every  company  that  plays  a  signif¬ 
icant  role  in  printing  and  paper  is 
expected  to  be  exhibiting.  Space  was 
sold  out  more  than  18  months  ago  and 
the  waiting  list  is  more  than  200  exhi¬ 
bitors  long. 

Rolf  Seisser,  director  of  a  German 
printing  trade  association,  said,  “the 
future  of  printing  will  be  demon¬ 
strated  at  DRUPA  86.” 

“Not  one  major  manufacturer  is 
missing,”  according  to  Dirk  Meu- 
mann,  director  of  the  show’s  U.S. 
organization.  “You  are  selling  from 
one  space  to  the  entire  world.” 

Because  of  the  show’s  prestige, 
manufacturers  traditionally  use  it  to 
unveil  new  products  and  strategies. 

E&P  plans  to  attend  and  report  on 
the  show. 

To  reach  an  audience  expected  to 
number  330,000  from  110  nations, 
exhibitors  shell  out  as  much  as  $1.5 
million  for  booth  space  from  which  to 
show  their  wares. 

The  magnitude  of  the  show  is  stag¬ 
gering.  It  takes  place  in  15  exhibition 
halls  covering  1.5  million  square 
feet  —  about  the  size  of  34  football 
fields  put  together,  organizers  said. 
The  fair  grounds  is  115  acres. 

Booths  of  1,300  registered  exhibi¬ 
tors  from  33  nations  range  from  a  few 
hundred  square  feet  to  one  com¬ 
pany’s  entire  exhibition  hall. 

Some  exhibitors,  whose  booths  can 
resemble  small  cities  with  dining  and 
drinking  areas,  require  as  long  as 
eight  weeks  to  set  up  their  booths. 
Press  manufacturers  are  known  to 


operate  complete  printing  plants  on 
the  showroom  floor. 

The  two-week  show  is  expected  to 
pump  some  $25  million  into  the  local 
economy. 

The  show  this  year  includes  a  rec¬ 
ord  114  U.S.  vendors,  excluding  the 
giant  companies  that  already  maintain 
European  sales  organizations.  A  U.S. 
pavillion,  with  help  from  some  U.S. 
trade  associations,  provides  special 
deals  to  help  about  60  small-  and 
medium-sized  companies  to  show 
together. 

E&P's  weekly  News  Tech  section 
begins  on  page  28. 


Communist-block  nations  send  del¬ 
egations  on  shopping  expeditions. 

The  program  is  printed  in  10  lan¬ 
guages. 

Germany,  a  manufacturing  nation 
known  for  its  printing  equipment 
since  the  invention  by  Gutenberg  of 
moveable  type,  is  home  to  564  exhibi¬ 
tors.  The  remaining  760  come  from 
elsewhere,  and  exhibitors  from 
around  the  world  are  growing  in  num¬ 
ber,  organizers  say. 

“There  is  definitely  a  move  toward 
international  buying  patterns,”  said 
Meumann,  whose  orgainzation  pro¬ 
motes  the  show  in  55  countries. 
“There  are  not  many  printers  or  pub¬ 
lishers  in  the  world  who  would  look 
only  to  domestic  markets,  but  to  inter¬ 
national  markets  as  well  to  buy  the 
best  equipment  at  the  best  price. 

“One  can  no  longer  afford  to  over¬ 
look  printing  developments  being 
produced  in  different  parts  of  the 
world,”  Meumann  said,  adding  that 
years  of  exposure  to  an  increasing 


number  of  foreign  products  has  made 
people  “more  and  more  familiar  with 
international  thinking.” 

Exhibitors  will  display  the  latest 
technological  developments  in  print¬ 
ing  presses,  press  control  systems, 
color  separation  equipment,  prepress 
systems,  page  composition  systems, 
typesetting,  electronic  graphic  hand¬ 
ling,  mailrooms,  finishing  machines, 
paper  converting  equipment,  bindery 
systems,  ink,  paper,  and  dozens  of 
other  products. 

In  1982,  for  example,  42  companies 
showed  platemakers,  54  showed  fold¬ 
ers,  40  showed  typesetters,  23 
showed  color  separators  and  21 
showed  bindery  systems. 

DRUPA  vendors  and  shoppers 
come  to  do  business.  Unlike  some 
American  trade  shows,  where  con¬ 
tacts  are  made  and  demonstrations 
given,  DRUPA  is  where  deals  are  cut, 
orders  are  signed,  according  to  those 
who  have  been  there.  Some  compa¬ 
nies  expect  to  make  half  their  annual 
sales  there. 

Shoppers  bring  their  checkbooks. 
In  quiet  offices  in  the  rear  of  booths, 
buyers  are  frequently  wined  and 
dined  by  vendors  hungry  for  sales. 
Shoppers  bargain  fiercely  for  the  best 
deal  they  can  get,  pitting  vendor 
against  vendor.  The  only  rule  is  that 
no  equipment  is  to  be  removed  during 
the  show,  Meuman  said. 

Developments  to  be  unveiled  at 
DRUPA  include: 

•  The  SC-757A  direct  color  scanner 
with  dot  generator  from  DS  America 
Inc.,  the  North  American  arm  of  the 
Japanese  firm  Dainippon  Screen.  It  is 
designed  for  separations  but  capable 
of  composition. 

•  PrintRoll  P  Automated  Material 
Handling  System  will  highlight 
Muller-Martini’s  efforts  on  post-press 
automation. 

•  A  drying  and  cooling  device  for 
newspaper  presses  from  IVT  Graph¬ 
ics,  the  Swedish  firm.  The  Compact 
Dryer  is  said  to  improve  print  quality 
on  uncoated  paper  and  to  be  easy  to 
install. 

•  Five  automated  bindery  systems 
from  Harris  Graphics.  They  are 
designed  for  various  applications. 

(Continued  on  page  31) 
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(Continued  from  page  18) 

procurement  program. 

The  Philadelphia  (Pa.)  Inquirer’s 
Nairobi-based  correspondent,  Robert 
J.  Rosenthal,  37,  collected  the  award 
for  newspaper  Foreign  Correspon¬ 
dence  for  a  series  of  stories  about 
racial  conflicts  that  have  rocked 
South  Africa. 

For  a  series  of  photographs  depict¬ 
ing  the  death  and  destruction  as  well 
as  the  rescue  efforts  following  mud¬ 
slides  triggered  by  the  eruption  of  vol¬ 
cano,  Nevado  de  Ruizk  in  Amero, 
Columbia,  Jay  Dickman,  37,  of  the 
Dallas  (Tex.)  Times  Herald,  won  the 
award  for  News  Photography. 

Doug  Marlette,  36,  of  the  Charlotte 
(N.C.)  Observer  received  the  Edito¬ 
rial  Cartooning  award  for  a  cartoon 
critical  of  the  Moral  Majority’s  stance 
on  sex  education,  birth  control  and 
abortion. 

The  Public  Service  in  Newspaper 
Journalism  award  for  papers  with  cir¬ 
culations  over  1(X),(XX)  went  to  the  De¬ 
troit  (Mich.)  Free  Press  for  its  series, 
“Revolving  Door  Prisons,”  which  re¬ 
vealed  that  a  large  number  of  convicts 
were  being  released  from  Michigan 
prisons  to  relieve  overcrowding,  even 
though  such  early  releases  were  in 
violation  of  state  law. 

For  papers  having  circulation 
under  1(X),(XX),  the  Arizona  Daily  Star 
in  Tucson  received  the  award  for  Pub¬ 
lic  Service  in  Newspaper  Journalism 
for  “Tainted  Water:  TCE  and  Tuc¬ 
son’s  Health,”  a  series  which  re¬ 
ported  that  residents  of  Tucson’s 
south  side  had  a  much  higher  inci¬ 
dence  of  serious  disease  than  the 
national  average,  apparently  because 
they  had  been  drinking  water  that  had 
been  contaminated  with  a  carcinogen 
called  TCE. 

The  Magazine  Reporting  award 
went  to  Mark  Singer,  35,  a  staff  writer 
for  the  New  Yorker,  for  his  three-part 
series  entitled,  “Annals  of  Finance: 
Funny  Money,”  which  examined  how 
the  Penn  Square  Bank  of  Oklahoma 
City  came  to  be  insolvent. 

Tropic,  the  Sunday  magazine  of  the 
Miami  (Fla.)  Herald,  received  the 
Public  Service  in  Magazine  Journal¬ 
ism  award  for  “Shame  On  Us  All,”  an 
article  that  reported  on  the  bureaucra¬ 
tic  inefficiency  and  official  indiffer¬ 
ence  to  other  major  problems 
hampering  the  operation  of  Miami’s 
juvenile  court  system. 

Tony  Hanson,  31,  Richard 
Maloney,  41,  and  Larry  Litwin,  40, 
general  assignment  reporters  for 
KYW-am  Philadelphia,  Pa.,  won  the 
Radio  Reporting  award  for  their  spot 
news  reports  about  the  police  siege 
and  bombing  of  the  MOVE  com¬ 
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pound  last  spring  in  Philadelphia. 

The  Public  Service  in  Radio  Jour¬ 
nalism  award  went  to  KGO-am  in  San 
Francisco,  Calif.,  for  “Tarnished  Sil¬ 
ver:  Life  in  a  Nursing  Home,”  a  10- 
part  series  that  reported  on  sexual 
abuse,  over-drugging,  unsanitary 
conditions,  inadequate  staffing,  mal¬ 
nutrition,  theft  and  discrimination 
against  patients  receiving  public  aid  in 
nursing  homes. 

Nicholas  DeLuca,  31,  and  Joan 
Margalith,  36,  of  KCBS-am  in  San 
Francisco,  Calif.,  won  the  award  for 
Editorializing  on  Radio  for  a  two-part 
commentary  that  criticized  area  hos¬ 
pitals  for  refusing  to  accept  as  a  pa¬ 
tient  a  stabbing  victim  who  was  unem¬ 
ployed  and  uninsured. 

WFAA-tv  in  Dallas,  Tex.,  received 
the  Television  Reporting  award  for  its 
spot  news  coverage  of  the  crash  of 
Delta  flight  191  at  the  Dallas-Fort 
Worth  International  Airport. 

The  Public  Service  in  Television 
Journalism  award  for  stations  in  the 
top  50  markets  went  to  KPRC-tv  in 
Houston,  Texas,  for  “Death  Without 
Dignity,”  a  four-part  series  that  re¬ 
ported  on  a  Houston  nursing  home  in 
the  Northway  Healthcare  Center, 
where  neglect  contributed  to  the 
deaths  of  several  people  and  intense 
suffering  by  others. 


For  stations  in  all  other  markets, 
the  award  for  Public  Service  in  Televi¬ 
sion  Journalism  was  received  by 
KTUL-tv  in  Tulsa,  Okla.,  for  “Tul¬ 
sa’s  Golden  Missionaries,”  a  report 
that  told  of  a  Tulsa-based  foundation 
which  raises  millions  of  dollars  a  year, 
supposedly  for  aid  to  needy  people  in 
the  Third  World,  but  spends  most  of 
the'  money  raised  on  “overhead 
costs.” 

Phil  Johnson,  56,  assistant  station 
manager  of  WWL-tv  in  New  Orleans, 
La. ,  won  the  award  for  Editorializing 
on  Television  for  his  five-part  series 
commenting  on  the  point-shaving 
scandal  involving  Tulane  Universi¬ 
ty’s  1984-85  basketball  team. 

The  Research  About  Journalism 
award  went  to  Leonard  W.  Levy,  63, 
the  Andrew  W.  Mellon  professor  of 
humanities  and  chairman  of  the 
graduate  faculty  of  history  at 
Claremont  College  in  California,  for 
his  book.  Emergence  of  a  Free  Press, 
which  explores  the  origins  of  press 
freedom  in  the  United  States. 

More  than  1,250  entries  were  re¬ 
ceived  for  this  year’s  competition, 
judged  by  a  panel  of  veteran  journal¬ 
ists  from  throughout  the  country, 
aided  by  prominent  non-journalists, 
who  helped  judge  entries  in  the  public 
service  categories. 


Remember, 

the  entry 

deadline 

is  May  rst 


The  Baltimore  Sun's 

1986  H.L.  Mencken 

Writing  Award 


Many  have  imitated  H.L.  Mencken's  wit  and  irreverence.  Few 
equal  the  literary  genius  of  this  feisty  Baltimore  Sun 
journalist— one  of  history's  most  quoted  commentators. 

Once  a  year.  The  Baltimore  Sun  honors 
the  contemporary  columnist  who  comes 
closest.  The  H.L.  Mencken  Writing 
Award,including  a  $2,500  prize,  is 
awarded  each  S^tember  at  The 
National  Press  Club,  where  the 
winner's  name  is  inscribed  on  a 
S  permanent  plaque. 

Jf,  Send  your  columns  for 
^1  consideration.  Deadline  is  May 

1/ 1986.  Write  or  call  for  contest 
rules  and  entry  forms: 

V— — ^  Contest  Coordinator 

K'jT  The  Baltimore  Sim 

“1  501  North  Calvert  Street 

..  Baltimore,  Maryland  21278 

(30^1)  332-6222 
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Newspaper  Products 


THE  GOSS  MFCS:  ONLY  A 
ADVANCED  CDULD  BE  SO 


The  revolutionary  new 
Goss®  Modular  Press 
Control  System  ™ 

(MPCS) — integral  to  the 
latest  generation  of 
Headliner  Offset® 
presses — constitutes  a 
quantum  leap  forward  in 
newspaper  productivity. 

As  operationally  simple 
as  it  is  technologically 
sophisticated,  the  MPCS  provides 
new  capabilities  for  shorter  make- 
ready  and  reduced  waste  through 
computerized  presetting  and  run¬ 
ning  adjustments. 

Redefining  user-friendliness,  a 
menu-driven,  touch-sensitive  work 
station  display  is  the  key  to  MPCS 
simplicity.  Following  a  fast  self-diag¬ 
nostic  precheck  of  system  software 
and  microprocessors,  the  MPCS 
uses  computer  intelligence  to  help 
the  operator  select,  preset  and  later 
adjust  press  functions  from  the 
quick-response  touch-screen  menu. 
Subsequent  Polor-coded  displays 
quickly  confirm  input,  progress  and 
function  achievement — or  report 


By  simply  touching  the  MPCS 
work  station  display,  a  single 
opera  tor  can  preset  press 
functions.  The  productivity- 
programmed  central 
computer  takes  it  from  there. 


On  the  menu- 
*  ^  driven,  touch- 

I  sensitive  display,  the 

I — opera  tor  begins  to 
, , .  ... -  ^  set  the  press. 


unattainable  commands  and 
describe  the  problem. 

Here's  what  this  unique  system 
means  to  you.  In  addition  to  fast 
makeready  and  greater  manpower 
efficiency,  the  flexible,  powerful 


MPCS  also  produces  significant 
materials  savings.  For  example,  ink¬ 
ing  values  are  defined  across  the 
web  based  on  stored  computer 
information.  Paper  is  similarly  con¬ 
served,  with  waste-reducing  adjust¬ 
ments  made  automatically  before 
any  paper  is  used.  There  is  no  waste¬ 
ful  guesswork  or  experimentation. 

MPCS  advantages  don't  end 
there.  The  system  allows  better  use 
of  pressroom  manpower — for 
example,  multiple  work  stations  on 
a  single  press  permit  input  by  more 
than  one  pressman  at  a  time.  The 
sequence  of  presetting  the  press 
closely  follows  pressroom  opera- 


I 


I 


I 


i 


Headliner  Offset 


SYSTEM  so 

SIMPLE. 


,i  n1, 

The  display  verifies  ink  zone 
settings. 


I 


On  another  couple,  a  problem  is 
indicated  on  the  display. 


I  The  new  Goss 

^  I '  Modular  Press 

I  Control  System 

achieves  significant 
technological 
advancement 
for  the  newest 
Headliner  Offset 
presses  (a  four-color 
:  unit  is  shown). 


tions — for  example,  pages  can  be 
input  as  available  and  the  system 
automatically  presets  ink  zones  for 
each  page.  Other  MPCS  benefits: 
easier  circumferential  and  sidelay 
adjustments.  Running  adjustments 
by  plate  or  page.  Specially  designed 
diagnostic  features  for  checkout  and 
maintenance.  Library  of  impositions. 
Press  settings  for  a  frequently  used 
or  an  interrupted  job  can  be  saved 
and  recalled  at  the  operator's 
command. 

There  are  important  initial  econ¬ 
omies,  too.  With  the  building-block 
design  of  the  MPCS,  you  order  only 


what  you  currently  require.  The 
MPCS  has  assured  expandability 
to  grow  as  your  requirements  and 
press  operations  grow.  It  is  easily 
maintained  and  accommodates  a 
wide  range  of  peripherals. 

Perfected  through  more  than 
30  man-years  of  quality-assured 
development,  the  Goss  Modular 
Press  Control  System  makes  the 
Headliner  Offset  press  more  than 
ever  the  world's  pacesetter  for 
newspaper  productivity.  For 
more  details  on  MPCS  potential 
in  your  pressroom,  contact 
Goss  Newspaper  Products, 


■ 


Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Or  phone  312-656-8600. 
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Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


NEWSPEOPLE  IN  THE  NEWS 


William  H.  Culbertson  has  been 
named  publisher  of  the  Mount  Vernon 
(Ohio)  News  and  is  the  fourth  genera¬ 
tion  of  his  family  to  hold  the  position. 
Most  recently  vice  president  in 
charge  of  production,  he  succeeds  his 
father,  George  T.  Culbertson  Jr., 
who  was  elected  chairman  of  the 
board  and  executive  officer,  replacing 
Leona  M.  Culbertson  as  chairman. 
His  father  will  retire  August  31  but 
continue  as  chairman. 

Also,  David  T,  Culbertson  was 
named  vice  president  and  secretary  of 
Progressive  Communications  Corpo¬ 
ration,  which  publishes  the  Mount 
Vernon  News.  Joan  C.  Bayler  was 
named  vice  president. 

*  ♦  ♦ 

Patrick  Doyle  resigned  his  posi¬ 
tion  at  Barron’s  in  San  Francisco,  to 
join  the  representative  firm  of  Scott, 
Marshall,  Sands  &  McGinley,  Inc.,  in 
San  Francisco.  He  replaced  Dick 
Sands,  who  resigned  to  pursue  a 
career  in  film/video  production. 

«  :tc  9|i 

Page  Morris  has  been  named  vice 
president  of  The  State-Record  Com¬ 
pany,  Columbia,  S.C.,  where  he  will 
be  in  charge  of  capital  projects.  The 
publishing  company  recently 
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announced  plans  for  $62  million  in 
capital  improvements  at  three  of  its 
dailies.  The  State  and  the  Columbia 
Record,  the  Myrtle  Beach  (S.C.)  Sun- 
News  and  the  Biloxi  (Miss.)  Sun-Her¬ 
ald.  Morris  previously  was  produc¬ 
tion  director  of  the  Biloxi  paper  and  is 
succeeded  in  that  post  by  Mike  Comp¬ 
ton,  most  recently  special  projects 
manager  in  Columbia. 

:|c  :)c  sK 

Three  employees  of  the  Hunterdon 
County  Democrat,  Flemington,  N.J., 
and  Delaware  Valley  News,  Fren- 
chtown,  N.J.„have  been  promoted. 

John  M.  Thomas  was  named  cir¬ 
culation  manager,  succeeding  Harry 
Hunt,  who  retired  after  more  than  25 
years.  Thomas  has  managed  all  oper¬ 
ations  in  the  department. 

Howard  M.  Thomas  was  named  to 
the  newly-created  post  of  marketing/ 
promotions  coordinator,' moving  up 
from  advertising  representative. 
Marilyn  Patrylo  was  promoted  to 
the  new  postion  of  circulation  office 
supervisor. 

The  Thomases  are  the  sons  of 
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ROBERT  C.  ACHORN,  who  was 
elected  president  of  the  New  England 
Newspaper  Association  in  Boston  on 
AAorch  20,  added  another  presidential 
title  on  March  28. 

He  was  elected  president  of  the 
Worcester  (AAoss.)  Telegram  &  Gazette 
Inc.,  succe^ing  RICHARD  C.  STEELE, 
who  continues  to  serve  os  chairman  of 
the  board.  Achorn  remains  publisher 
of  the  newspapers. 

In  1 982,  after  1 1  years  as  editor  of 
the  Telegram  and  Gazette,  Acharn  was 
named  publisher  and  chief  operating 
office  of  the  newspapers,  succeeding 
Steele. 


publisher  H.  Seely  Thomas  Jr.,  and 
of  Anne  Moreau  Thomas,  home  edi¬ 
tor  of  the  two  newspapers  and  chair¬ 
man  of  the  New  Jersey  Press  Associa¬ 
tion. 

Nicholas  Digiovanni,  managing 
editor  of  the  Delaware  Valley  News, 
since  August  1984,  was  named  editor. 

4c  ♦  4! 

John  Ferguson  has  been 
appointed  business  manager  of  the 
Thousand  Oaks  (Calif.)  News  Chroni¬ 
cle,  and  Fred  Skill  was  named  to 
succeed  him  as  business  manager  of 
the  Watsonville  (Calif.)  Register- 
Pajaronian.  Skill  has  been  advertis¬ 
ing  director  of  the  San  Luis  Obispo 
Telegram  Tribune.  He  is  succeeded 
there  by  his  brother,  Clifford  Skill, 
who  was  classified  ad  manager  of  the 
Ventura  County  (Calif.)  Star-Free 
Press.  The  newspapers  are  in  the 
John  P.  Scripps  Newspaper  Group. 

♦  ♦  ♦ 

John  Scanlan  has  joined  the  Hart¬ 
ford  Courant  as  an  assistant  picture 
editor  and  staff  photographer.  Scan¬ 
lan,  who  was  photo  editor  at  the 
Greeley  (Colo.)  Tribune,  served  as  a 
photographer  and  picture  editor  for 
the  past  seven  years  at  newspapers  in 
Colorado  and  Kansas. 

Also,  Leslie  Jacobs,  who  has 
freelanced  for  the  Courant  for  the  last 
year  and  a  half,  was  appointed  zone 
photographer  for  the  West  Hartford/ 
Farmington  Valley  edition  of  the 
Courant. 

*  *  * 

Mike  DiPreta  was  named  research 
and  sales  promotion  manager  for 
Landon  Associates,  Inc.  He  was 
assistant  research  director  for  SSC& 
B/LINTAS  and  prior  to  that  with 
Gannett  Newspapers,  Westchester, 
N.Y.,  and  Gannett  Media  Sales. 
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Richard  C.  Paskiet,  newly-named 
vice  president  for  research  and  devel¬ 
opment  at  the  South  Bend  (Ind.) 
Tribune,  will  be  responsible  for  com¬ 
plete  renovation  and  automation  of 
the  press  facilities.  The  project  will 
span  several  years. 

Pei^  H.  Baker,  assistant  produc¬ 
tion  manager,  moves  up  to  Paskiet’ s 
former  post. 

Thomas  Winship,  retired  Boston 
Globe  editor,  has  been  named  to  the 
National  Advisory  Committee  of  the 
Gannett  Center  for  Media  Studies,  a 
Gannett  Foundation  program  at  Col¬ 
umbia  University.  An  Inaugural  Fel¬ 
low  at  the  center,  he  is  also  president 
of  the  Center  for  Foreign  Journalists 
in  Reston,  Va. 

♦  ♦  * 

James  Williamson,  controller  of 
the  Niagara  Gazette,  Niagara  Falls, 
N.Y.,  recently  was  named  controller 
of  the  Fort  Myers  (Fla.)  News-Press. 
Prior  to  the  Niagara  Gazette,  he  was 
credit  manager  of  the  Battle  Creek 
(Mich.)  Enquirer. 

♦  ♦  ♦ 

Nancy  J.  Woodhull  has  been 
appointed  president  of  Gannett  New 
Media  Services,  having  been  vice 
president/news  for  the  organization 
since  1984.  She  continues  as  senior 
editor  of  USA  Today. 

♦  *  ♦ 

Peter  B.  Clark,  former  president 
and  chairman  of  the  Evening  News 
Association  of  Detroit,  has  been 
elected  to  the  board  of  directors  of 
Gannett  Co.,  Inc.  Clark  retired  from 
ENA  in  February  when  the  company 
merged  with  Gannett.  He  has  been 
serving  as  consultant  to  Gannett  on 
the  Detroit  News,  the  largest  ENA 
property. 

*  *  ♦ 

Joseph  H.  Zerbey  IV,  general 
manager  of  the  Bristol  (Conn.)  Press, 
has  been  promoted  to  associate 
publisher  of  the  Bristol  Press  Pub¬ 
lishing  Co. 

♦  ♦  ♦ 

Appointed  to  new  positions  at  Sun¬ 
day  Magazine  Network  are  Julie 
Miles  GORDON  as  advertising  director 
and  Jacques  Cornet  as  research 
manager. 

Gordon,  formerly  New  York  sales 
manager  and  then  national  sales  man¬ 
ager  since  joining  the  SMN  staff  in 
January  1985,  has  worked  in  maga¬ 
zine,  radio  and  television  sales.  Cor¬ 
net  most  recently  was  vice  president 
and  associate  media  director  with 
Ammirati  and  Puris. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Larry  Gray  has  been  promoted  to 
director  of  circulation  sales  for  the 
Courier-Journal  and  Louisville  Times 
from  metro  circulation  manager. 
David  Thomas  continues  to  have 
overall  responsibility  for  the  circula¬ 
tion  department. 

♦  ♦  ♦ 

Hank  Karp,  features  editor  of  the 
Beaver  County  Times,  Beaver,  Pa., 
was  named  an  associate  editor  and 
will  direct  the  Southern  edition  cover¬ 
age.  He  is  currently  president  of  the 
Pittsburgh  chapter  of  the  Society  of 
Professional  Joumalists/Sigma  Delta 
Chi. 

♦  ♦  ♦ 

G.  Dennis  Campbell  joined  the 
Dallas  Morning  News  as  educational 
services  coordinator,  replacing  Jeff 
Moyers,  who  joined  the  Dallas 
County  Community  College  District. 
Campbell  was  editor  and  publisher  of 
Texas  Natural  History  magazine  and 
has  been  a  classroom  teacher. 

♦  ♦  ♦ 

Tony  Tselentis  has  been  named 
editor  of  the  Money  section  of  the 
Arizona  Daily  Star,  Tucson.  He 
joined  the  Tucson  Citizen  sports 
department  after  graduating  from  the 
University  of  Arizona  and  rose  to  edi¬ 
torial  page  editor.  He  left  journalism 
for  several  years,  but  returned  in  1981 
as  a  copy  editor  at  the  Star. 

Tselentis  replaces,  David  Carter, 
who  resigned  to  go  into  private  busi¬ 
ness. 

♦  ♦  ♦ 

C.  Dean  Welch,  classified  adver¬ 
tising  manager  of  the  Orange  County 
Register,  Santa  Ana,  Calif.,  is  the 
newly-named  vice  president  and  clas¬ 
sified  advertising  director  of  The  New 
York  Times  Company’s  regional 
newspaper  group.  The  announcement 
was  made  in  Atlanta  by  John  R.  Har¬ 
rison,  group  president. 

*  ♦  ♦ 

James  Toms,  business  editor  of  the 
Akron  Beacon  Journal  since  1979, 
recently  was  named  associate 
publisher  of  Suburban  News  Publica¬ 
tions,  Columbus,  Ohio.  The  company 
owns  Columubus  Monthly  and  Cin¬ 
cinnati  magazines  and  publishes  eight 
weekly  newspapers. 
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Frank  Murray  has  returned  to  the 
Hollywood  (Fla.)  Sun-Tattler  as  man¬ 
aging  editor.  He  started  as  a  pressman 
at  age  19,  became  a  reporter,  and  left 
the  newspaper  to  write  for  the  Flor- 
ida-Times  Union,  Jacksonville; 
Miami  News,  Fort  Lauderdale  News 
and  the  Associated  Press.  He  later 
held  editing  positions  at  the  Washing¬ 
ton  Star  and  was  executive  managing 
editor  of  the  International  Medical 
News  Group  of  Fairchild  Publica¬ 
tions. 

Also,  at  the  Sun-Tattler,  Gary 
Lawrence  has  been  appointed  adver¬ 
tising  director  and  Steven  Waxel- 
BAUM,  national  advertising  manager. 
Lawrence  was  marketing  director  for 
McClatchy  Newspapers  in  Sac¬ 
ramento,  Calif.  Waxelbaum  has  been 
new  business  development  manager 
for  the  Sun-Tattler. 

♦  ♦  ♦ 

Mark  Ridolh  is  the  newly-named 
city  editor  of  the  Moline  (Ill.)  Daily 
Dispatch.  He  joined  the  staff  in  1981 
as  a  court  reporter,  moved  to  United 
Press  International  as  Davenport 
bureau  manager  in  1983  and  last  year 
rejoined  the  Dispatch  as  a  reporter. 

Tom  Bergstrand,  formerly  the 
city  editor,  accepted  a  position  with 
the  Worcester  (Mass.)  Telegram. 
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Robertson,  courthouse  reporter 
from  1965  to  1981  when  he  was  named 
business  editor,  is  the  Sunday  editor. 

Mario  Mullig,  a  copy  editor,  was 
promoted  to  business  editor. 

4c  4c  :|c 

Linda  B.  Skover  is  the  newly 
named  assistant  director  of  the  ANPA 
Foundation.  She  continues  to  oversee 
the  Newspaper  in  Education  program 
and  also  will  head  the  Foundation’s 
new  efforts  to  support  broad-based 
programs  to  combat  illiteracy,  espe¬ 
cially  those  featuring  newspapers  as 
instruction  tools. 


Bill  G.  Daniel  Linda  B.  Skover 

inted  Bill  G.  Daniel  has  been  appointed 
jsher  first  vice  president  of  Scripps  League 
ilnut  Newspapers,  Inc.  He  succeeded  Bye 
iditor  E.  Jensen,  the  late  publisher  of  the 
Wis.  Provo  (Utah)  Daily  Herald.  Daniel 
inges  will  supervise  other  vice  presidents  in 
rmer  the  company  and  continue  as 
ward  publisher  of  the  Napa  (Calif.)  Regis- 
)arks  ter  and  have  supervision  of  the  Peta- 
mont  luma  (Calif.)  Argus-Courier. 
aging  Also,  E.W.  Scripps,  chairman  and 

and  president  of  SLN,  announced 
intra  appointment  of  new  regional  vice 
presidents  as  follows:  Jack  Morgan, 

Sun-  publisher  of  the  Hanford  (Calif.)  Sen- 
man-  tinel,  vice  president  Central-West 
mes-  operations;  Roger  Warkins, 
publisher  of  the  DeKalb  (Ill.)  Chroni- 
busi-  president  South-West  opera- 

’osta  tions;  and  Greg  Stevens,  assistant 
:  was  publisher  of  the  Napa  Register,  vice 
:  and  president  North-West  Operations. 

nton,  ,  ,  j  *  *  . 

In  editorial  department  changes  in 
launching  a  Sunday  edition  of  the 
news  Washington  (Pa.)  Observer-Reporter 
nday  on  April  6,  two  new  editorial  positions 
,  has  were  created. 

lens,  Terry  Hazlett,  entertainment 

;ncy,  editor  and  staff  writer  since  1972,  was 

named  focus  editor;  and  Robert  L.  Anthony  T.  Powderly,  80,  who 

retired  in  1970  as  classified  advertis¬ 
ing  manager  of  the  Rochester  Demo¬ 
crat  and  Chronicle  and  Times-Union, 
died  February  5  at  his  home  in  subur¬ 
ban  Irondequoit.  He  was  national 
president  of  the  Association  of  News¬ 
paper  Classified  Advertisng  Mana¬ 
gers  for  one  term  and  northeast  reg¬ 
ional  president  for  more  than  25 
years. 


Milton  Brasher,  80,  former  editor 
of  the  Belleville  (N.J.)  Times,  and 
earlier  a  reporter  for  the  Standard 
News  Association,  New  York,  died 
February  22  at  his  Kent,  Conn., 
home. 

♦  4*  4e 

Howard  A,  Keyo,  76,  a  former 
executive  secretary  of  the  Maine 
Press  Association  from  1973  until 
1978  and  earlier  an  editor-manager  for 
weekly  newspapers  in  Maine,  died 
March  3  while  vacationing  in  Daytona 
Beach.  He  worked  30  years  at  the 
University  of  Maine  at  Orono  and  for 
his  work  as  founder  and  director  of 
public  information  services,  received 
director  emeritus  status  when  he 
retired. 


Reg  Manning,  80,  a  political  car¬ 
toonist  for  the  Arizona  Republic  for  30 
years  and  a  1951  Pulitzer  Prize  win¬ 
ner,  died  March  10  at  a  Scottsdale 
convalescent  home.  Manning,  who 
had  been  drawing  for  the  newspaper 
since  1926,  retired  in  1981. 
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Raymund  Wall,  59,  a  staff  mem¬ 
ber  of  the  Philadelphia  Inquirer  for  39 
years,  died  February  5  at  Oxford  Hos¬ 
pital.  He  held  a  variety  of  editorial 
positions  during  his  career  at  the 
newspaper,  including  wire  room 
chief. 
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Cover  up? 

(Continued  from  page  16) 


But  Trossman  said  the  cancer  was 
shrinking  and  everyone  involved  was 
optimistic  Grotberg  would  be 
“cured,”  at  which  time  an  announce¬ 
ment  would  have  been  made. 

Marc  Magliari,  news  director  at 
WNIU-fm  in  DeKalb,  Ill.,  said  he  be¬ 
came  suspicious  Jan.  28  that  some¬ 
thing  was  amiss  with  the  con¬ 
gressman. 

“His  health  has  been  an  issue 
throughout  the  campaign,”  Magliari 
said.  He  said  he  had  asked  before 
Grotberg  was  elected  in  1984  how  the 
candidate’s  health  was  in  general  and 
was  told  it  was  good. 

Cancer  was  discovered  in  Grot- 
berg’s  liver  in  September  1984  after  a 
year-long  remission  and  just  two 
months  before  the  election. 

Although  Trossman  did  not  work 
for  Grotberg  at  that  time,  Magliari 
said  Trossman  lied  about  Grotberg’s 
health  the  weeks  before  the  emergen¬ 
cy  surgery  and  coma. 

“A  spokesman  loses  his  credibility 
when  he’s  a  liar,”  Magliari  said. 
“There’s  a  way  of  brushing  off  my 
questions  without  lying.  He  should 
know,  sooner  or  later  the  truth  will  get 
out.” 

Magliari  said  he  is  disappointed  he 
and  other  reporters  didn’t  cover  the 
issue  of  Grotberg’s  health  better. 

“But  the  problem  was  we  were  all 
led  to  believe  he  was  well,”  he  said. 
He  noted  that  when  the  congressman 
announced  last  fall  he  would  seek  re- 
election,  he  played  up  his  weight  loss 
and  an  aide  told  Magliari  that  Grot¬ 
berg  had  been  “working  out  in  the 
House  gym.” 

Estill  said  other  motivation  may 
have  prompted  Grotberg  to  hide  news 
about  his  cancer  treatment. 

“I  can’t  help  wondering  if  they  also 
weren’t  concerned  about  the  political 
repercussions,”  he  said. 


CARTER  &  ASSOCIATES 

East-West  Executive  Search 

Will  be  represented  at  the 
100th  annual  ANPA  Conven¬ 
tion  in  San  Francisco,  April  21- 
23,  by  Winston  Carter.  For  a 
confidential  discussion  of  your 
needs,  please  call  Winston  at 
the  Westin  St.  Francis  Hotel, 
397-7000. 

CARTER  &  ASSOCIATES 

871  Jamacha  Road 
El  Cajon,  California  92020 
(619)  588-5339 


An  editorial  Jan.  31  in  the  Streator 
Times-Press,  a  10,000-circulation  dai¬ 
ly  in  the  14th  district,  criticized  the 
fact  that  Grotberg’s  staff  was  being 
“obviously  muzzled.” 

“If  John  Grotberg  is  seriously  ill, 
the  public  deserves  to  know,”  the 
editorial  stated.  “Regardless  of  the 
congressman’s  condition,  the  family 
owes  a  certain  degree  of  considera¬ 
tion  and  courtesy  to  his  constituents 
and  the  media.” 

Managing  editor  Roger  Ruthhart, 
who  wrote  the  editorial,  said  the  cre¬ 
dibility  of  the  congressman’s  staff  has 
suffered. 

Ruthhart  said  he  could  have 
accepted  the  secrecy  surrounding 
Grotberg’s  cancer  treatment  if  he  had 
not  been  told  in  July  1985  that  Grot¬ 
berg  was  “cancer-free.” 

“We  always  had  such  a  good  rela¬ 
tionship  with  his  staff  and  with  the 
congressman  and  all  of  a  sudden  when 
the  crisis  comes  along  it  disappears,” 
Ruthhart  said. 

Susan  Schauer  was  Grotberg’s 
news  secretary  from  February  to  Au¬ 
gust  1985,  when  she  returned  to  her 
position  as  assistant  bureau  chief  for 
Scripps  League  Newspapers,  Inc. 

Schauer,  who  covers  Grotberg  for 
the  Scripps  League  paper  in  DeKalb, 
the  Daily  Chronicle,  said  she  never 
was  told  of  Grotberg’s  condition. 

“I  had  never  been  told,  either  as 
press  secretary  or  reporter  .  .  .  any¬ 
thing  beyond  that  he  was  having  regu¬ 
lar  check-ups,”  Schauer  said.  “John’s 
been  up-front  with  people  from  the 
start  so  I  was  sort  of  surprised  he 
didn’t  tell  people  about  it.” 

She  said  she  left  the  job  as  news 
secretary  because  she  preferred  being 


a  reporter,  not  because  of  any  conflict 
with  the  congressman. 

Schauer  said  she  thinks  consti¬ 
tuents  ought  to  know  if  there’s  any¬ 
thing  about  their  legislator  that  would 
jeopardize  or  affect  his  work,  includ¬ 
ing  cancer  treatment. 

“We  may  not  have  known  about  it 
to  this  day,”  she  commented.  She  de¬ 
fended  Trossman,  however,  saying, 
“I  believe  he  did  go  to  bat  to  try  to 
persuade  them  to  give  the  information 
out.” 

Schauer  said  Grotberg  never 
wanted  special  treatment  because  of 
his  cancer.  After  President  Reagan 
generated  publicity  because  of  his 
colon  cancer,  Grotberg  often  joked 
that  he  had  the  disease  “before  it  was 
fashionable,”  Schauer  said. 

Dr.  Rosenberg  said  he  has  seen  pa¬ 
tients  in  Grotberg’s  condition  regain 
health. 

Trossman  said  Grotberg  has  always 
made  light  of  publicity  he  would 
attract,  even  negative  publicity. 

But  Ruthhart  said,  “If  and  when  he 
comes  out  of  this  thing,  he  has  a  lot  of 
questions  to  answer.” 

Castro  wants 
‘non-aligned’ 
news  agency 

Cuban  President  Fidel  Castro  has 
called  for  the  creation  of  an  interna¬ 
tional  news  agency  composed  of  the 
non-aligned  nations,  according  to 
Prensa  Latina,  the  Cuba’s  govern¬ 
ment-controlled  news  service. 

“We  have  to  make  a  great  agency  or 
a  great  federation  of  agencies,”  Cas¬ 
tro  said. 
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Composing  display  ads  entirely  via  computer 

Better  quality,  savings  in  time  and  labor  are  the  result 


By  George  Garneau 

Nearly  all  1,300  display  ads  pro¬ 
duced  weekly  at  the  Grand  Rapids 
(Mich.)  Press  are  composed  entirely 
on  computer  terminals,  with  images 
and  type  set  in  one  step.  Press  execu¬ 
tives  and  managers  say. 

All  processes,  including  entry, 
composition  and  various  special 
effects  required  of  the  most  complex 
display  ads  are  performed  electroni¬ 
cally,  according  to  those  who  manage 
the  system. 

Those  involved  with  the  project  say 
they  think  the  Camex  Inc.  system  is 
among  the  most  completely  auto¬ 
mated  ad-makeup  systems  at  work  in 
the  U.S.  newspaper  industry. 

However,  companies  such  as  Har¬ 
ris  Inc.,  Autologic  Inc.,  Xenotron 
Inc.,  Information  International  Inc. 
and  Hastech  Inc.,  have  installed  or 
are  developing  similar  ad-makeup  ter¬ 
minals  with  varying  degrees  of  capa¬ 
bilities. 

“This  allows  us  to  do  everything  to 
an  ad  that  needs  to  be  done,  rotate 
types,  graphics,  reverses  ....  I 
think  we  are  the  only  ones  to  do  it,” 
said  Terry  Sturgeon,  director  of  pro¬ 
duction  for  Booth  Newspapers  Inc., 
which  publishes  the  Press. 

The  system  combines  on  one  ter¬ 
minal  a  manual  process  that  usually 
involves  input  and  markup  of  text, 
camera  work,  cutting  and  pasteup. 
Fully  electronic  ad  makeup  long  has 
been  awaited  in  the  newspaper  indus¬ 
try  and  is  an  important  step  toward 
the  ultimate  goal  of  total  electronic 
newspaper  makeup. 
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The  finished  product  —  an  ad  done 
entirely  on  the  Camex  system. 

“I  once  ran  a  Linotype  machine  for 
quite  a  few  years,”  said  Dan  Myers, 
who  manages  ad  makeup  at  the  Ptess. 
“I  really  wish  I  had  a  Breeze  terminal 
to  set  ads  instead  of  a  Linotype.  It 
would  have  made  life  a  lot  easier. 

“The  big  feature  on  the  new  Breeze 
is  you  can  do  something  with  the 
artwork.  Before,  you  set  ads  with 
type,  and  everything  else  had  to  be 
pasted  down  afterward,”  Myers  said. 

The  system  replaced  a  previous 
generation  of  Camex  terminals,  the 
1351  series,  and  another  manufactur¬ 
er’s  typesetter. 

The  remainder  of  the  advertising 
and  page  makeup  is  basically  manual 
at  the  Press,  which  circulates  about 
135,000  copies  daily,  172,000  Sunday. 


Ad  ordering  and  billing  are  done 
manually.  Display  and  classified  dis¬ 
play  ads  are  typeset  individually  and 
pasted  manually,  instead  of  electroni¬ 
cally,  onto  mechanicals. 

A  computerized  ad  tracking  and 
billing  system  is  being  planned,  as  is 
classified  and  eventually  editorial 
pagination,  which  is  basically  com¬ 
puterized  makeup  of  all  newspaper 
elements  for  output  of  full  pages. 

The  Press  is  set  to  begin  offering 
logos  in  classified  display  ads,  thanks 
to  the  graph  capability  of  the  Camex 
system. 

With  an  agreement  announced  re¬ 
cently  for  increased  cooperation  be¬ 
tween  Camex  and  Atex  Inc., the  pub¬ 
lishing  systems  manufacturer,  the 
Press,  with  its  Atex  front-end  system 
and  Camex  ad  system,  stands  well 
positioned  to  realize  its  goal  of  total 
pagination. 

By  the  middle  of  the  year,  accord¬ 
ing  to  Sturgeon,  the  Press  hopes  to 
produce  full  classified  pages,  includ¬ 
ing  display  ads,  with  Atex’s  Release  4 
classified  pagination  system. 

According  to  Press  executives,  the 
system  works  as  follows: 

At  the  heart  of  the  Camex  sys¬ 
tem  —  valued  at  $1.4  million  —  are 
twin  file  servers,  each  capable  of 
holding  one  gigabyte,  or  one  billion 
bytes,  of  information.  The  file  servers 
are  linked  to  text  input  terminals, 
graphics  scanners  and  ad  makeup  ter¬ 
minals  by  an  Ethernet  communica¬ 
tions  device  capable  of  moving  500- 
million  bytes  per  second. 


How  the  ad  via  computer  system  works  at  the  Grand  Rapids 
(Mich.)  Press. 


Camex  'Breeze'  terminal 
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Text  is  entered  on  the  Press’s  Atex 
classified  terminals.  Halftones  and 
line  art  are  scanned  into  digital  form 
on  an  ECRM  720  laser  scanner  and 
stored. 

Using  virtually  every  effect  re¬ 
quired  for  newspaper  display  ads, 
operators  bring  together  type  and 
graphics  in  what-you-see-is-what- 
you-get  form  on  seven  Camex  Breeze 
2352  terminals. 

Breeze  operators  use  envelopes 
containing  files  for  each  ad  to  guide 
them.  They  first  call  up  the  graphics, 
which  are  either  on  file  or  have  been 
scanned  in  for  the  job.  Graphics,  plus 
rules  and  other  effects  such  as  star 
bursts,  are  sized  and  placed.  Then, 
raw  text  that  has  been  typed  in  pre¬ 
viously  i  is  called  to  the  screen  for 
markup  and  placement. 

On  screen,  200  fonts  can  be  assem¬ 
bled  in  a  wide  variety  of  sizes. 
Graphics  appear  in  low-resolution 
form.  Halftone  photos  and  line  art  can 
be  sized,  cropped  and  rotated.  Type 
can  be  reversed  and  rotated.  Borders 
can  be  added  straight  or  skewered. 
Fancy  borders  not  included  in  the  sys- 
tem  can  be  scanned  in.  With  a 
“mouse”  as  an  electronic  pencil,  pic¬ 
tures  can  be  drawn.  Starbursts  and 
logos  are  in  the  data  base  and  are 
being  scanned  in  gradually. 

“They  really  build  the  whole  ad  on 
the  screen  —  all  the  artwork  posi¬ 
tioned  on  the  screen,”  Myers  said. 
“They  actually  see  what  the  final  ad  is 
going  to  look  like  on  the  screen,  right 
in  front  of  them.” 

When  the  ad  is  complete,  it  is  dis¬ 
charged  through  Camex  Bit  Caster 
raster  image  processors.  The  entire 
ad,  up  to  a  full  page  and  including  line 
art,  type  and  screened  65-line  half¬ 
tones,  is  set  on  photographic  paper 
(film  can  be  used)  in  one  piece  by  two 
Camex  Bit  Setter  laser  typesetters. 
An  on-line  proofer  can  print  proofs  of 
ads,  before  typesetting,  on  photo¬ 
sensitive  paper.  The  Press  uses 
photostats  of  typeset  ads  instead. 

The  system  began  installation  last 
year  and  was  fully  installed  in  Janu¬ 
ary.  Production  has  been  increasing 
since  then  and  is  nearly  100%.  The 
seven  Breeze  terminals  are  said  to  be 
working  three  shifts  a  day,  six  days  a 
week.  About  two-thirds  of  the  news¬ 
paper's  ads  are  composed  in  house, 
the  remainder  are  submitted  ready  for 
camera. 

“We  have  a  large  number  of  par¬ 
ticular  advertisers  who  like  to  have 
unique  styles,”  Sturgeon  said.  The 
Camex  system,  with  the  ability  to 
place  and  alter  graphics,  can  produce 
just  about  any  kind  of  ad  that  advertis¬ 
ers  want  —  and  with  better  quality. 
Press  managers  said. 

The  automated  ad  makeup  system 


eliminates  imperfections  such  as 
crooked  type  and  rules,  fingerprints, 
varying  print  density  and  other  flaws 
emanating  from  manual  composition, 
and  advertisers  are  more  satisfied  as  a 
result.  Sturgeon  said. 

He  added  that  newspaper  person¬ 
nel  are  encouraging  advertisers  to 
come  in  and  watch  their  ads  being 
made. 

The  system  makes  it  easier  to  han¬ 
dle  difficult  “mom-and-pop”  ads,  par- 
ticulary  in  zoned  editions,  because 
they  contain  a  lot  of  type  squeezed 
into  little  space.  Sturgeon  said. 

He  said  he  was  “sure”  there  has 
been  a  savings  in  time  and  labor  since 
the  Camex  system  went  to  work,  but 
he  could  not  say  how  much.  The 
newspaper  has  not  laid  off  any  full¬ 
time  workers  as  a  result,  however, 
and  has  a  policy  against  forced  work¬ 
force  reductions,  using  attrition  in¬ 
stead. 

Myers,  who  directs  about  23  people 
involved  in  producing  display  ads, 
said  former  Camex  operators,  former 
composing  room  personnel  and 
others  have  been  trained  on  the 
Breezes.  A  novice  can  be  trained  in 
two  or  three  weeks,  he  said. 

Spot  color  can  and  has  been  done 
but  is  not  a  priority,  Myers  said.  In  the 
future,  however,  the  Press  is  con¬ 
sidering  typesetting  ads  in  black  on 
paper  and  then  exposing  film  on  the 
typesetter  for  spot  color  work. 


Myers  said  there  were  some  glitch¬ 
es  with  the  software,  especially  dur¬ 
ing  initial  stages,  but  nothing  unusual 
for  such  a  new  system.  Problems  such 
as  files  jamming  up  occasionally  and 
terminals  then  having  to  be  reset, 
Myers  said,  were  “not  very  serious.” 

“The  primary  unit  has  failed  just 
once  in  three  months.  The  automatic 
switch  over  to  the  back-up  unit  oc¬ 
curred  immediately.  No  files  were 
lost  and  work  continued  smoothly. 
The  primary  unit  was  fixed  and  back 
on  line  within  two  hours.  I  had  com¬ 
plete  backup,”  he  said. 

Work  is  continuing  in  an  effort  to 
make  data  base  management  easier 
and  more  complete  and  to  streamline 
graphics  workflow,  both  Camex  and 
the  Press  said. 

The  file  servers,  after  three  months 
of  use,  have  not  been  purged  of  used 
data,  but  the  Press  is  planning  to  do  so 
soon. 

“I  imagine  you’re  going  to  see  a  lot 
of  people  doing  this,”  Myers  said.  “I 
think  in  the  next  year  or  two  we’ll  be 
putting  together  process  color  ads  on 
the  Breeze.” 

According  to  Dan  Nigloschy, 
newspaper  marketing  manager  for 
Camex,  the  key  to  putting  the  system 
together  was  the  gigantic  information 
storage  capacity  and  the  file  servers. 
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Use  of  display  ad  composition  systems  grows 

Information  International  Inc.  installs  its  first  system  at  Phoenix 
newspapers;  other  installations  set  for  Long  Beach,  Salt  Lake  City  papers 


By  George  Garneau 


Information  International  Inc.  has 
announced  that  its  first  4500  Ad 
Makeup  Stations  have  gone  into  pro¬ 
duction  at  two  newspaper  sites  as  part 
of  full  pagination  systems. 

The  sophisticated  systems  for  com¬ 
posing  entire  display  ads  on  computer 
terminals  are  working  at  Phoenix 
Newspapers  Inc.,  publishers  of  the 
Arizona  Republic  and  Phoenix  Ga¬ 
zette,  the  Pasedena  (Calif.)  Star- 
News. 

At  Phoenix,  which  has  been  in¬ 
creasing  ad  output  since  installation 
in  February,  a  four-terminal  con¬ 
figuration  has  been  linked  to  the 
newspaper’s  existing  III  pagination 
system.  Dale  Berry,  director  of  in¬ 
formation  systems  for  the  Phoenix 
newspapers,  said  that  already  several 
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editions  of  a  weekly  tabloid  —  includ¬ 
ing  all  editorial,  advertising  and 
black-and-white  graphics  but  exclud¬ 
ing  late  ads  and  color  pages  —  have 
been  composed  entirely  on  computer. 
By  the  middle  of  1987,  both  newspa¬ 
pers  are  planned  to  be  made  up  almost 
completely  on  computer  terminals. 

The  ad  terminals  are  part  of  a  nearly 
$5  million,  three-phase  pagination 
project.  Berry  said.  The  initial  phase, 
in  addition  to  the  4500  terminals,  in¬ 
cludes  Ill’s  2300  Image  Network  Pro¬ 
cessor,  3700  InfoScan  broadcast  laser 
scanner  for  input  of  graphics  and  the 
company’s  InfoSet  400/A  Pagesetter 
for  output.  The  full  system  is  to  in- 

Orlando  paper 
to  expand 
press  capacity 

The  Orlando  (Fla.)  Sentinel  has 
embarked  on  a  $35  million  pressroom 
expansion  designed  to  nearly  double 
press  capacity  by  1988. 

The  expansion  is  aimed  at  meeting  a 
projected  circulation  increase  by  1996 
of  33%  daily  to  350,000,  and  of  30% 
Sunday  to  430,000. 

A  new  press  bay,  35  feet  wide  and 
longer  than  a  football  field,  was  de¬ 
signed  at  a  cost  of  $3.3  million  to 
house  a  line  of  21  units  of  new  Goss 
Headliner  Offset  press  equipment 
worth  $22  million. 

Support  equipment  such  as  an  auto¬ 
mated  roll  handling  system  is  pro¬ 
jected  to  cost  another  $9.7  million. 

The  existing  pressroom  holds  three 
eight-unit  presses  and  is  being  ex¬ 
panded  to  27  units  with  the  addition  of 
three  Goss  Metroliner  Offset  units. 
After  the  expansion  the  pressroom 
will  have  five  nine-unit  presses  and 
space  for  a  sixth. 

When  complete,  the  additions  will 
enable  the  Sentinel  to  produce  in  four 
hours  as  many  as  700,000  64-page 
papers  with  four  pages  of  full  color. 

The  improvements  include  a 
$725,000  expansion  of  the  mailroom 
to  accommodate  two  more  Harris 
Graphics  Corp.  1472P  carousel  type 
inserters  worth  $2.5  million. 


elude  16  page  makeup  terminals,  10 
ad  terminals,  two  scanners,  three 
typesetters  and  related  equipment. 

Berry  said  the  pagination  project 
was  being  conducted  without  the 
cooperation  of  System  Integrators 
Inc.,  the  manufacturer  of  the  news¬ 
papers’  existing  front-end  and  classi¬ 
fied  pagination  systems. 

Arland  Whites,  systems  foreman  at 
the  Phoenix  papers,  said,  “We 
haven’t  found  too  many  things  we 
can’t  do,”  with  the  ad  terminals.  He 
said  freehand  drawing  was  not  yet 
possible  and  work  was  still  being  done 
on  halftones. 

At  the  Star-News,  Ill’s  first  pagina¬ 
tion  site,  one  stand-alone  4500  termin¬ 
al  is  producing  ads  for  print  and  is  in 
the  process  of  integrating  with  the 
pagination  system. 

The  4500  Ad  Makeup  Station  uses 
the  UNIX  operating  system  and 
Motorola  68010  processors.  Ill 
announced  recently  enhanced  capa¬ 
bilities,  including:  vertical  justifica¬ 
tion  of  text  between  designated 
spread-points,  a  function  for  compos¬ 
ing  raw  text  in  selected  areas,  the  abil¬ 
ity  to  flop  artwork  180  degrees,  a  fea¬ 
ture  allowing  rejustification  of  text  af¬ 
ter  words  are  added,  14  new  borders 
for  a  total  of  28. 

Ill  also  said  that  deliveries  of  ad 
make  up  systems  were  expected  soon 
at  the  Long  Beach  (Calif.)  Press- 
Telegram  and  the  Salt  Lake  Tribune 
and  Desert  News  in  Salt  Lake  City, 
Utah. 

Platemaking  firm 
signs  deal 
with  Chinese 

Polychrome  Corp.  of  Yonkers, 
N.Y.,  has  announced  a  long-term 
agreement  for  transfer  of  technology 
to  China. 

The  agreement  with  the  China 
National  Chemical  Construction 
Corp.  of  Beijing  and  the  Second  Film 
Factory  of  Nanyang  calls  for  Poly¬ 
chrome  to  install  China’s  first  plant 
for  the  manufacture  of  presensitized 
lithographic  printing  plates. 
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Wire  Service 

(Continued  from  page  12) 

In  addition  to  news  and  photo  trans¬ 
mission,  Wirs  also  proposes  to  offer 
to  handle — by  toll  free  satellite  trans¬ 
mission  —  all  phoned-in  classified 
advertising  for  all  newspapers  partici¬ 
pating  in  FP,  and  to  operate  a  market¬ 
place  for  newsprint,  allowing  produc¬ 
ers  to  offer  to  sell  newsprint  and  users 
to  bid  to  buy. 

Under  plans  announced  by  Wirs, 
Federated  Press  bureaus  would  trans¬ 
mit  news  by  satellite  facilities,  sup¬ 
plied  by  American  Satellite  Co.,  to  FP 
headquarters  in  Philadelphia,  where  it 
would  be  edited  and  sent,  again  by 
satellite,  to  individual  publications  or 
broadcasters  which  would  receive  it 
on  dishes  supplied  by  American 
Satellite. 

Wirs,  31,  who  has  a  limited  media 
background,  said  he  had  his  first  news 
experience  in  1968  when,  as  a  young¬ 
ster  sitting  in  a  barber’s  chair  in 
Doylestown,  Pa.,  he  heard  that  a  local 
hero  was  just  back  from  Vietnam. 
Wirs  interviewed  the  serviceman  and 
got  the  story  published  in  the  local 
paper. 


Shop  Taik 

(Continued  from  page  44) 

pects  that  the  disembodied  voice  it 
addresses  on  the  other  end  of  a  news¬ 
room  phone  is  callous,  unconcerned 
and  occasionally  contemptuous.  It 
doesn’t  take  much  to  conjure  up  the 
all-conquering  glee  the  public  exudes 
when  it  points  out  to  an  editor  that  the 
same  story  appeared  twice  in  the 
same  day’s  paper  along  with  a  story 
that  was  published  three  days  earlier. 

As  we  graduate  into  advanced  com¬ 
puter  systems  that  tell  us  in  seconds  if 
our  headlines  and  page  layouts  will  fit 
and  if  all  the  words  in  the  copy  are 
spelled  correctly,  we  must  amplify 
the  knowledge  factor  of  world  events, 
the  ethics  concerns  of  our  industry 
and  our  neighbors,  and  the  gut,  seat- 
of-the-pants  sensitivities  that  only  cu¬ 
rious,  information-acquisitive  news 
pros  have  the  upper  hand  in. 

I  once  considered  it  a  mortal  sin 
when  I  found  that  some  so-called 
book  reviewers  did  most  of  their  judg¬ 
ing  from  the  jacket  liners.  At  least 
they  opened  the  book  —  that,  now, 
almost  would  be  a  cause  for  hope. 

As  for  the  knitters,  cardplayers  and 
those  with  Freudian  sayings  about 
screwdriver  factories,  they  have  a 
pitiable  common  trait  with  yester¬ 
day’s  newspapers  and  last  month’s 
bestsellers,  which  they  shun  —  they 
no  longer  gather  facts;  they  gather 
dust. 


DRUPA 

(Continued  from  page  20) 

•  Two  front-end  systems  from 
Miles  33  of  Britain. 

•  A  text-entry  system  and  color 
scanner  from  Scitex  of  Europe. 

•  Distributor  25  K  web  offset  news¬ 
paper  press  from  the  Swedish  manu¬ 
facturer  Solna. 

•  The  Page  Production  Node  of 
Atex  Inc.’s  Total  Publishing  Environ¬ 
ment.  Now  based  on  AT«&T  compu¬ 
ters,  Atex  will  also  introduce  page 
make-up  workstations  and  Publica¬ 
tion  Design  and  Ad  Placement  work¬ 
stations,  both  based  on  the  Sun 
microsystems  Inc.  terminals. 

Dallas  paper  adds 
new  metro  section 

The  Dallas  (Tex.)  Times  Herald  re¬ 
cently  introduced  an  expanded  sports 
section  —  with  additional  sports  fea¬ 
tures  and  focuses  each  day  —  and 
launched  a  new  daily  section  called 
Dallas  Metro,  devoted  to  news  about 
Dallas  and  its  suburbs. 

The  Times  Herald  plans  to  promote 
the  sections  with  an  advertising  cam¬ 
paign  concentrating  on  radio  spots, 
billboards,  in-paper  promotion  and 
(American)  people.”  I  point-of-sale  materials. 
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11  West  19th  Street,  New  York,  N.Y.  10011 

Tribune  Co.  to 
sell  cable  units 

The  Tribune  Co.  has  reached  an 
agreement  to  sell  its  remaining  four 
cable  television  systems  to  Cablevi- 
sion  Industries,  Inc.  for  $53  million. 

The  systems  serve  the  communities 
of  Glens  Falls,  Oneida  and  Fredonia, 
N.Y.,  and  Jackson,  Tenn. 

Pravda 

(Continued  from  page  14) 

“I  wouldn’t  say  skirmish,  but  1  do 
know  that  the  Russians  —  who 
haven’t  said  anything  to  us  —  would 
be  quick  to  point  a  finger  at  us  if  we 
made  an  enormous  error.  I  think  that 
would  terribly  injure  us.” 

Tolkunov,  who  for  13  years  has 
been  New  York  correspondent  for 
Pravda,  thinks  his  paper  will  impress 
Americans. 

“They  always  think  we  do  nothing 
but  criticize  your  people,”  he  said. 
“We  are  trying  to  improve  the  rela¬ 
tionship  between  the  two  countries. 
We  criticize  the  (U.S.)  government 
for  not  supporting  nuclear  test  mori- 
torium,  but  we  do  not  put  down  the 
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Why  Phil  Frank  began  a  tale  of  one 

The  cartoonist  transferred  ‘Farley’  from  national  syndication  to 
San  Francisco  to  get  more  immediacy  into  his  comic  strip 
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A  star  is  porn  at  a  San  Francisco  meeting  featured  in  'Farley.' 


By  Chris  Goodrich 

For  many  syndicated  writers  and 
cartoonists,  numbers  are  the  name  of 
the  game.  Money  and  prestige  are 
nice,  but  the  real  reward  lies  in  getting 
as  many  newspapers  and  readers  as 
possible. 

This  is  not  the  case  with  Phil  Frank, 
who  took  one  of  his  two  strips  out  of 
national  distribution  14  months  ago. 
News  America  Syndicate  (NAS)  was 
sending  “Farley”  to  about  20  papers  at 
the  time,  but  Frank  decided  that  he 
wanted  to  return  to  his  cartooning 
roots  —  producing  a  comic  that 
would  respond  quickly  to  local  issues 
and  interests.  On  February  16, 
1985  —  a  mere  two  days  after  leaving 
syndication  —  “Farley”  was  reborn 
as  a  six-day-a-week  comic  in  just  one 
paper,  the  San  Francisco  Chronicle. 

Frank  had  been  doing  “Farley,” 
which  focused  on  the  travels  of  a 
sometime-reporter  and  sometime- 
park  ranger,  since  1975.  At  its  high 
point,  the  strip  was  in  35  papers,  and 
the  cartoonist  realized  it  was  never 
going  to  become  a  major  seller.  That 
was  okay  with  Frank,  but  it  led  him  to 
think  about  other  ways  of  doing  the 
comic.  He  fondly  recalled  the  car¬ 
toons  he  did  in  college  and  for  a  local 
paper  in  Sausalito,  a  town  just  north 
of  San  Francisco.  In  those  days, 
Frank  could  do  the  work  one  day  and 
see  it  printed  the  next.  “I  got  a  little 
spoiled  by  that,”  he  said. 

Clearly,  Frank  couldn’t  have  that 
kind  of  immediacy  —  and  respond  to 
and  comment  on  local  happenings  — 
in  a  syndicated  comic.  But  he  can 
with  the  new  “Farley,”  and  Frank  be¬ 
lieves  it  is  better  because  of  the 
change. 

“The  more  general  the  audience, 
the  thinner  the  humor  —  you  have  to 
water  it  down,”  said  Frank.  “The 
more  particular  a  cartoon,  the  funnier 
it  is.  There’s  something  about  doing 
people  you  know,  people  you  see  on 
the  street.” 

Frank,  who  drives  a  Model  A  car, 
now  zeroes  in  on  some  of  the  issues 
that  are  on  the  mind  of  the  average 

Chris  Goodrich  is  a  Berkeley,  Calif.- 
based  freelance  writer. 


Phil  Frank 


San  Franciscan.  Farley  —  having 
gotten  a  job  on  the  Daily  Require¬ 
ment,  located  at  Myth  and  Fission 
(the  Chronicle  is  at  Fifth  and  Mis¬ 
sion)  —  covers  topics  such  as  the  ci¬ 
ty’s  parking  problems,  the  burgeon¬ 
ing  of  chic  restaurants,  the  gentrifica- 
tion  of  old  neighborhoods,  and  City 
Hall  politics. 

With  the  new  “Farley,”  Frank  is 
bridging  the  gap  between  the  editorial 
cartoon  and  syndicated  strip.  “I’m 
hired  sort  of  like  a  columnist,”  he 
said  —  able  to  comment  on  local  poli¬ 
tics  and  society  on  a  timely  basis 
while  also  developing  ongoing  char¬ 
acters. 

The  local  “Farley”  has  worked  out 
well  for  everyone,  believes  Frank. 
NAS  is  able  to  concentrate  on  market¬ 
ing  more  saleable  and  profitable  com¬ 
ics,  Frank  is  coming  out  ahead  finan¬ 
cially  by  doing  “Farley”  just  for  the 
Chronicle,  and  the  San  Francisco 
paper  has  gotten  good  response  to  the 
strip. 

“Farley,”  according  to  Chronicle 
executive  editor  Bill  German,  has  re¬ 
ceived  “a  lot”  of  comment  and  mail. 
German  said  the  comic  seems  to  be 
especially  well-read  around  City  Hall, 
and  that  he  “hears  very  quickly”  when 
“Farley”  is  about  real-life  personali¬ 
ties  —  a  few  of  whom  have  called  him 


up  to  talk  about  the  strip.  “No  one’s 
taken  umbrage,”  noted  German,  who 
added:  “Phil’s  become  a  force  in  the 
city.” 

Frank  first  had  the  idea  of  taking 
“Farley”  local  two  years  ago.  When 
the  Chronicle  began  looking  for  an 
editorial  cartoonist  some  time  back, 
Frank  suggested  doing  the  editorial 
cartoon  as  a  strip.  But  he  said  the 
paper  thought  this  was  “too  radical” 
an  idea.  Frank  knew  he  couldn’t  do 
three  daily  strips  (his  other  one,  a 
“Farley”  spinoff  called  “Miles  to  Go,” 
is  distributed  by  NAS  to  the  Oakland 
Tribune,  Detroit  News,  Dallas  Times 
Herald,  Denver  Rocky  Mountain 
News,  and  about  15  other  papers)  so 
he  thought  about  converting  “Farley” 
itself  into  a  local  comic.  The  Chroni¬ 
cle  liked  the  idea,  and  Frank  submit¬ 
ted  six  weeks  of  strips  to  his  editors  as 
if  they  were  going  to  run. 

The  cartoonist  gave  his  national 
readers  over  a  month’s  notice  that 
“Farley”  was  going  to  end,  hinting 
that  the  lead  character’s  traveling 
days  were  over  and  that  he  was  going 
to  take  a  job  in  San  Francisco.  That 
was  a  relief,  no  doubt,  to  some  read¬ 
ers  who  had  complained  in  the  strip’s 
early  years  that  the  itinerant  Farley 
never  seemed  to  have  gainful  employ¬ 
ment.  But  other  readers  were  dis¬ 
appointed.  Chicago  Tribune/Tribune 
Media  Services  (TMS)  editorial  car¬ 
toonist  Dick  Locher  —  who  also 
works  on  “Dick  Tracy”  and  “Clout 
Street”  —  recalled  that  there  was 
“quite  an  uproar”  in  the  Windy  City 
when  “Farley”  was  taken  out  of  syn¬ 
dication. 

The  San  Francisco  “Farley”  runs 
on  the  back  page  of  the  Chronicle’s 
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front  section  —  a  placement  sug¬ 
gested  by  the  paper  and  illustrative  of 
its  decision  to  feature  the  transformed 
strip. 

Frank  said  the  Chronicle  “took  a  bit 
of  a  chance  on  this  thing,”  but  it  seems 
to  have  paid  off.  And  Frank  —  who  is 


working  with  a  writer,  Joe  Troise,  for 
the  first  time  —  believes  the  industry 
will  see  more  local  strips  along  the 
lines  of  the  new  “Farley.”  He  noted 
that  a  number  of  editorial  cartoon¬ 
ists  —  including  Jeff  MacNelly,  Doug 


Marlette,  and  Mike  Peters  —  are 
doing  comics  too.  And  Frank  pointed 
out  that  the  Chicago  Tribune’s  “Clout 
Street,”  once  syndicated  by  TMS, 
also  returned  to  the  local  arena  last 


Two  editorial  cartoonists  start  monster  comic  strip 


A  monster-populated  comic  strip 
by  two  syndicated  editorial  cartoon¬ 
ists  is  being  introduced  May  12  by 
Asterisk  Features. 

“Cobwebs”  is  by  Bob  Gorrell  of  the 
Richmond  (Va.)  News  Leader  and 
Gary  Brookins  of  the  Richmond  (Va.) 


Times-Dispatch.  Their  work  is  dis¬ 
tributed  as  part  of  News  America 
Syndicate’s  “Best  and  Wittiest”  pack¬ 
age  of  editorial  cartoons. 

Born  and  raised  in  Greensboro, 
N.C.,  the  30-year-old  Gorrell  gradu¬ 
ated  from  the  University  of  Virginia 
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When  monsters  get  together,  it  con  be  a  beautiful  thing. 


and  worked  for  the  Charlotte  (N.C.) 
News.  Brookins,  a  35-year-old  Flor¬ 
ida  native,  graduated  from  the  Uni¬ 
versity  of  West  Florida  and  worked  in 
television  for  five  years. 

The  two  cartoonists  share  the  writ¬ 
ing  and  drawing  of  “Cobwebs,”  which 
spoofs  Hollywood  horror  and  mon¬ 
ster  movies.  The  comic  stars  Count 
Anemia.  Dr.  Jackal,  Moldy  the  mum¬ 
my,  Spot  the  werewolf,  and  Frankie 
and  his  Bride. 

Asterisk  —  based  at  Box  220, 
Nanoose  Bay,  B.C.,  Canada  VOR  2R0 
—  has  sold  “Cobwebs”  to  papers  such 
as  the  Baltimore  Evening  Sun,  Dallas 
Times  Herald,  Detroit  News,  Hous¬ 
ton  Chronicle,  and  Philadelphia  In¬ 
quirer. 


It’s  official:  Cowles  shareholders  okay  sale  to  King 


Shareholders  of  Cowles  Syndicate 
have  approved  the  company’s  sale  to 
the  Hearst  Corporation  for  $4.2  mil¬ 
lion,  according  to  an  Associated  Press 
story. 

The  sale,  approved  unanimously  by 
the  150  shareholders,  officially 
merges  Cowles  into  King  Features 

‘Dear  Abby’  reaches 
its  30th  anniversary 

“Dear  Abby”  writer  Abigail  Van 
Buren  reached  her  30th  anniversary 
as  a  syndicated  columnist  April  7. 

Now  with  Universal  Press  Syndi¬ 
cate,  Van  Buren  started  her  career  at 
the  age  of  37  when  she  called  the  edi¬ 
tor  of  the  San  Francisco  Chronicle  to 
criticize  the  advice  column  appearing 
at  that  time.  He  invited  her  to  stop  by 
“sometime”  for  an  interview,  and  was 
surprised  when  Van  Buren  turned  up 
the  next  day. 

The  editor,  Stan  Arnold,  gave  her 
some  letters  to  answer  as  a  test  he 
thought  would  occupy  her  for  several 
days  or  weeks.  Van  Buren  handled 
them  in  90  minutes,  and  was  hired. 
She  entered  syndication  three  months 
later. 

(Continued  on  page  34) 
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Syndicate.  Cowles  people  coming  to 
the  New  York  City-based  King  in¬ 
clude  president  Dennis  R.  Allen,  who 
will  be  director  of  publishing  and  de¬ 
velopment,  and  Cowles  managing 
editor  Sharon  Malheiro,  who  will  be 
associate  editor.  King  also  reported 
that  several  other  Cowles  employees 
will  be  retained  on  a  temporary  basis. 

Cowles  (see  E&P,  March  8  and  15) 
handled  35  features,  including  “The 
Family  Circus”  comic  panel  by  Bil 
Keane,  “The  Amazing  Spider-Man” 
strip  by  Stan  Lee,  and  columns  by 
Lewis  Grizzard  and  Calvin  Trillin. 

The  Des  Moines-based  syndicate’s 


shareholders  stand  to  receive  up  to 
$118.40  per  share  from  the  sale  fol¬ 
lowing  the  exercise  of  stock  options 
that  will  provide  an  additional  6,643 
shares  of  stock  to  Allen  and  syndicate 
executive  vice  president  and  general 
counsel  Michael  A.  Giudicessi, 
according  to  the  AP  article. 

King  vice  president  and  general 
manager  Allan  Priaulx  would  neither 
confirm  nor  deny  the  accuracy  of  the 
financial  figures  in  the  AP  piece. 

Others  bidding  for  Cowles  re¬ 
portedly  included  United  Feature 
Syndicate,  Tribune  Media  Services, 
and  the  Los  Angeles  Times  Syndicate. 


GRAB  YOUR  READER  BY  HIS  VCR. 
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VCR  in  every  home.  And  former 
US  magazine  editor  Paul  Taublieb 
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that  are  just  the  ticket  to  more  readers. 
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Looking  back  over  three  decades. 
Van  Buren  stated,  “People  haven’t 
changed.  The  problems  are  the  same 
but  the  people  are  much  more  open. 
Thirty  years  ago  I  heard  from  few 
men.  Men  were  expected  to  handle 
everything  themselves;  asking  for 
help  was  a  weakness.  No  more.  My 
mail  still  runs  two  women  writers  to 
every  man,  however.  Ages  run  from 
youngsters  who  can  barely  write  to 
the  very  elderly.” 

‘Rose’  comic  is  two 

“Rose  is  Rose”  by  Pat  Brady  of 
United  Feature  Syndicate  will  reach 
its  second  anniversary  April  16. 

The  comic  —  which  appears  in  pa¬ 
pers  such  as  the  Boston  Globe,  Dallas 
Times  Herald,  Philadelphia  News, 
and  San  Diego  Tribune  —  stars  a  full¬ 
time  homemaker. 

Also,  the  first  “Rose  is  Rose”  book 
is  scheduled  to  be  released  by  Paper- 
jacks  this  month,  and  the  strip’s  kid 
character  of  Pasquale  will  be  the  mas¬ 
cot  for  the  Denver  Center  for  Deaf¬ 
ness  Walk-a-thon  in  May. 

Over  30,000  reprints 

More  than  30,000  Charlotte  (N.C.) 
Observer  readers  have  requested  re¬ 
prints  of  Doug  Marlette’s  editorial 
cartoon  on  the  death  of  the  Challenger 
astronauts.  The  drawing  showed  a 
tearful  American  Eagle  looking  sadly 
into  an  empty  sky. 

Marlette  is  also  with  King  Features 
Syndicate. 

United  exec  retiring 

United  Media  (UM)  regional  vice 
president  Robert  G.  McEwen,  who 
has  served  for  almost  12  years  as 


BOB  THOMAS’ 


GREAT  MOVIE  QUOTE  QUIZ 


What  was  Peter  Finch’s  battle  cry  and  the 
name  of  the  movie?  A  self-contained  pic¬ 
torial  quiz  for  movie  and  trivia  buffs. 


DAVY  ASSOCIATES  714-496-1025 
34192  Violet  Lantern,  Dana  Pt..  CA  92629 


TMS  distributing 

“Inside  Baseball,”  a  weekly  col¬ 
umn  by  Tracy  Ringolsby  of  the  Dallas 
Morning  News,  is  being  syndicated 
by  Tribune  Media  Services. 

The  year-round  feature  offers 
breaking  news  as  well  as  Ringolsby’s 
“personal  insights”  into  players, 
umpires,  and  executives. 

Ringolsby  is  president  of  the  Base¬ 
ball  Writers  Association  of  America. 
During  the  past  10  years,  he  has  co¬ 
vered  baseball  for  United  Press  Inter¬ 
national  and  papers  such  as  the  Kan¬ 
sas  City  Times  and  Star  and  Seattle 
Post-Intelligencer.  The  columnist 
also  contributes  regularly  to  Sport 
magazine. 

“Inside  Baseball”  replaces  the 
TMS  “Baseball”  column  written  by 
Peter  Gammons  for  two  years.  The 


Tom  Reinken  has  been  appointed 
executive  editor  of  News  America 
Syndicate,  and  Sherwood  Kiraly  has 


Reinken  Kiraly 


southeastern  sales  representative,  is 
taking  early  retirement  April  30. 

The  56-year-old  McEwen,  who  will 
continue  to  live  in  Florida,  intends  to 
become  a  consultant  for  syndicates 
and  newspapers. 

McEwen  joined  Newspaper  Enter¬ 
prise  Association  —  which,  like  United 
Feature  Syndicate,  is  owned  by  UM  — 
in  1%7  after  retirement  from  the  U.S. 
Marine  Corps. 

Syndication  seminar 

Washington  Independent  Writers  is 
offering  a  syndication  seminar  at  9:30 
a.m.  April  19  in  a  conference  room 
adjacent  to  the  organization’s  office 
at  1341  G  St.,  N.W.,  Suite  205, 
Washington,  D.C.  20005. 

The  teacher  is  Barbara  Burtoff, 
who  writes  the  syndicated  “Coping” 
feature. 


baseball  feature 


Tracy  Ringolsby 


feature  was  discontinued  after  Gam¬ 
mons  left  the  Boston  Globe  to  join 
Sports  Illustrated. 


been  promoted  to  managing  editor. 

Reinken  started  with  Field  News¬ 
paper  Syndicate  (now  NAS)  as  man¬ 
aging  editor  in  1979.  Prior  to  that,  he 
was  editor  of  the  Gallup  Poll  from 
1973  to  1979.  Reinken  has  a  master’s 
degree  in  mass  communications  from 
the  University  of  Iowa. 

Kiraly  joined  Publishers  Hall 
Syndicate  (now  NAS)  in  1972,  and  has 
served  as  comics  editor  and  associate 
editor.  He  has  also  written  comedy 
for  television  with  NAS  cartoonist 
Joe  Martin. 


Selected  as  a  judge 

“Dear  Meg”  advice  columnist  Meg 
Whitcomb  of  Newspaper  Enterprise 
Association  has  been  selected  along 
with  Today  host  Jane  Pauley  and  ac¬ 
tress  Jane  Curtin  as  a  judge  for  the 
1986  “Youth  in  America”  campaign. 

Sponsored  by  Colgate-Palmolive, 
the  annual  program  recognizes  young 
Americans  for  their  community  ser¬ 
vice  efforts. 

Short  fiction  contest 

The  Fiction  Network  syndicate  is 
offering  $1,5(X)  in  a  short  fiction  com¬ 
petition. 

Rules  can  be  obtained  by  sending  a 
stamped,  self-addressed  envelope  to 
FN  at  P.O.  Box  5651,  San  Francisco, 
Calif.  94101.  The  contest  deadline  is 
June  6. 


Reinken  and  Kiraly  are  promoted 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE  I 


CAR  TEST  COLUMN — Consumer- 
oriented  weekly  auto  reviews  written  by 
hard-nosed  pro  now  available.  Exposure 
more  important  than  money;  500 
words,  photo,  $6  weekly.  Car  Column, 
905  Spray  Ave.,  Mays  Landing,  NJ 
08330. _ _ 

Feature  Your 
Feature  in 

FEATURES  AVAIUBLE’ 

_ ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
^(815)455-4995. 

_ MONEY _ 

MONEY  MATTERS:  Entertaining  invest¬ 
ment  column  for  family  newspapers. 
Informative  advice  from  a  25-year  veter¬ 
an  stockbroker  who  writes  about  real 
investment-consulting  experiences. 
Only  a  small  charge  for  600  words  on  a 
weekly  or  bi-weekly  basis.  Call  Bob 
Engel  today  for  free  samples  of  the 
feature  the  makes  investing  fun. 

(202)  861-9700  or  (703)  525-7164. 


R  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. _ 

CURRENT  AFFAIRS 

Award  winning  current  affairs  column. 
Bill  Wallace’s  weekly  feature  has  been 
around  a  long  time.  Wlw  be  without  it? 
Box  15,  Fraser,  NY  13/53. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

_ REAL  ESTATE _ 

FREE  SIX-WEEK  SUBSCRIPTION 
Spring  special — no  obligation 
human  interest  real  estate 
800-word  weekly  Q&A 
11th  year,  leading  dailies 
Winner  8  national  awards 
Box  18447,  Rochester,  NY  14620 
HOUSE  CALLS  -  (716)  473-4973 

"HOW  TO  BUY  A  H0ME”-13  week 
series;  Chicago  Tribune,  Post  Dispatch, 
Baltimore  Sun.  Great  timing-low  cost. 
Hyde  Park  Media,  PO  Box  48922, 
[Chicago,  IL  60648.  (312)  967-7666. 


BOXING 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ANNOUNCEMENTS 


MA  01929.  (617)  768-7165. 

_ GENERAL _ 

Half  of  American  workers  want  to  work 
at  home.  23  million  do  now.  THE 
WORKSTEADER  shows  them  how.  LA 
Features,  2396  Coolidge,  Rancho 
Cordova,  CA  95670. 

HUMAN  INTEREST 

WEEKLY  HUMAN  INTEREST,  variety 
column.  Proven  reader  response.  $5.00 
per  column.  Samples.  A  Better  You, 
1305  (iarrison,  Ashtabula,  OH  44004. 


SPORTS  columns  for  your  weekly  or 
small  daily  are  now  offered  by  former 
inside  Sports  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 


"KEEPING  CHILDREN  HEALTHY”  by 
Kathleen  Doheny  gives  the  latest  on 
what  health  professionals  are  saying 
about  taking  care  of  children.  It's  just 
one  biweekly  column  in  our  weekly  news 
package  with  others  on  medication  for 
consumers,  healthful  travel,  fitness  and 
dental  care.  Plus  timely  news  and 
features  on  health  and  medicine.  Our 
6,000  words  each  week  come  to  you  by 
mail  or  electronically  at  a  remarkably 
low  cost.  Send  for  a  sample  or  free  trial. 
International  Medical  Tribune  Syndi¬ 
cate,  257  Park  Avenue  S.,  19th  FI., 
New  York,  NY  10010. 

"We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs.” 
So  writes  a  reader  to  "SENIOR  (ILINIC” 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literary  Enterprises,  PO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)973-2361. 

_ SCIENCE _ 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  tor  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


;  FELLOWSHIP  FOR  MINORITIES 
'The  Bodenwein  Fellowship  for  minori¬ 
ties  will  be  offered  this  fall  at  The  Day  of 
New  London,  Connecticut,  a 
40,CXX)-circulation,  independent  daily 
'  and  Sunday  newspaper. 

The  fellowship  will  be  served  in  the 
'  newsroom  in  the  Southeastern  Connec- 
;ticut  community.  In  the  newsroom,  the 
j fellow  will  work  either  as  a  reporter, 
copy  editor,  photographer,  or  graphics 
lartist.  In  the  community,  the  fellow  will 
work  with  schools  and  minority  organi¬ 
zations,  helping  to  stimulate  interest  in 
print  journalism  as  a  career  among 
I  minority  students. 

The  fellowship  will  begin  in  September 
and  end  in  June.  The  fellow  will  earn 
$350  a  week.  The  Day  will  pay  for 
moving  expenses.  Applicants  must 
either  live  in  New  England  or  New  York 
State,  or  attend  school  there  Applica¬ 
tions  should  be  sent  to  Publisher  and 
Editor,  Reid  MacCluggage,  The  Day 
iPublishing  Company,  47  Eugene 
lO’Neill  Drive,  P(i  Box  1231,  New 
.London,  CT  06320. 

Applications  must  include  a  full  resume 
and  short  essay  explaining  why  the 
[Candidate  should  be  chosen.  An  inter¬ 
view  may  be  required.  Applications 
must  be  postmarked  no  later  than  May 
1,  1986. _ 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSCJCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
_ SERVING  THE  USA _ 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASS0- 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. _ 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Con  suiting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 
F^  Box  86,  Headland  AL  36345 
(205)  693-2619 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  6(>0  Nevirspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 

LEWIS  H.  LAWRENCE,  Newspaper 
Broker,  PO  Box  1015,  Fuquay-Varina, 
NC  27526  (919)  552-5178 _ 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
_ (714)  626-6440 _ 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
_ (512)476-3950  » 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  513M 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98^2 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — (Consultants 
PO  Box  w)7,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  twice  weekly  with  TMC 
Zone  5. 

NEW  HAMPSHIRE  weekly  and  TMC 
outstanding  growth  and  profit.  James  A. 
Martin  Associates,  PO  Box  798,  Dublin, 
OH  43017,  (614)  889-9747. 

GROWING  FLORIDA  suburban  weekly., 
No  competition.  35(X)  paid,  just  turn¬ 
ing  profitable.  Second  class  permits. 
Carries  city  legals.  Good  penetration  of 
explosive  market.  Will  sell  paper  alone 
or  with  modern  building.  Paper  alone 
priced  less  than  ’85  gross  of  $215,0(X) 
in  stock  sale.  Terms.  Principals  only. 
Write  Box  9807,  Editor  &  Publisher. 

Magnolia  State  twins,  plus  excellent 
equipment  package,  combine  to  offer 
ready-made  growtn  opportunity.  Shop¬ 
per  and  paid  weekly  serve  fast  growing 
area  near  metropolitan  Capital  City., 
Priced  to  sell.  Jim  Hall  Media  Services, 
Inc.,  PO  Box  1088,  Troy.  AL  36081, 
(205)  566-7198. _ 

NORTHEAST  OHIO  WEEKLIES.  Gross 
$300,000  plus.  V.R.  Business  Brokers 
(216)  492-6294. _ 

PRESTIGE  COMMUNITY  Bi-rnonthly  in 
coastal  Florida  big  growth  area.  Gross¬ 
ing  350,000  -  3  zones.  Profitable. 
$3^50,000  includes  all  equipment. 
Send  inquiries  to  Box  9846,  Editor  & 
Publisher. 

SEMI-WEEKLY 

Non<ompetitive  county  seat,  absentee 
owner,  management  available,  real 
estate  included,  $525,000  with 
$152,500  down. 

CHECK  IT  OUT 

Southern  Oregon  weekly  in  spirited 
growth  cycle.  (Snly  $20,000  down. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SMALL  SOUTHWESTERN  U.S  daily,  no 
competition.  Asking  about  10  times 
1985  net. 

PAID  NORTHEAST  Texas  weekly,  good 
husband/wife  opportunity,  $7,000 
initial  investment.  We  have  others,  free 
.list.  ATN,  Inc.,  Bill  or  Ed  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(5l2)  476-3950. 


h 


EDITOR  &  PUBLISHER  for  April  12,  1986 
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NEWSPAPERS  FOR  SALE 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area — projected 

1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only  $650,000. 
Box  9803,  Editor  &  Publisher. 

TOURIST  MAGAZINE  in  Orlando,  Flor- 
ida.  Currently  the  leading  area  tourist 
publication.  Business  run  from  home 
and  nets  $50,000  yearly,  one  man 
operation.  Price  $115,000.  Owner  will 
help  with  transition.  Write:  8226 
Sugarbush  Court,  Oriando,  FL  32819. 

Two-paper  package  in  dynamic  mid- 
South  city  of  50,980.  Marriage  mail¬ 
advertising  sales  package,  commercial 
job  shop  included.  Excellent  staff  in 
place.  Revenues  in  excess  of 
$400,000.  Price:  $375,000  with 
terms.  Jim  Hall  Media  Services,  Inc., 
PO  Box  1088,  Troy,  AL  36081,  (205) 
566-7198. _ 

WEEKLY  3  ZONE  shopper  in  Central 
California.  Excellent  growth  potential 
grossing  $300,000  plus,  net  $60,000 
plus.  $285,000  with  terms. 

(209)  688-3860  evenings. 


WESTERN  WASHINGTON  SUBURBAN 
Weekly  $300,000.  Owner  will  stay. 
WESTERN  WASHINGTON  Weekly 
$320,000.  Includes  building. 
WESTERN  WASHINGTON  Weekly 
$225,000.  Includes  building. 
EASTERN  WASHINGTON  Weekly 
$75,000.  $20,000  down. 

EASTERN  WASHINGTON  Weekly 
$30,000.  $5,000  down. 

NEVADA  RANCHING  Monthly 
$250,000.  Includes  building. 
CALIFORNIA  SHOPPER  $2.3  million. 
High  growth  area. 

NORTHWEST  SUBURBAN  Weeklies 
$4.6  million.  High  growth  and 
potential. 

EASTERN  WASHINGTON  AWARD 
WINNING  WEEKLY.. .Beautiful  setting. 
$120,000. 

NORTHWEST  COASTAL  Weekiy 
$75,000.  $15,000  down. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  57708 
Phone  (503)  389-3277 

NEWSPAPERS  WANTED 

PRIVATE  INVESTOR 
Is  interested  in  making  investment,  in 
newspaper  property  grossing  $750,000 
or  more,  with  or  without  shopper. 
Acquisition  or  part-ownership.  Manage¬ 
ment  to  remain  in  place  if  perferred. 
Write  to  Box  9828,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

UNIQUE,  national  livestock  monthly. 
60  year  history,  $350,000  gross  annual 
advertising  and  subscriptions.  Wilson 
Co.,  Box  30984,  Phoenix,  AZ 
85046-0984. _ 


PUBUCATIONS  WANTED 

PUBLISHER  of  newsletter-style 
specialty  publications  seeks  to  acquire 
similar  publications  with  growth  poten¬ 
tial.  Will  also  provide  venture  capital  for 
worthwhile  new  publishing  start-ups. 
Replies  confidential.  Write  Box  9770, 
Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  cali;  (201) 
966-5250. _ 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

PROFESSIONAL  OFFERS  personalized 
services  in  single  copy  sales,  carrier 
development,  boy  crew  management 
(516)  588-2735. _ 

TELEMARKETING  SALES  &  CONSUL- 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality.”  Call  Teleforce 
(516)  794-1500. _ 

ENGINEERING  t, 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Daniel  J.  Baratta  (305) 


MARKETING  SERVICES 


INNOVATION  IN  RESEARCH 
AND  MARKETING 

Bridge  the  gap  between  research,  mark¬ 
eting  and  increased  advertising  sales. 
Beyond  accurate  and  comprehensive 
research,  we  offer  dynamic  sales  kits 
and  exciting  computer  animated  video 
graphics  to  impress  any  advertiser. 
Offer  your  accounts  professional  quality 
presentations  heretofore  available  to 
only  the  largest  dailies.  Affordable 
rates.  Call  Ed  Knasin  at  (213) 
426-4773.  3595  Santa  Fe,  Ste  257, 
Long  Beach,  CA  90810. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (7()5)  673-6607. 

EDITORIAL  CONSULTANTS 

NEWSPRINT  SPECIALISTS 
The  only  thing  we  know  is  newsprint. 
Have  80  years  combined  experience. 
Are  especially  good  at  controlling  inven¬ 
tories.  Smaii  cost  of  two  days  consulting 
wili  do  wonders  for  your  peace  of  mind. 
Call  us  for  more  information.  H&H  Co. 

EQUIPMENT 
&  SUPPLIES 

COLOR  SEPARATIONS 


rh  GAI^EIT 
L.  JCXXDR 

Color  separations 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM  COMPUTER  SOFTWARE 
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■  up  to  8x10 

■  other  sizes  available 

■  introductory  offer 

■  laser-generated 

■  2-day  turnaround 

■  pre-press  services 

Call  317-664-6287 


AGFA-Gevaert  RPS-2024  Camera. 
Reduces  to  25%,  enlarges  to  400%. 
Shoot  up  to  18"  X  23"  film.  Like  new, 
used  venr  little.  No  reasonable  offer 
refused.  Salem  Times-Commoner,  120 
S.  Broadway,  Salem,  IL  62881 
(618)  548-3330. _ 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

fFITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 

AVERAGE  SET  -- 15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


_ COMPUTERS _ 

TE)(T  II  HARDWARE 

3  Hewlett-Packard  21MXE  CPUs 

4  I/O  Extenders  for  same 

2  HP  Disk  controllers  3(D37A 

7  HP  Disk  controllers  3037B 

8  HP  7905  (15  MB)  disk  drives 
8  HP  7920  (50  MB)  disk  drives 

30  Computek  quad  controllers 

31  Power  supplies  for  same 
136  Computek  VDTs 

For  sale.  Lump  sum  bid  for  entire  inven¬ 
tory  preferred. 

Charles  Boecklen 

Manager  of  Electronic  Maintenance 
Philadelphia  Newspapers,  Inc. 

400  North  Broad  Street 
Philadelphia,  PA  19101 
(215)  854-2350 


FOR  SALE:  Whalen  Computer  Services, 
General  Ledger  and  Accounts  Payable 
software  that  runs  on  IBM.  For  details 
call  (208)  939-9789. 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerfui  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Inciudes 
advertising  accounts  receivable  with 
biiling  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi- 
nais,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758 -H 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Cali  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166:  (715)  526-6547. _ 

_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERiDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT;  (713)  468-5827. _ 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 
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MAILROOM 


CHESHIRE  for  newspapers.  BH  Ink  Jet 
Printer/labeller.  Raised  computer  floor¬ 
ing.  TXT  typesetters.  (703)  521-1089. 
Curtis. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
lev;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351.  _ 


MCCAIN  660-20  inserter  with  8  stages. 
Excellent  condition  available  immedi¬ 
ately  on  “as  is”,  “where  is”  basis. 
Excellent  cost  savings.  Reply  to  Box 
9847,  Editor  &  Publisher. 

MCCAIN  660  auto  loaders  2  units 
approx.  5  years  old.  George  Willard 
(3l3)  469-4510  x  237. 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer  over 
$57,000.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 

NORTHEAST  INDUSTRIES  manufac- 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. _ 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  2578  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  TO  Box  55,  Southboro,  MA  01772. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45®  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

HARRIS  V15A  web  offset  press.  4  units 
and  folder. 

AM  Varityper  photot)^setting  equip¬ 
ment;  Comp/Set  3500  typesetter. 
Comp/Set  504  record/  playback 
module.  5404  offline  video  display 
terminal. 

53  newspaper  vending  machines. 

All  in  excellent  condition.  Priced  for 
quick  sale.  Call  (301)268-5673. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565  . 


PHOTOTYPESEUING 

AM,CG  Rental/Purchase  $125/Month 
and  up.  AM  disks  or  CG  strips  $75  ea. 
30  Day  Warranty.  Weber  (216) 
729-2858. 


MERG.  LINOSCREEN  II,  Tablet,  10 
MegH.D.,  $13,500; 

MERG.  LINOSCREEN  I,  Tablet,  Dual 
F^o|(^,  P/T  Reader  and  Punch, 

LINOKEY  TERMINAL,  5  1/4”  Single 
Disk,  $1750. 


PHOTOTYPESETTING 

THOROUGHLY  TESTED'ahcT  warranteff 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


FOR  SALE— 2  Editwriters  7700  H.R. 
Rev  D  MCTO  $9,000-7500  L.R.  Rev 
D  MCPO-$7,500  In  daily  use.  Fonts 
optional.  Call  (813)  747-0084. 


MERGENTHALER  Linotron  202  CRT 
typesetter  with  4-station  Mycro-Tek 
1100  news  system.  Under  service 
contract  since  new.  Cost  $50,000  new. 
Will  sell  now  for  $22,000. 
(619)489-1901. 


EDIT  7500  HR  (Without  Floppy  Disk), 
5yrs.,  $4500; 

C()MP  IV  B  HR  (Model  48),  $2750; 

CG  7200  1C  HEADLINER,  14-72  Pt., 
$1250. 

BOB  WEBER  (216)  831-0480. 

EDIT  7500  HR,  $6000; 

EDIT  7700  HRm,  Rev.  D,  $7000; 
EDIT  7700  II  HR,  Rev.  Ld.,  Ruling, 
$7250; 

CG  EDITWRITER  ICI,  $1000. 

BOB  WEBER  (216)  831-0480. 

AM  VARITYPER  58b  typesetter,  double 
disk  drive.  Excellent  condition. 

AM  Varityper  4800  terminal,  28  types- 
izes,  16  style  on  line,  5Vi  to  74  point 
hpe. 

dall  (507)  526-7326  ask  for  Bill. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-68  pica — three  years  old, 
excellent.  Inland  Printing  Equipment 
(800)  255-6746. 


COMPLETE  Varityper  Epics  front  end 
system:  310  control  unit,  (3)  314 
terminals,  5810  phototypesetter,  inter¬ 
face,  766  processor  and  6  type  discs. 
Excellent  price. 

Jeff  Byrd  (804)  288-5463. 


Comp/Set  500/504  $160mo./$4500; 
3510/504  $250mo./$7000;  Comp/ 
Edit  5810  $375mo./$9950;  Other 
equipment,  available.  AM  type  disks 
$/5ea.  30  Day  Warranty.  Weber  (216) 
729-2858. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least” 

“Sell  tor  the  most" 
(216)  562-5000 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


VIDEOSETTER  UNIVERSAL,  Rev.  Ld., 
Ruling,  $7500; 

VIDEOSETTER  PREVIEW,  $1250; 
UNIFIED  COMPOSER  with  Videosetter 
Option,  $1250. 

BOB  WEBER  (216)  831-0880. 

VIDEOSETTER  Universal,  loaded 
$7,000;  Edit  7900  Universal  5500; 
7200  1C,  pica  counter  $950;  7200  1C, 
character  display  $1,900.  David  John 
(216)  562-500(5. 


EDIT  7500  HR  $5,500;  Edit/PC  inter¬ 


PHOTOTYPESETTING 

ZEBRA  1400  RC  processor,  dryer  and 
stand  (new  $1,890);  Log  E  RC  proces¬ 
sor  $1,800.  David  John  (216) 

562-5000. _ 

COMP  JR  PG,  Compukwik  $1,700; 
Comp  IV  B  TG  HR  $5,000;  Comp/PC 
interlace  $1,200.  David  John  (2l6) 
562-5000 _ . 


_ PRESSES _ 

8  UNIT  GEMINI  WEB  OFFSET  PRESS 
4  Stacked  Units,  Brush  Dampeners, 
21W  cut-off  X  36”,  Two  Collection 
Jaw  Folders,  One  Gemini  Va  page 
folder.  Three  Automatic  Autopasters. 
Call  S.  Juhasz  (716)  876-6410 


HARRIS 

-N-1650,  6  units,  1982,  22  V4. 
-N-845,  10  units,  2  folders,  butlers. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  3,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 

GOSS 

-Metroliner,  6  units,  3  half  decks, 
22%”,  3:2  folder,  1974-77. 

Urbanite,  12  units,  2-3  color 
units,  6  Butlers-700-900  series. 
-Urbanite,  add-on  units,  1  stacked, 

2  floor,  drives. 

-Urbanite  folder  W/W.O.  Va  folder 
-Community,  S/C,  7  units,  1976 
-Suburban,  9  units,  2  folders. 

KING 

-Newsking,  6,  4  units,  KJ-,6 


GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 


SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
4-Unlts  Sold  &  On  Edition 

22Va"  Cutoff 
55*  or  56"  web  width 
Pump  and  rail  inking  system 
Arranged  for  60,000  P.P.H. 
Double  2:1  Folder 

Equipment  In  storage  and 
priced  for  Immediate  sale, 
delivery  and  Installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21V4  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Harris  1650  Add-on  unit 
Harris  1650  5  unit  press 
Harris  845  six  3  color  units,  2  mono 
units,  folder  1982 
Harris  V-25  8  units  1982 
Harris  A-15C  6  units  1979 
Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

WEB  PRESS  FOR  SALE 
3-unit  News  King  press,  complete. 
2-unit  and  KJ6  folder  completely  recon¬ 
ditioned  at  factory  less  than  2  years 
ago.  3rd  unit  completely  reconditioned 


plus  half  deck,  half/quarter  folder,  4 
semi-automatic  splicers,  1980.  Avail¬ 
able  immediately,  excellent  condition, 
unbeatable  price.  ONE  Corporation/ 
Atlanta.  (404)  458-9351.  Tlx  700563. 


NEW  TYING 
MACHINES 

$12,400.00 


New  Power  Strap  PSN-2  auto¬ 
matic  tying  machines  (25  to 
28  BPM)  available  immediate¬ 
ly  with  warranty.  Installa¬ 
tion  and  service  support 
available.  High  speed  model 
with  side  guides  and  bundle 
•  stop  -  $13,900.00. 


HALL  SYSTEMS,  INC. 
24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 
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face  $1,200;  Edit  7700  HR  $6,700; 
Edit  2750  DD  $2,500.  David  John 
(216)  562-5000. 


KJ-8. 

Colorking,  2,  4,  units,  KJ-6 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS  COMMUNITY  units  (2)  oil  bath  - 
completely  rebuilt  and  ready  to  ship. 
$80,000  for  both  (513)  4-35-5012 
Steve. 


recently.  Comes  with  jumbo  roll  stands 
to  handle  extra  large  rolls.  Complete 
with  hoist  and  compressor. 

(707)  894-3339  weekdays  8-5 
Cloverdale  Reveille 
TO  Box  157 

_ Cloverdale,  CA  95425 


ALLEMAN  &  ASSOCIATES,  INC. 

Exclusive  Sales  Representatives  for 
Advanced  Graphic  Systems 
Paster  conversion  and  replacement  control  systems 
Contact 

Clyde  H.  Alleman  Earl  Price 

(505)  294-0450  (41 5)  490-0502 

(703)  461-9288 


MAN  UniMan  2/2,  22  3/4”,  4  units 


EQUIPMENT  &  SUPPLIES 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cfdcks) 

NORTHEAST  INDUSTRIES.  INC. 
_ (213)  256-4791 _ 

GOSS 

SC.  11  units.  U.O.P 
SC.  8  units.  1973-81 
SC.  7  units.  1970 
immunity.  5  units.  1981 
Community.  5  units.  1976 
Suburban.  1500.  6  units 
Urbanite.  10  units.  1977-79 
Urbanite  folder.  U-1203 
Metro.  6  units.  3  decks.  22” 

Upper  formers.  SC  and  Urbanite 
HARRIS 

VISA.  2  units.  1975 
845.  4  units  and  8  units 
1650.  7  units  and  4  units 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe.  Scott.  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press. 

7  42  inch  R.T.P..  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
_ (213)  256-4791 _ 

PRESS  EQUIPMENT 

3  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King.  KJ6  folder 

5  Unit  Color  King.  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II  with  KJ8  folder  i 
mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community.  Ckrmmunnity 
folder,  oil  bath 

3  Unit  Urbanite  U-705.  2  mono 
printing  units,  one  tri-color  and 

1/2  page  Urbanite  folder. 

4  Unit  V-15A  with  JF7  folder.  30  HP 
drive 

6  Unit  Harris  V-15A  with  2:1  JF  25 
folder 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

8  Goss  fully  digital  RTP's  for  Urbanite 
press. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  4-2362 

TWO  EBWAY  SD  6000  splicers  for  Goss 
Community  units  available  immediate¬ 
ly.  $7,500  for  the  pair.  Contact  Midway 
fress  Inc..  (213)-941-0237. _ 

WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide.  2-pass 
check  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris. 
Goss.  King.  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling.  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2- 1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register.  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES.  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND.  WA  98292 
(206)  387-0097 

News  King  8  units  with  1985  KJ8  and 
1983  KJb  folders.  5  of  these  units  are 
1983  models,  one  unit  is  a  1984  and 
two  are  1985's.  Call  (813)  597-2134. 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

(3 1 2)  459-9700.  Telex  206766. 

WANTED  TO  BUY 

One  Sll  VCU  with  cabinet,  cables, 
memory  cards  and  power  supply. 
Contact  Pete  (301)  848-4400. 

WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


HELP 

WANTED 


_ ACADEMIC _ 

ENGLISH  FACULTY— Anticipated 
opening  for  fall;  1986;  tenure  track 
positjon.  Will  teach  writing  for  radio  and 
television  as  well  as  basic  journalism 
and  communications  courses.  Master's 
degree  and  professional  experience, 
preferably  in  both  broadcast  and  print 
media,  required.  Rank  and  salary 
commensurate  with  qualifications  and 
experience.  Deadline  for  application: 
May  15,  1986,  Send  cover  letter,  three 
letters  of  recommendation,  resume, 
and  official  college  transcripts  to 
Personnel  Office,  Westfield  State  Col¬ 
lege,  Westfield,  MA  01086.  An  AA/EO 
Employer. 


HELP  WANTED 


ACADEMIC 


THE  AMERICAN  UNIVERSITY  in 
Washington,  D.C.  seeks  two  Assistant 
Professors  in  journalism  for  one-year 
temporary  appointments  for  Fall/Spring 
semester  1986/87.  Teach  under¬ 
graduate/graduate  reporting/ 
writing/editing.  May  teach  introductory 
journalism/mass  media  courses.  Advise 
students,  serve  on  committees,  possibly 
supervise  electronic  editing  lab. 
Requires  substantial  background  in 
print  journalism;  broadcast  experience 
welcomed  but  not  required.  Washington 
experience  desirable.  Master's  degree/ 
teaching  experience  preferred.  Start 
August  1986.  Position  subject  to 
budget  availability.  Salary  negotiable 
depending  on  experience  and  qualifica¬ 
tions.  Letter,  resume  and  three  letters 
of  reference  (sent  directly)  to  be 
submitted  by  May  10  to  Print  Journal¬ 
ism  Search  Committee,  School  of 
Communication,  The  American  Univer¬ 
sity,  4400  Massachusetts  Avenue,  NW, 
Washington,  D.C.  20016.  An  EEO/AA 
university. 


JOURNALISM:  Instructor  or  Assistant 
Professor,  tenure  track,  beginning  fall 
1986.  Teach  undergraduate  journalism 
courses  and  advise  student  publica¬ 
tions.  Master's  degree,  teaching  and/or 
professional  experience  required.  Send 
letter,  resume,  and  three  letters  of 
recommendation  by  May  1,  1986,  to 
Dr.  La  Monte  Lauridsen,  Associate 
Academic  Dean,  Baker  University, 
Baldwin  City,  Kansas  66006.  An  affir¬ 
mative  action,  equal  opportunity 
employer. 

ASSISTANT  PROFESSOR  the  success¬ 
ful  candidate  will  teach  a  variety  of  jour¬ 
nalism  courses  including,  but  not 
limited  to,  beginning  and  advanced 
writing  courses,  advertising,  photogra¬ 
phy,  law/ethics  and  the  survey  of  mass 
media.  Other  teaching  opportunities 
exist  in  areas  where  the  candidate  feels 
qualified.  Candidates  should  possess  a 
Ph.D.  in  journalism  or  mass  communi¬ 
cations  and  have  newspaper  or  similar 
print  experience.  MA's  will  be  consid¬ 
ered  if  they  hold  a  journalism  or  mass 
communications  degree  and  have 
significant  newspaper  or  similar  print 
experience.  Applicants  should  have  a 
demonstrated  capacity  to  teach  well 
and  be  willing  to  work  with  student 
organizations  outside  the  classroom. 
Salary  is  competitive  and  commensu¬ 
rate  with  experience  and  training.  A 
letter  of  application,  resume  and  three 
letters  of  recommendation  should  be 
submitted  by  May  20,  1986  to:  Dr. 
David  M.  Briody,  Chairman,  Depart¬ 
ment  of  Communications,  305  Gooch 
Hall,  The  UniversiU  of  Tennessee, 
Martin,  TN  38238.  Appointment 
begins  September  1,  1986. 

PUBLIC  RELATIONS  ^ 
Assistant/associate  professor  to  head 
public  relations  program.  Teach  report¬ 
ing,  public  relations  classes  and  direct 
PR  program  with  55  majors.  College 
teaching,  professional  media  experi¬ 
ence,  and  scholarship  required. 
Master's  degree  required,  Ph.D. 
preferred.  Salary  commensurate  with 
qualifications.  Position  open  beginning 
August,  1986.  Application  deadline: 
May  1, 1986  or  until  filled.  Send  up-to- 
date  resume,  college  transcript,  and  3 
current  letters  of  reference  to:  Chair¬ 
man,  Department  of  Journalism  & 
Radio/TV,  Box  2456,  Murray  State 
University,  Murray,  KY  42071.  Depart¬ 
ment  has  345  majors  in  four  programs 
and  20  graduate  students  in  Master's 
program.  It  has  11  faculty/staff 
members,  student  newspaprer,  year¬ 
book,  tv  studios  with  cable  channels, 
and  magazines.  An  Equal  Opportunity/ 
Affirmative  Action  Emplover. 


HELP  WANTED 


ACADEMIC 


JOURNALISM  AND  PHOTOGRAPHY 
lectureships  available  beginning 
August,  1986.  Teach  courses  in 
Reporting,  Photography  or  other  Mass 
Communication  areas.  Temporary,  one- 
year  positions  with  possible  renewals. 
M.A.  degree  and  teaching  experience 
preferred.  Send  letter  of  application 
and  vita  to:  Dr.  George  Tuttle,  Acting 
Chair,  Department  of  Communication, 
Illinois  State  University,  Normal,  IL 
61761. _ 

ADVERTISlING _ 

AGGRESSIVE,  CREATIVE  PERSON 
with  proven  track  record  in  advertising 
sales  and  management  wanted  for 
community  newspaper,  circulation 
8,000,  in  New  Hampshire  Naturely. 
Send  resume  detailing  work  experience, 
achievements  and  salary  history  to  Box 
9877,  Editor  &  Publisher. _ 

CLASSIFIED  ADVERTISING  Manager 
Zone  8  daily  seeks  an  aggressive,  know¬ 
ledgeable,  creative  individual  to 
manage,  motivate  &  train  staff  of  50 
plus.  Growing  market  with  outstanding 
potential.  Excellent  salary  &  benefit 
package.  Send  resume  &  salary  history 
to  Box  9825,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER 
Growing  Zone  2  daily  seeks  an  exper¬ 
ienced  shirt-sleeve  pro  to  direct  all 
facets  of  our  busy  classified  depart¬ 
ment.  Competitive  market  with  growth 
potential.  Excellent  salary  and  bienefit 
package.  Send  resume  including  salary 
history  to  Box  9849,  Editor  & 
Publisher. 

CUSSIFIED  ADVERTISING  MANAGER 
Zone  6  publication  30,000  daily  news¬ 
paper.  Need  person  with  proven  track 
record,  strong  in  promotion  telemarket¬ 
ing  and  organization.  Excellent 
company,  benefits  and  opportunity. 
Reply  to  Box  9874,  Editor  &  Publisher. 

CUSSIFIED  MANAGER 
Minimum  5  years  managerial  experi¬ 
ence  in  classified.  Ideal  candidate  is 
no.  2  person  at  metro  or  classified  ad 
manager  at  a  40,000  +  daily  with  a 
strong  track  record.  Must  have  demon¬ 
strated  ability  to  intelligently  analyze 
opportunities  and  creatively  develop 
and  implement  solutions.  Excellent 
compensation  and  benefits  package. 
Please  apply  by  mail  only  with  resume 
and  letter  detailing  your  experience,  but 
more  importantly,  your  accomplish¬ 
ments  to:  Advertising  Director,  The 
Ledger,  PO  Box  408,  Lakeland,  FL 
33802.  Strict  confidence  is  guaran¬ 
teed.  M/F  An  Equal  Opportunity 
Employer. 

EXCELLENT  OPPORTUNITY  for  highly 
motivated  retail  salesperson  on  NYC 
area  weeklies.  Definitely  a  growth  posi¬ 
tion!  Send  particulars  to  Box  9868, 
Editor  &  Publisher. 

MAJOR  ACCOUNTS 

SALES  REPRESENTATIVE 
Large  Southern  California  suburban 
daily  newspaper  with  excellent  mailed 
TMC  program  has  immediate  opening 
for  full-time  experienced  “major 
accounts  sales  representative".  Excel¬ 
lent  company  benefits.  Salary  and  auto 
allowance.  Reply  to  PO  Box  153 
Arcadia,  CA  910()6. _ 

RETAIL  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  retail 
advertising  staff  of  a  30,000  PM  New 
England  daily.  Candidate  must  have 
strong  leadership  qualities  and  be  able 
to  successfully  motivate  sales  force. 
Highly  competitive  market  north  of 
Boston.  Good  salary,  benefits  and 
incentive  plan.  No  phone  calls.  Send 
resume  and  salary  history  to  Kevin 
Kelly,  Advertising  Director,  Daily 
Evening  Item,  PO  Box  951,  Lynn,  MA 
I  01903. 
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SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

Generel  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

ADVERTISING  SALES  MANAGER 
Growing  group  of  News  England  weekly 
newspapers  seeks  and  experienced 
sales  manager  for  a  number  one 
revenue  edition  in  highly  competitive 
environment.  Strong  marketing  back¬ 
ground  and  personal  sales  track  record 
a  must,  as  well  as  the  ability  to  motivate 
and  train  an  eager  young  staff.  This 
position  holds  great  challenge  and 
rewards  for  the  right  candidate.  Attrac¬ 
tive  base  salary  and  lucrative  sales 
bonus  plan.  Replies  to  Box  9884, 
Editor  &  Publisher. 

MediaNews  GROUP,  this  country's 
fastest  growing  newspaper  organization, 
is  looking  for  experienced,  top-notch, 
marketing  and  sales  managers. 

If  you're  ambitious  and  have  a  high 
energy  level,  call:  Chuck  Pettit 
(201)354-5000. _ 

REGION  5,  30,000  circulation  daily 
has  opening  for  experienced,  aggressive 
ad  director.  Send  resume  at)3  salary 
requirements  to  Box  9883,  Editor  & 


RETAIL  GROUP  $28  001 

ADVERTISING  MANAGER  Publ'ishe 

The  Syracuse  Newspapers,  combined 
daily  circulation  approximately  «! 

200,000,  Sunday  235,000,  is  looking  ■ 
for  a  person  with  newspaper  advertising  gfoyyjno  i 
management  background  to  directly 
supenrise  a  7  person  sales  staff;  work  ariyertis 
with  staff  to  achieve  department  goals,  trajnjno 
Assist  in  sales  planning  and  presenta-  abilities 
tions;  participate  in  major  accounts  -r._  jaia 
sales  strategy;  report  to  retail  manager,  rosump 
Should  possess  strong  sales  and  sales  Hspce  to 
management  background.  Four  year 
college  degree  preferred.  Candidates 
must  have  experience  in  newspaper 
advertising  sales  and  management, 
excellent  leadership  qualities,  and  A 

demonstrated  managerial  skills.  Must 
possess  excellent  communication  and 
interpersonal  skills. 

Please  send  your  resume  to  The  Syra-  The 

cuse  Newspapers,  PO  Box  4915,  Syra-  axtje 

cuse,  NY  13221.  Attn:  Personnel  ..  , 

Department. _  “Ofl ' 

NEWSPAPER  JOBS  abiJJ 

FOR  expe 

NEWSPAPER  PEOPLE  whi( 

SALES/MANAGER  for  successful 
shared  mail  program.  Must  have  strong  •  P® 

background  in  sales.  Expert  knowledge  and 

of  shared  mail  and  newspaper  insert  «  . j 

business.  Golden  opportunity  on  silver 
platter  for  person  who  is  top  brass.  Dade  and  i 

County,  Florida.  Call  Insert  Mail  (305) 

891-1551.  _ 

ADVERTISING  DIRECTOR 
Salary  plus  bonus.  Cape  Cod  Communi¬ 
ty  weekly.  Newspaper  experience. 

Immediate  opening.  Health,  dental, 
profit  sharing.  Resume  to  The  Advo¬ 
cate,  PO  Box  93,  Provincetown,  MA 
02657. 

EDITOR  &  PUBLISHER  for  April  12,  1986 


A  12,000  daily  located  in  a  growing 
Southeastern  market  is  seeking  an 
aggressive  professional  sales  oriented 
advertising  director.  Successful  candi¬ 
date  will  nave  3-5  years  related  work 
experience  in  advertising  sales  and 
sales  management,  possess  the  ability 
to  develop  and  use  professional  market¬ 
ing  material,  be  innovative  in  their 
marketing  approach,  display  leadership 
qualities  to  motivate  and  train  a  staff, 
have  administrative  ability  and  work 
well  with  the  overall  management  team. 
Excellent  opportunity  to  grow  with  a 
growth  oriented  company.  Send  current 
resume  and  salary  requirements  to  Box 
9860,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
needed  for  10,500  daily  with  12,000 
TMC  product.  Must  have  a  solid  back¬ 
ground  in  sales,  layout,  special 
sections,  budgeting,  and  be  able  to 
train  and  motivate  a  staff  of  six.  Send 
resume,  references,  and  salary  history 
to:  James  Waller,  Editor/General  Mana- 

fer.  Courier  News,  PO  Box  1108, 
lytheville,  AR  72316. 

ADVERTISING  MANAGER 
Responsible  for  retail,  outside  classi¬ 
fied  and  zoned  editon  revenue.  We  offer 
a  competitive  salary  bonus  and  the 
potential  for  advancement  to  Ad  Direc¬ 
tor.  Combined  Zone  3  circulation  of 
over  100,000.  Interested  persons 
shoud  send  resume,  salary  history  and 
letter  explaining  why  they  are  interested 
I  in  this  position  to  Box  9856,  Editor  & 


ADVERTISING  DIRECTOR 
Growing  Zone  1,  group  owned  daily  has 
and  opening  for  a  seasoned  manager 
with  competitive  market  experience. 
Position  requires  imaginative  self¬ 
starter  with  demonstrated  marketing 
skills  and  the  ability  to  train  and  moti¬ 
vate  staff.  Excellent  opportunity  for 
right  person  to  move  up  in  progressive 
national  company.  Salary  range 
$28,000  plus.  Box  9872,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR 
Live  and  work  in  one  of  Florida's  fastest 
growing  markets.  Group  of  very  success¬ 
ful  prestigious  newspapers  seeking  an 
advertising  director  who  is  strong  on 
training  and  motivation  plus  executive 
abilities.  Must  have  a  desire  to  grow. 
Top  salary  and  bonus.  Send  complete 
resume  and  earnings  history  in  confi¬ 
dence  to  Box  9889,  Editor  &  Publisher. 


SALES  REPRESENTATIVE.  Need 
aggressive,  experienced  display  ad 
sales  person  for  central  Florida  monthly 
publication.  Phone  (305)  777-5511, 
Bill  Draper  or  reply:  Veterans'  Journal, 
PO  Box  4868,  Patrick  AFB,  FL  32925. 

SUNBELT  ADVERTISING/PROMOTION 
MANAGER.  20,000  independent 
Southeast  suburban  daily  in  fast¬ 
growing  community.  Fine  living, 
outstanding  recreation,  excellent 
climate.  Must  have  five  years  newspap¬ 
er  management  experience  on  competi¬ 
tive  newspapers.  Supervise  display  and 
classified  departments.  Able  to  sell  big 
accounts,  manage  display  and  classi¬ 
fied  departments,  plan  promotions  and 
supervise  personnel.  College  degree  a 
plus.  We  want  ambitious,  creative  lead¬ 
er  who  wants  a  permanent  job  and  likes 
a  challenge  and  working  with  a  great 
group  of  people.  Send  complete  resume 
and  references  to  Box  9851,  Editor  & 
Publisher. 

THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  ambitious  sales  rep  to  sell 
and  service  retail  advertising  accounts. 
At  least  two  years  newspaper  or  media 
sales  experience,  copy  and  layout  skills 
a  plus.  Ability  to  work  diplomatically 
under  deadline  pressure  and  a  reliable 
vehicle  a  must.  We  offer  excellent  salary 
and  incentives.  Comprehensive  benefits 
and  a  positive  work  environment.  Live  in 
beautiful  Alaska — the  outdoor  enthu¬ 
siast's  paradise.  Please  send  resume 
with  cover  letter  to  Anchorage  Daily 
News,  Attn:  Nancy  Stanton,  PO  Box 
6616,  Anchorage,  AK  99518.  Equal 
Opportunity  Employer. 

MANAGEMENT  AND  SALES 
COLORADO  WEEKLIES 
Good  products,  growing  economy.  Take 
over  8/1/86.  Resume,  recompense: 

Times,  916  Main, 

Louisville.  CO  80027. 

ADVERTISING  SALES  for  300,000 
plus  weekly  community  newspaper  and 
shopper  in  south  Florida.  Major  account 
background  a  plus.  Send  resume  to 
Golden  Publishing,  910  10th  St.,  Lake 
Park,  FL  33403. 


SALES  MANAGER  -  Weekly  newspaper 
in  growth  areas  of  the  Carol  inas  needs 
energetic  sales  leader  to  help  paper 
expand.  Bonus  is  available  if  sales  goals 
are  met.  Write  Box  9850,  Editor  & 
Publisher. 


ADVERTISING  AND  PROMOTION  MANAGER 

The  marketing  department  of  The  Baltimore  Sun  is  seeking  an 
experienced  professional  to  direct  all  advertising  and  sales  promo¬ 
tion  functions.  We  are  looking  for  a  manager  with  that  special  blend 
of  good  creative  judgment,  administrative  skills  and  leadership 
ability.  The  successful  candidate  will  bring  proven  management 
experience  and  a  record  of  creativity  and  productivity  to  the  job 
which  requires  susbtantial  supervisory  and  budgetary 
responsibilities. 

The  qualified  applicant  should  have  prior  supervisory  experience 
and  a  minimum  of  5  years  experience  in  newspaper  or  publication 
field.  A  college  degree  is  preferred.  We  offer  a  competitive  salary 
and  excellent  benefits  package.  Interested  applicants  send  resume 
and  cover  letter  including  salary  expectations  to: 

Personnel  Administrator 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  21278 
An  Equal  Opportunity  Employer  M/F 


GENERAL  MANAGER  with  ad  back¬ 
ground  needed  for  excellent  weekly 
newspaper  and  shopper.  Earnings 
$25K  +.  Send  resume,  etc  to  David 
Grossman,  The  Messenger,  Box  918, 
Hillsboro,  NH  03244. 

I 

I  NEWSPAPER 
MANAGEMENT 
OPENINGS 

Gen  Mgr,  25K  Dly,  WC,  to  $75,000 
!Gen  Mw,  Wkly,  NE,  to  $45,000 
PutX,  10K  Dly,  WC,  to  $40,000 

|Prod  Mgr.  50K  Dly,  MW,  to  $40,000 
Prod  Mgr,  30K  Dty,  SE,  to  $40,000 
Asst  Prod  Mgr,  35K  Dly.  NE.  to 
$30,000 

Asst  Prod  Mgr.  25K  Dly,  SE.  to 
|$30.000 

!Pr  Mgr,  Wkly,  NE,  to  $45,000 
iPr  Supt,  60K  Dty,  SE,  to  $38,000 
,Pr  Supt,  100k  Diiy.  SW,  to  $35,000 
iPr  Frmn,  50K  Dly,  SW,  to  $30,000 
Asst  Pr  Mgr,  35K  Dly,  SW,  to  $26,000 
Hd  Prmn,  15K  Dly,  NE,  to  $24,000 
Comp  Rm  Frmn,  75K  Dly,  MW,  to 
$33,000 

Comp  Rm  Frmn,  30K  Dly,  SE,  to 
$32,000 

Prep  Supt,  Wkly  Grp,  MW,  to  $35,000 

Sis  Mgr.  Wkly  Grp,  NE,  to  $55,000 
Sis  Mgr,  Lrg  VVkty,  SW,  to  $45,000 
Ad  Dir,  50K  Dly,  NE,  to  $45,000 
Ad  Dir  25K  Dly,  SW,  to  $35,000 
Ad  Mgr,  Wkly  Grp,  MW,  to  $32,000 
Ad  Mgr.  20K  Dly,  MW.  to  $32,000 
Ad  Dir,  Lrg  Wkly,  SE,  to  $^,000 
Ad  Mgr.  30K  Dly,  NE,  to  $30,000 
Ad  Dir,  25K  Dly,  SE,  to  $27,000 
Ad  Dir.  Wkly,  SE,  to  $25,000 

RAM.  75K  Dly,  SE,  to  $45,000 
Reg  Sis  Mgr,  Wkly  (3rp,  MW,  to 

$42:000 

RAM,  30K  Dly  SW,  to  $32,000 
Ret  Sis  Mgr.  100K  Dly,  SW,  to  $25,000 

CAM,  Metro,  NE,  to  $65,000 
CAM.  Metro.  MW,  to  $55,000 
CAM,  Metro,  MW,  to  $50,000 
CAM,  75K  Dly,  SE,  to  $45,000 
Telemktg  Mgr,  Wkly  Grp,  SE,  to 
$40  000 

CAM,  80K  Dly,  SW,  to  $40,000 
CAM,  50K  Dly,  MW,  to  $35,000 
CAM,  20k  Dly,  NE,  to  $25,000 
NAM.  Metro.  SE,  to  $45,000 

Circ  Dir,  80K  Dly,  NE,  to  $50,000 
Circ  Mgr.  60K  Dly,  NE,  to  $45,000 
Circ  Dir,  10K  Dly.  NE,  to  $27,000 
Asst  Circ  Mgr,  26k  Dly,  NE,  to  $25,000 
Circ  Sis  Mgr,  50K  Dly,  NE,  to  $32,000 

Reg  Circ  Mgr,  Metro,  NE,  to  $40,000 
Zone  Mgr,  Metro,  SW,  to  $40,000 
ZOrre  Mgr,  Metro,  MW,  to  $32,000 
Zone  Mgr,  Metro,  NE,  to  ^1,0(X} 
Branch  Mgr,  100K  Dly,  SW,  to  $%,000 
Zone  Mgr.  75K  Dly,  NE,  to  $30,000 
Asst  Dist  Mgr,  Metro,  NE,  to  $25,000 
Circ  Sis  Mgr,  Metro,  NE,  to  $45,000 
Circ  Pronro  Mgr,  Metro,  NE,  to  $40,000 
Single  Copy  Sis,  60K  Dly,  MW,  to 
$26,000 

All  positions  fee  paid 
Send  resume  in  confidence 
to  or  call: 


Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS 
COMPANY 

Executive  Search  Consultants 
Post  Office  Box  905 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 


HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER 
Savannah  (GA.)  Penny-Savers  85,000 
direct  mail  tabloid,  subsidiary  of  rapidly 
growing  national  organization,  seeking 
manager  with  successful  sales  back¬ 
ground  and  leadership  ability.  Salary 
commensurate  with  ability  and  experi¬ 
ence.  Send  resume  to  Morris  Newspap¬ 
er  Corporation,  Po  Box  8167,  Savan¬ 
nah.  GA  31412. 


ADVERTISING  DIRECTOR 
Growing  Zone  1  weekly  group  seeks 
seasoned  and  imaginative  ad  director. 
Must  know  trade  and  be  able  to  lead 
staff  of  26  in  sales  and  marketing  in  a 
highly  competitve  market.  Demanding 
pace  with  a  prize-winning  group  of  9 
newspapers.  Excellent  compensation 
and  benefits.  Send  resume  to  Christo¬ 
pher  Eddings,  North  Shore  Weeklies,  2 
Washington  St.,  Ipswich,  MA  01938. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  for  group  of 
paid  and  free  weekly  publications  of 
over  75,000  circulation  in  beautiful 
southwest  Florida.  Experience  needed 
in  second  and  third  class  mailing,  bulk 
and  carrier  delivery.  Excellent  salary 
and  benefits.  Position  available  for 
hands-on  manager  only.  Westminster 
Publications  call  Larry  Burlingame 
(813)  262-7601. 


CIRCULATION  SALES  MANAGER  fast 
growing  newspaper  group  in  most  desir¬ 
able  area  seeks  aggressive  self  starter 
with  statisticdf  ability  and  sales/phone 
room  management  experience.  Respon¬ 
sibilities  include  phone  room  crewing,, 
start/stop  verification,  new  business, 
tabulation  of  circulation  statistics.  Posi¬ 
tion  involves  evening  hours.  Please 
send  resume  and  salary  requirements  to 
E.  Kelley,  Circulation  Director,  The 
Princeton  Packet,  PO  Box  350,  Prince¬ 
ton,  NJ  08542.  EOE. 


CIRCULATION  MANAGER-leading 
Spanish-language  newspaper  in  Zone  2' 
has  an  immediate  opportunity  for  an 
aggressive,  marketing-oriented  circula¬ 
tion  manager.  Our  competitive  market 
demands  aggressive  talent.  The  right 
candidate  will  have  a  proven  track 
record  in  single  copy  sales  and  home 
delivery.  Responsibilities  will  include 
training  and  motivating  personnel, 
marketing,  promotion,  and  budget 
preparation.  We  offer  competitive  salary 
and  incentive,  comprehensive  benefits 
and  a  positive  work  environment.  Write 
to:  Business  Manager,  401  Fifth 
Avenue,  New  York,  NY  10016. 

DISTRICT  SALES  SUPERVISORS 
We  are  Louisiana's  second  largest, 
newspaper  with  a  combined  circulation 
of  1(j0,000.  We  are  seeking  a  goals- 
oriented  District  Sales  Supervisor  to 
supervise  an  all  adult  carrier  force. 
Applicant  should  have  a  proven  track 
record  in  service,  sales,  and  collection. 
In  return,  we  offer  a  future  for  advance¬ 
ment,  salary  with  bonus,  auto  expense, 
and  a  comprehensive  benefit  package. 
Send  all  resumes  to  New^per  Produc¬ 
tion  Co.,  PO  Box  30222,  Shreveport, 
LA  71130-0222. 


HOME  DELIVERY  SUPERVISOR. 
35,000,  6-day  AM,  Zone  2.  Report  to 
circulation  director.  Responsible  for 
training  and  motivating  district  mana¬ 
gers  and  carrier  promotions.  Send 
resume  and  salary  history  to  Box  9835, 
Editor  &  Publisher. 


ZONE  MANAGER 

Exciting  opportunity  to  manage  your 
own  team  of  district  managers  for  a 
major  Midwestern  daily.  Candidates 
should  have  at  least  four  years  of  super¬ 
visory  experience  with  a  daily  newspap¬ 
er.  Attractive  compensation  and  benefit 
package.  Send  your  resume  and  salary 
history  in  confidence  to  Box  9848, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  sought  for 
28,000  daily  in  fast-growing  Big  Ten 
university  town  in  southern  Indiana. 
Will  supervise  circulation  sales  and 
distribution,  and  coordinate  Sunday 
sales  with  our  sister  paper.  Will  oversee 
circulation  data  processing  and  will 
serve  on  marketing  committee.  Send 
resume  and  salary  requirements  by 
April  25  to:  Personnel  Office,  The 
Herald-Telephone,  PO  Box  909,  Bloom¬ 
ington,  IN  4^7402. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Sen/ice,  70  Washington  Street,  Salem, 
MA  01970. 


OPENING  FOR  circulation  director  at 
6,100  AM  daily.  Rule  delivery  and  ABC 
experience  a  must.  Located  in  North¬ 
eastern  Arizona.  Salary  negotiable.  No 
phone  calls.  Send  resumes  to  Box 
9864,  Editor  &  Publisher. 


REGION  5,  30,000,  7-day  daily,  is 
seeking  an  experience,  sales-oriented 
circulation  manager.  Send  complete 
resume  and  salary  requirements  to  Box 
9881,  Editor  &  Publisher. _ 

SINGLE  COPY  SALES  MANAGER. 
6-day  AM,  Zone  2,  35,000  circulation. 
Report  to  circulation  director.  Experi¬ 
ence  with  contractor  is  a  plus.  Send 
resume  and  salary  requirements  to  Box 
9836,  Editor  &  Publisher. 

ZONE  MANAGER 

Immediate  opening  for  zone  mana¬ 
ger  with  3-5  years  experience  including 
experience  with  tube-delivery  motor 
routes.  Base  salary  $24,0(10  plus 
attractive  bonus  program.  Box  9886, 
Editor  &  Publisher. 


_ EDITORIAL _ 

ADWEEK  MAGAZINE  is  looking  for  a 
senior  editor  in  Los  Angeles.  Five  years 
magazine/newspaper  experience  mini¬ 
mum.  Copy  desk  experience  essential. 
Send  resume/clips/references  to 
Maiyanne  McNeills,  Editor,  ADWEEK, 
514  Shatto  Place,  Los  Angeles,  CA 
90020.  No  calls  please. 

ARTS  AND  ENTERTAINMENT  EDITOR 
sought  for  fast-growing  West  Coast 
daily.  Duties  include  idea  generation, 
story  assignment,  working  with  enter¬ 
tainment  reporters  to  develop  their 
skills  and  participating  in  the  overall 
managment  of  the  features  department. 
We  are  looking  for  a  person  with  previ¬ 
ous  management  experience  at  a 
medium-sized  or  larger  daily  and  proven 
entertainment  knowledge.  Please  send 
a  resume,  references  and  three  copies 
of  your  section  to  Box  9854,  Editor  & 
Publisher. 


DESK  CHIEF  sought  for  PM  daily, 
15,000  plus  circulation,  on  1-5  in  Zone 
9.  Pleasant  surrounding,  competitive- 
pay  and  benefits.  Strong  news  judg¬ 
ment,  leadership  ability,  knowledge  of 
design  and  typography  are  crucial.  Send 
a  resume  and  samples  of  your  best  work 
to  Box  9888,  Editor  &  Publisher. 


EDITOR/AD  SALES.  Community  weekly. 
Write  Latin  Newsleader,  PO  Box  1114, 
Jackson  Heights,  NY  11372. 

EDITORIAL-managing  editor  for  N.Y.C. 
community  weekly  newspaper  group. 
Wide  ranging  responsibility  in  growing 
organization  for  detailed  oriented  team 
player.  Start  salary  high  teens.  Write 
with  resume  and  clips  to  Publisher,  Box 
9876,  Editor  &  Publisher. 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR 

We’re  looking  for  someone  with  good 
ianguage  and  layout  skills.  Knowledge 
of  color  and  computer  graphics 
preferred,  but  not  essentiai.  Two  years 
experience  minimum.  Tuesday- 
Saturday  shift  for  a  50,000  PM  daily 
and  Sunday.  Send  resume  and  samples 
of  work  to  Saul  Shapiro,  Editor,  Water¬ 
loo  Courier,  PO  Box  540,  Waterloo,  lA 
50704. 


COPY  EDITORS 

Arizona  Republic  seeks  first-rate  copy 
editors.  Must  try-out.  Send  resumes, 
including  phone  numbers  of  three  refer¬ 
ences  to  Clair  Cobb,  News  Editor,  Box 
1950,  Phoenix,  AZ  85001.  _ 


EDITORS  needed  for  aggressive  weekly 
group  In  NYC  area  (current  editors  are 
being  reassigned  as  a  result  of  group’s 
planned  expansion).  Responsiblities 
include  staff  management,  story  assign- 
ment,  supervision  and  editing; 
community  relations;  layout,  etc.  our 
weeklies  are  quality  NEWS  papers  (not 
ad  puff  sheets)  and  we  seek  editor  who 
don’t  mind  the  long  hours  and  hard 
work  needed  to  create  the  best.  One 
position  is  open  now,  the  second  will 
open  soon,  so  a  prompt  response  is 
suggested.  Applicants  sould  have  at 
least  2  years  news-oriented  newspaper 
experience  and  some  management 
experience.  Send  cover  letter  (telling  us 
why  you’re  in  the  newspaper  business, 
and  including  your  general  salary 
requirements),  a  complete  resume  and 
selected  clips  to  Box  9866,  Editor  & 
Publisher. 


EXPERIENCED 
ASSIGNING  EDITOR 
THE  SAN  JOSE  MERCURY  NEWS,  a 
Knight-Ridder  paper,  is  looking  for  an 
outstanding  assigning  editor  to  be  the 
number  two  person  in  the  sports  depart¬ 
ment,  supervising  14  reporters.  The  AP 
sports  editors  selected  our  Sunday 
section  one  of  the  country’s  ten  best 
among  largest  papers,  but  we  can  be 
even  better.  Our  news  assistant  sports 
editor  should  have  extensive  reporting 
and  assigning-editor  experience  on  a 
metro  daily,  but  not  necessarily  in  the 
sports  department.  This  is  a  chance  to 
have  an  immediate  impact  in  a  highly 
competitive,  major  league  market.  Send 
a  resume  and  a  letter  detailing  your 
experience  to:  John  Rawlings,  Execu¬ 
tive  Sports  Editor,  San  Jose  Mercury 
News,  750  Ridder  Park  Dr.,  San  Jose, 
CA  95190.  No  calls. 


FEATURE  EDITOR 

Zone  2.  For  growing  monthly  regional 
Real  Estate  trade  newspaper.  Must  be 
well-versed  in  real  estate,  banking  and/ 
or  title  insurance.  Immediate  opening. 
Salary  plus  year-end  bonus.  All  inquires 
held  in  strictest  confidence.  Mail 
resume  to  PO  Box  614,  Bronxville,  NY 
10708.  Retirees/AMVETS  welcome. 

GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 


GROWING  ARIZONA  DAILY  and  weekly 
group  has  Immediate  openings  in  the 
news-editorial  department  for  individu¬ 
als  with  skills  and  some  experience  in 
writing,  photography,  editing,  page 
layout.  Growth  opportunity.  Immediate 
opening  for  life  style/feature  editor. 
Send  resume,  samples,  references. 
Salary,  benefits  commensurate  with 
ability  and  experience.  Jim  Fickess, 
Managing  Editor,  Dispatch,  PO  Box  69, 
Casa  Grande,  AZ  85222. 


ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  Ohio  44501-0780. 
No  phone  calls,  please. 


EDITORIAL-news  reporter  for  prize 
winning  weekly  group  based  in  Brooklyn 
Heights.  Starting  salary  $240  a  week 
plus  benefits.  Resume  and  CLIPS  to  Ed 
Weintrob,  Brooklyn  Paper  Publications, 
26  Court  Street,  Brooklyn,  NY  11242. 
SPORTS  WRITER  for  14,000  circula¬ 
tion  daily  in  northern  Rocky  Mountains. 
Need  someone  who  is  strong  on  features 
who  will  also  cover  high  school  sports 
along  with  small  college  football  and 
basketball,  minor  league  baseball  and  a 
variety  of  non-team  sports.  Should  have 
some  editing  snd  layout  experience. 
Some  camera  experience  also  helpful. 
Salary  about  $350/week,  depending  on 
experience.  Send  resume,  clips  and 
references  to  Dave  Shors,  News  Editor, 
Independent  Record,  PO  Box  4249, 
Helena,  MT  59604. _ 

SPORTS  WRITER/EDITOR 
Alaska’s  No.  1  non-daily  needs  top 
sports  writer  immediately.  This  is  a  job 
for  a  journalist  not  a  cheerleader.  Will 
cover  high  schooi  sports,  outdoor  recre¬ 
ation  and  environmental  issues,  if  you 
know  as  much  about  the  forest  as  foot¬ 
ball  and  can  writer  tight,  informative 
pieces,  send  non-returnable  clips, 
resume,  salary  requirements  and 
professional  references  to  T.C.  Mitch¬ 
ell,  701  E.  Parks  Highway,  Suite  206, 
Wasilla,  AK  99687.  Include  a  letter 
explaining  why  you  want  the  job  and 
why  you  know  you  can  meet  our  high 

standards. _ 

STARTING  REPORTER  WITH  strong 
sports  background  to  work  for  aggres¬ 
sive  weekly  in  Richmond,  Virginia 
suburbs.  Call  Henrico  County  Line 
(804)  288-5463. 


THE  EDITOR  of  The  Sentinel  in  Lewis- 
town,  PA  is  leaving  to  become  publisher 
at  another  paper  in  our  group.  His 
successor  must  possess  the  leadership 
qualities  necessary  to  maintain  a  fierce¬ 
ly  independent  editorial  product  of  the 
highest  quality  while  interacting 
successfully  with  the  leaders  of  all  our 
departments.  If  you’re  interested  in  this 
challenge  at  our  13,500  circulation 
award  winning  daily  send  your  resume 
with  a  cover  Tetter  to  James  E.  Dible, 
Publisher,  The  Sentinel,  6th  Street  & 
Summit  Drive,  Lewistown,  PA  17044. 


THE  KANSAS  CITY  TIMES  is  looking  for 
a  food  writer/editor. 

The  primary  requirements  are  solid 
reporting  and  writing  skills  and  the  abil¬ 
ity  to  generate  food  related  story  ideas. 
In  addition  to  writing,  responsibilites 
include  editing  some  food  columns. 
Applications  may  be  made  to  Bob  Lynn, 
City  Editor,  The  Kansas  City  Times, 
1729  Grand  Ave.,  Kansas  City,  MO 
64108  (816)  234-4900. 


TWO  REPORTERS  (1  news,  1  feature) 
for  growing  NYC  weekly  group.  Send 
resume  with  clips  to  Box  9867,  Editor  & 
Publisher. 


WIRE  EDITOR  -  16,000  circulaton 
daily  seeks  experienced  person  with 
proven  skills  in  layout,  headline  writing 
and  editing.  Duties  include  writing  and 
layout  of  special  sections.  Start  mid 
June.  Send  resume  and  samples  to 
Gregg  McAllister,  Managing  Editor,  The 
Daily  News,  PO  Box  870,  Batavia,  NY 
14020. 


REGION  5,  mid-sized  daily  has  opening 
for  experienced,  dynamic  editor.  Send 
resume  and  salary  requirements  to  Box 
9882,  Editor  &  Publisher. 


REPORTER-imaginative,  aggressive 
reporter  sought  by  award-winning 
65,000  circulation  daily  in  the 
N.Y.-N.J.  metro  area.  We’re  looking  for 
a  track  record  of  exceptional  writing  and 
enterprising  reporting.  Send  a  resume, 
large  selection  of  clips  and  salary 
history  to  Box  98/1,  Editor  & 
Publisher. 
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HELP  WANTED 


IMMEDIATE  OPENING 
CUSSIFIED  MANAGER 
Are  you  a  phone  room  supervisor,  or  a 
classified  sales  person  looking  to  move 
up  to  management?  The  Des  Moines 
Shopper  Network,  Iowa’s  largest  shop¬ 
per,  is  looking  for  a  top-notch  classified 
advertising  manager.  Must  be  a  leader 
with  ability  to  keep  phone  sales  person¬ 
nel  trained  and  motivated.  Results- 
oriented,  no-nonsense  manager  will 
receive  excellent  salary/commission 
compensation.  Send  resume  and  salary 
history  to  M.  Joseph  Craig,  Publisher, 
The  des  Moines  Shopper  Network,  808 
Fifth  Ave.,  Des  Moines,  I A  50309, 
(515)  244-4161. _ 

IMMEDIATE  OPENING  for  deadline- 
oriented  person  who  can  do  it  all— write 
interesting  features,  cover  hard  news, 
take  pictures,  lay  out,  paste-up,  and 
write  good  headlines.  Husband-wife 
publishers  want  experienced  newspaper 
person  to  do  a  variety  of  duties  and  to 
assume  editing  position  in  their 
absence.  Quality  6,000  circulation 
weekly.  Salary  $250  -  $300/week 
depending  on  experience.  Send 
resume,  clippings,  to:  Rosemary  Heth, 
Carbondale  News,  41  N.  Church  St., 
Carbondale,  PA  18407. 

LIBRARIAN:  Suburban  New  York  news¬ 
paper  group  seeks  librarian  to  help 
launch  and  manage  new  electronic 
system.  Resume  and  salary  require¬ 
ments  to  Box  9875,  Editor  &  Publisher. 

MAJOR  NY  FINANCIAL  institution 
seeks  energetic  writer  for  entry-level 
position  in  internal  communications. 
Must  have  Bachelor's  degree  and  good 
proofreading,  editing  and  interpersonal 
skills.  Send  resume  and  samples  to  Box 
9855,  Editor  &  Publisher. _ 

SPECIAL  SECTIONS  EDITOR 
.The  Orange  County  (CA)  Register  seeks 
an  editor  to  supervise  wnter/editors 
producing  weekly  Food,  Fashion,  Travel 
and  Home  sections.  An  editor  with 
scads  of  ideas  and  the  ability  to  moti¬ 
vate  people.  An  editor  to  turn  good 
sections  into  the  best.  Send  a  letter 
explaining  why  you  should  be  our 
choice,  resume  and  any  relevant  work 
samples  (plus  a  self-addressed  enve¬ 
lope  if  you  wish  materials  returned)  to: 
Gary  Lycan,  AME/  Operations,  The 
Register,  PO  Box  11626,  Santa  Ana, 
CA  92711. _ 

SPORTS  EDITOR 

Solid  professional  to  lead  6  person 
sports  staff  on  mid-CT  AM.  Candidate 
must  be  strong  on  management  skills, 
proficient  in  technical  aspects  of  edit¬ 
ing  and  graphic  design  and  willing  to 
maintain  high  profile  in  community. 
Send  letter,  resume  to  Box  9861, 
Editor  &  Publisher. 

REPORTER 

Twice  weekly  in  Alaska  needs  veteran 
reporter.  Must  be  able  to  cover  hard 
news,  government,  local  issues.  If  a 
move  to  Alaska  requires  soul  searching, 
don’t  waste  your  time  and  ours.  YouHl 
be  working  for  one  of  the  best  in  the 
Pacific  Northwest.  Send  non-returnable 
resumes,  clips,  salary  requirements  and 
three  professional  references  to  T.C. 
Mitchell,  Frontiersman,  Newspaper,  70 
E.  Parks  Highway,  Suite  206,  Wasilla, 
AK  99687.  Include  a  letter  explaining 
why  you  want  the  job  and  why  you  know 
you  can  meet  our  high  standards. 

REPORTER:  The  Los  Angeles  Herald 
Examiner  seeks  a  snappy  writer  for  its 
consumer-oriented  business  section  to 
cover  high  tech,  travel  and  autos.  Must 
have  a  minimum  of  3  years  experience 
and  be  able  to  produce  under  deadline 
pressure.  Send  resume  to  Jack  Lynch  , 
Money  Editor,  L.A.  Herald  Examiner, 
1 1 1 1  South  Broadway,  Los  Angeles,  CA 
90015. 


HELP  WANTED 


MANAGING  EDITOR-respected  daily 
well  into  its  second  century  seeks  right 
person  to  direct  newsroom  staff  of  90, 
reporting  to  executive  editor.  Inquiries 
to  Editor  Search,  The  Home  News,  PO 
Box  551,  New  Brunswick,  NJ  0B903. 

MANAGING/EXECUTIVE  EDITOR 
Aggressive  20,000  PM  daily.  North 
Central  Illinois — IVi  hours  from  Chica¬ 
go.  Responsible  for  staff  of  20  plus 
bureaus  and  stringers.  Key  upper- 
management  position.  Must  be  strong 
in  leadership,  team-building,  communi¬ 
ty  involvement  and  other  top  manage¬ 
ment  skills.  Must  have  desire  to  be  #1 
daily  of  its  size.  Send  resume  and 
requirements  for  you  to  move  to  Joyce 
McCullough,  News  Tribune,  426 
Second  Street,  LaSalle,  IL  61301. 

MANAGING  EDITOR  for  growing 
20,000  circulation,  7-day  locally  ori¬ 
ented  newspaper  in  Zone  8.  Must  have 
management  experience  and  back¬ 
ground  in  all  phases  of  newsroom  oper¬ 
ation.  We  seek  a  person  qualified  to 
maintain,  motivate  and  guide  a  quality 
staff  of  approximately  27  people.  Our 
working  management  people  function 
as  a  team.  An  excellent  community  op¬ 
portunity.  Commensurate  salary  and 
fringe  benefits.  Send  complete  resume 
and  salary  history  to  Box  9893,  Editor 
&  Publisher. 

REPORTER 

Reporter  for  regional  desk.  Would  be 
responsible  for  coverage  of  5  county, 
rural  area  in  Northeast  Iowa,  for  a 
50,000  PM  daily.  Self-starter.  Experi¬ 
ence  preferred.  Send  resume  and  clips 
to  Saul  Shapiro,  Editor,  Waterloo  Cour¬ 
ier,  PO  Box  540,  Waterloo,  lA  50704. 

NFL  WRITER 

The  Tacoma  (WA)  News  Tribune  is 
'  seeking  an  energetic  pro  to  cover  the 
Seattle  Seahawks  in  a  competitive 
market.  The  Seahawks  are  building  a 
championship  team.  So  is  the  paper. 
Applicants  must  have  5  years  experi¬ 
ence  and  contacts  desirable.  Send  re¬ 
sume  and  clips  to  Blaine  Johnson, 
Sports  Editor,  Box  11000,  Tacoma, 
WA  98411. 

ASSOCIATE  EDITOR 
195,000  circulation  chain  of  news  and 
art  weeklies  in  southern  New  England 
seeks  experienced  editor  with  strong 
newsroom/news  gathering  background 
and  significant  management  experi¬ 
ence.  Send  resume  and  clips  to  Box 
9885,  Editor  &  Publisher. 

BUSINESS  REPORTER-an  experienced 
and  energetic  business  reporter  is 
needed  for  a  2-newspaper  operation  in  a 
major  corporate  environment.  Our  busi¬ 
ness  news  staff  is  expanding,  and  we’re 
looking  for  someone  who  can  cover  a 
wide  range  of  stories-from  corporate 
decisions  to  retailing;  from  important 
consumer  articles  to  personality  pieces 
about  those  who  are  making  their  mark 
in  an  enlarging  economic  climate.  This 
is  not  a  job  for  a  beginner.  Only  applic¬ 
ants  with  a  background  in  business  and 
economic  reporting  will  be  considered. ^ 
Send  resume,  complete  salary  history 
and  no  more  than  6  clips  to  Box  9869, 
Editor  &  Publisher. 

RESIDENTIAL  REAL  ESTATE  BEAT 
The  Tampa  Tribune  is  looking  for  an 
energetic,  aggressive  reporter  to  cover! 
residential  real  estate  with  insight  and 
flair.  We  want  an  experienced  reporter 
who  can  produce  lively  deadline  copy  as 
well  as  features  and  in-depth  pieces  for 
a  weekly  Home  and  Design  section.  We 
are  a  growing  230,000  circulation 
Media  General  daily  in  the  process  of, 
instatlling  a  $45  million  state-of-the-; 
art  offset  press.  Send  resume,  clips,! 
references  and  salary  requirements  to| 
Judy  Hamilton,  Features  Editor,  Tampa  ^ 
Tribune,  PO  Box  191,  Tampa,  FL 
33601. 


HELP  WANTED 


NIGHT  EDITOR 

for  3-person  city  desk  on  40,000  daily 
in  suburban  Washington,  D.C.  Must 
have  previous  experience  on  a  city  desk 
or  in  a  comparable  assignment  editing 
job,  and  strong  word-editing  skills. 
&(cellent  benents.  Send  resume  and 
letter  detailing  your  experience  to  : 
Linda  Searing,  Editor,  The  Prince 
George’s  Journal,  9426  Ahnapolis 
Road,  Lanham,  MD  20706.  EOE. 

PAGE  DESIGNER 

Award-winning  features  department  of 
Boulder  Daily  Camera,  a  Knight-Ridder 
paper,  seeks  an  innovative,  experienced 
designer  to  design  three  weekly 
sections.  Full-color  fronts;  great  offset 
reproduction;  supportive  working  atmo¬ 
sphere.  Candidate  should  have  several 
years  hands-on  news  experience, 
computer  experience  (new  Apex  system 
now  being  installed),  be  conversant 
with  the  latest  developments  in  design 
field  and  look  forward  to  pleasures  of 
Rocky  Mountain  living.  We  will  gladly 
send  samples  of  our  sections  to  quali¬ 
fied  candidates.  Send  resume,  detailed 
cover  letter,  several  tearsheets  (which 
we  will  return)  of  your  work  to  Ken 
Doctor,  Managing  Editor/Features, 
Boulder  Daily  Camera,  PO  Box  591, 
Boulder,  CO  80306.  E.O.E. 

PUBLIC  POLICY  research  firm  seeks 
part-time  editor  for  newsletter.  Need 
good  writing-editorial  skills,  etc.  Flexi¬ 
ble  hours.  Contact  Julian  Kien  (212) 
685-3340. 


HELP  WANTED 


EDITORIAL 


WIRE  EDITOR  medium  sized  daily  in 
northwest  Illinois  has  immediate  open¬ 
ing  for  experienced  wire  editor.  We  want 
a  sharp  headline  writer  with  imaginative 
layout  skills.  Call  Gregg  Bean  at  (815) 
232- 1 1 7 1  or  send  resumes  to  27  South 
State  Avenue,  Freeport,  IL  61032. 

NEWS  EDITOR 

World’s  leading  publisher  of  food  indus¬ 
try  magazine  seeks  experienced  self¬ 
starter  to  assume  the  position  of  news 
editor  on  our  grocery  marketing  maga¬ 
zine.  Perfect  candidate  has  3  to  5  years 
business  writing  experience  (newspa¬ 
per,  wire  service  or  magazine)  plus  prov¬ 
en  research,  intenriewing  and  editing 
skills  (knowing  the  grocery  business  is  a 
plus).  You’ll  work  out  of  our  fast-paced 
Chicago  office.  If  you’re  a  creative,  ener¬ 
getic  team  player  interested  in  travel 
and  excellent  growth  potential,  send  re¬ 
sume,  salary  history  and  cover  letter 
telling  us  why  you’re  the  best  candi¬ 
date  tO: 

Denita  Wingard 

GORMAN  PUBLISHING  COMPANY 
8750  West  Bryn  Mawr  Ave. 

Chicago,  IL  60631 

NEWS  REPORTERS:  The  folks  on  our  city 
staff  live  and  breathe  newspapering.  We 
have  room  for  one  more  such  reporter. 
Full  time  daily  experience  is  an  advan¬ 
tage,  but  motivation  and  talent  are  the 
criteria.  Send  clips  and  resume  to  Frank 
Fantini,  Delaware  State  News.  PO  Box 
737,  Dover,  DE  19903. 


Editor, 

Spanish  Language 
Services 

LATIN  AMERICA 

REUTERS,  the  world’s  leading  news  and  information 
organization,  is  seeking  an  experienced  professional  to 
assume  the  position  of  Editor  for  Spanish  Language 
Services  at  our  Latin  American  headquarters  in  Buenos 
Aires. 

To  qualify,  you  must  have  at  least  10  years  of  wire  service 
experience,  including  direction  of  an  editorial  desk  opera¬ 
tion.  International  wire  service  background  is  preferred.  A 
thorough  knowledge  of  Latin  American  economic  and  media 
markets  is  essential.  You  will  also  need  to  demonstrate 
complete  fluency  in  Spanish  and  English  (written  and 
spoken  skills  are  required). 

If  you  qualify,  you  will  be  offered  an  excellent  salary  com¬ 
mensurate  with  experience.  (Salary  is  negotiable  relative 
to  inflation  rates.)  Relocation  costs  will  be  covered. 

For  consideration,  please  reply  by  May  1st.  Send  your 
resume,  story  clippings,  references  and  salary  history  in 
complete  confidence  to: 

The  Staff  Manager 

Reuters  North  America 

1700  Broadway 
New  York,  NY  10019 
U.S.A. 

Attention:  Spanish  Editor/Latin  America 
An  Equal  Opportunity.rEmployer  M/F 


EDITOR  &  PUBLISHER  for  April  12,  1986 


HELP  WANTED 


EDITORIAL 


REPORTER 
WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an  occa¬ 
sional  feature  with  flair.  Applicants 
must  have  a  minimum  of  3  years  experi¬ 
ence.  Please  submit  samples  of  written 
work  that  emphasize  your  versatility.  Do 
not  call.  Send  correspondence  to: 
Editor,  Business  NH,  177  E.  Industrial 
Drive,  Manchester,  NH  03103. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


EDITORIAL 


HEALTH  WRITER 

The  Ft.  Lauderdale  News  and  Sun 
Sentinel  needs  a  thorough  reporter, 
good  idea  person  and  lively  writer  to 
cover  health.  Send  resume,  five  clips, 
brief  statement  on  beat  coverage  and 
ten  health  story  ideas  to:  The  Personnel 
Department,  The  News  and  Sun 
Sentinel  Company,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302. 


ASSISTANT  CITY  EDITOR,  Zone  1,  will 
work  with  reporters,  handle  wire  copy, 
layout  pages,  help  with  planning.  We 
need  a  pro — precise,  thoughtful,  moti¬ 
vated,  demanding.  Will  consider  exper¬ 
ienced  reporter.  Letter,  resume,  clips  to 
Bill  McCartha,  The  Valley  News,  Box 
877,  White  River  Junction,  VT  05001. 


ASSISTANT  EDITOR 

A  major  U.S.  airline  has  an  opening  on  the  employee  news¬ 
paper  with  bi-weekly  publication  and  a  circulation  of  40,000. 
Candidates  must  have  solid  background  in  writing,  color 
photography,  and  computer  composition.  Some  page  layout 
experience  required.  BJ  degree  required  and  MA  preferred. 
Job  leads  to  senior  editorship.  Excellent  travel,  medical  and 
dental  benefits. 

Send  resume  with  examples  of  news  writings  and  photography. 
Please  include  salary  requirements  and  references.  Must  be 
willing  to  relocate.  Respond  by  April  23, 1986. 

Box  9895,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


Ediior-in-Chief 


Reporting  to  the  VP  for  Uni¬ 
versity  Development  and 
Alumni  Relations,  the  Editor 
of  COLUMBIA  Magazine,  the 
award-w.nning,  bi-monthly 
university  publication,  is  re¬ 
sponsible  for  the  content, 
design  and  tone  of  Colum¬ 
bia’s  most  important  mecha¬ 
nism  for  communicating  to 
its  alumni  and  friends.  The 
Editor  must  generate  story 
ideas  and  exercise  final  edi¬ 
torial  authority  over  all  mate¬ 
rials  in  the  magazine.  He/She 
will  work  closely  with  all 
groups  within  the  University 
community,  and  a  board  of 
alumni  and  professional  advi¬ 
sors. 

A  minimum  of  5  years’  edito¬ 
rial  experience  with  major 
writing  and  editing  responsi¬ 
bilities  on  a  magazine  or 


comparable  publication  is  es¬ 
sential.  Strong  editorial 
skills,  including  demon¬ 
strated  ability  to  work  well 
with  a  variety  of  constituen¬ 
cies  in  an  academic  environ¬ 
ment  required.  Outstanding 
interpersonal  and  profes¬ 
sional  skills  essential.  Famil¬ 
iarity  with  University 
community  strongly  pre¬ 
ferred.  BA  required. 

We  offer  a  competitive  salary 
and  benefits  including  Co¬ 
lumbia  paid  tuition,  four 
weeks  vacation  and  medical 
benefits.  Send  a  letter  and 
resume  to:  Employment  De¬ 
partment,  Columbia  Univer¬ 
sity,  209  Dodge  Hall,  116th 
Street  &  Broadway,  NYC 
10027.  We  take  affirmative 
action  toward  equal 
opportunity. 


Columbia  University 
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HELP  WANTED 


EDITORIAL 


CITY  EDITOR  at  a  medium-sized  daily? 
Want  to  move  into  a  critical  position  at  a 
larger  daily?  The  News/Sun-Sentinel  of 
Fort  Lauderdale,  Florida,  one  of  Ameri¬ 
ca's  fastest  growing  newspapers,  seeks 
an  assistant  city  editor  to  join  our 
award-winning  300  plus  editorial  staff. 
This  job  calls  for  experienced,  leader¬ 
ship,  maturity  of  judgment  and  strong 
people  skills.  If  you're  interested  in  a 
challenging,  rewarding  position  with 
growth  potential,  send  letter,  resume 
and  work  samples  to  Joe  Jennings, 
Assistant  Managing  Editor/Metro, 
News/Sun-Sentinel  Company,  Box 
14430,  Fort  Lauderdale,  FL  33302. 

COPY  DESK  CHIEF— Knight-Ridder  PM 
looking  for  editor  to  direct  7-member 
universal  copy  desk.  Strong  manage¬ 
ment,  planning  and  editing  skills 
required.  Send  resume  to  Ken  Ward, 
Executive  News  Editor,  The  News- 
Sentinel,  PO  box  102,  Fort  Wayne,  IN 
46801.  An  Equal  Opportunity 
Employer. _ 

CITY  DESK 

Knight-Ridder  paper  (115,000  circ.) 
seeks  aggressive  editor  to  work  on  city 
desk.  We  are  a  good  paper  getting  better 
and  want  an  editor  with  bright  story 
ideas  who  can  help  us  do  it.  Reply: 
David  Green,  City  Editor,  Lexington 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507. 

CITY  EDITOR 

48M,  All-day  in  upper  east  Tennessee, 
seeks  a  city  editor  with  aggressive  news 
judgment;  mature  and  sensitive  lead¬ 
ership;  proven  planning  and  editing 
skills;  and  a  demonstrated  ability  to 
communicate  and  motivate.  We  seek  an 
award  winner  with  outstanding  qualifi¬ 
cations  and  solid  recommendations  to 
direct  the  staff  of  the  dominant  news- 
I  paper  in  a  competitive  market.  Full 
resume,  work  samples  and  salary 
i  requirements  to  Ted  Como,  Managing 
I  Editor,  Kingsport Times-News,  Box479, 
Kingsport,  TN  37662. 


E&P  CLASSIFIED 
COMMUNICATE 
WITH 
THE 

COMMUNICATORS! 


ASSISTANT  LIBRARIAN 
A  major  New  England  daily  is  seeking  a 
top-notch  library  professional  to  fill  the 
no.  2  spot  in  its  electronic  news  library. 
Qualifications  include  a  knowledge  of 
electronic  information  storage  and 
retrieval  (the  library  has  a  full-text  stor¬ 
age  and  retrieval  system  in  operation), 
on-line  search  experience  with  compu¬ 
ter  data  bases  and  familiarity  with 
microcomputers.  An  MLS  is  preferred. 
The  successful  candidate  should  have 
the  interpersonal  skills  needed  to  help 
manage  the  library  staff  and  work  with 
our  news  staff  under  deadline  pressure. 
Some  weekend  and  night  scheduling  is 
likely.  Salary:  $26^000-34,000, 
depending  on  experience.  Outstanding 
benefits  package. 

If  you  are  serious  about  a  career  as  a 
news  librarian  at  a  metro  daily,  send  a 
cover  letter  and  resume  in  confidence 
to:  Box  9890,  Editor  &  Publisher. 

ASSOCIATE  EDITOR — Grow  with  us. 
Aggressive  16,000  PM  daily  focuses  on 
local  hard  news  coverage.  Opportunity 
for  editor  with  solid  news  judgment, 
high  interest  in  design  and  graphics  to 
advance  with  staff  dedicated  to  excel¬ 
lence.  Send  resume,  salary  require¬ 
ment,  samples  to:  Carol  Talley,  Editor, 
The  Sentinel,  PO  Box  130,  Carlisle,  PA 
|17013. 


HELP  WANTED 


PRODUCTION 


OPERATIONS  MANAGER 
AND 

COMPOSING  MANAGER 
These  two  key  positions  are  open  at  our 
company.  The  operations  manager  is 
responsible  for  all  production  aspects  of 
the  company,  as  well  as  overseeing 
plant  needs.  The  composing  manager 
will  work  with  a  team  of  artists/ 
typesetters  to  ensure  quality  in  our  6 
newspapers,  as  well  as  other  typeset¬ 
ting.  You'll  be  working  with  an  energetic 
team,  dedicated  to  excellence,  in  a 
new,  spacious  building,  we  offer  excel¬ 
lent  benefits,  a  beautiful  place  to  live, 
just  90  nimutes  away  from  New  York 
City. 

Please  send  your  resume  to  Robert  S. 
Mellis,  Publisher,  Housatonic  Valley 
Publishing  Co.,  PO  Box  1139,  New 
Milford,  CT  06776. 


PRE-PRESS  SUPERVISOR 
We're  looking  for  a  multi-talented, 
energetic  individual  to  supervise  our 
re-press  and  dispatch  departments, 
he  person  we  are  seeking  must  be 
steeped  in  technical  knowledge  in  the 
areas  of  newspaper  advertising  and 
news  composition  including  layout, 
^pesetting  and  key  line  pasteup. 
Exceptional  interpersonal  skills  are 
also  required  to  manage  these  depart¬ 
ments  consisting  of  21  employees.  A 
proven  track  record  in  supervision  or 
other  leadership  roles  is  a  must. 
Responsibilities  include  overseeing  the 
entire  composition  of  our  daily  and 
Sunday  products  as  well  as  a  weekly 
shopper  and  a  commercial  printing, 
operation.  The  planning  and  maintain¬ 
ing  of  department  budgets  is  also  an 
important  aspect  of  this  position. 

Please  send  resume  plus  salary  require¬ 
ments  by  April  26,  to  Susan  Dembows- 
ki.  Journal  Times,  212  Fourth  Street, 
Racine,  Wl  53403.  EOE. 


PRESS  SUPERINTENDENT  thoroughly 
experienced  offset  press  foreman  or 
assistant  foreman  who  wants  to  move 
up  in  management  to  head  new  daily 
newspaper  press  operation  with  room 
for  additional  advancement.  Double 
width  press  experience  a  must. 
Management  and  motivational  skills 
necessary.  This  is  a  chance  for  the  right 
person  to  participate  in  a  new  press 
start-up  with  hea\^  emphasis  on  qual¬ 
ity.  If  you  think  you  are  a  "people" 
person  with  the  right  experience  and 
want  to  move  up,  write  in  complete 
confidence  Box  9870,  Editor  & 
Publisher  and  tell  us  in  detail  why  you 
feel  that  you  are  qualified  for  this 
unique  opportunity.  Please  include 
salary  reouirements. 


PRODUCTION  MANAGER 
Eastern  part  of  Zone  2.  Daily  and 
Sunday  newspaper  with  over  100,000 
circulation  seeking  experienced  produc¬ 
tion  executive  to  run  total  press  room 
and  composing  operations.  Modern 
facility  in  family-owned,  old  line 
company  in  a  dynamic  market. 

Must  be  quality  conscious  and  possess 
ability  to  motivate  and  work  well  with 
people. 

Immediate  opening.  Excellent  salary 
and  benefits.  For  confidential  consider¬ 
ation,  send  references  and  resume  to 
Box  9858,  Editor  &  Publisher. 


YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 
E&P 
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HELP  WANTED  HELP  WANTED  POSITIONS  WANTED  !  POSITIONS  WANTED 

PRODUCTION  _ SALES _  CIRCULATION  _ EDITORIAL 


ASSISTANT  PRODUCTION  DIRECTOR 
Medium  sized  daily  in  Southeast,  Zone 
4  is  seeking  an  experienced  Production 
Executive.  Should  be  familiar  with 
Urbanite  and  all  mailroom  operations. 
Attractive  starting  salary  with  good 
bpportunity  for  advancement  in  this 
'•beautiful  southern  town.  Send  resume 
in  confidence  to:  Box  9879,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 

PUBLIC  INFORMATION  OFFICER— 
Excellent  opportunity  in  a  prosecutorial 
office  for  experienced  person.  Strong 
writing  skills  and  ability  to  meet  and 
communicate  with  all  other  facets  of 
news  media.  $20,000  plus  good  bene¬ 
fits.  Send  resume  and  samples  of  writ¬ 
ing  to  State  Attorney’s  Office,  PO  Draw¬ 
er  339,  Fort  Myers,  FL  33902,  Attn: 
Wilbur  Miller. 


Editor  &  Publisher 
11  West  19th  Street,  New  York 
NY  10011 


(212)  675-4380 


PRESSROOM 


ASSISTANT  PRESS  FOREMAN 
Experienced  in  letterpress  and  offset 
operations  AM  publication.  Good 
mechanical  skills  and  strong  manager 
of  people.  Excellent  salary  and  benefits. 
Zone  2.  Send  resume  to  Box  9873, 

I  Editor  &  Publisher. 


COMMERCIAL  PRINTING  company  in 
southern  Oregon  seeks  assistant  press¬ 
man  experienced  on  6-unit  Harris  V 1 5A 
web  press.  Send  resume  to  PO  Box 
4010,  Medford,  OR  97501. 


DONE  YOUR  STINT  as  an  assistant 
pressman  and  ready  to  move  up?  Press¬ 
man  needed  for  3-unit  Goss  Community 
in  weekly  shop  which  does  central  plant 
printing.  Write  Box  9857,  Editor  & 
Publisher. 


PRESSROOM  FOREMAN 
needed  for  morning  newspaper  with 
240,000  plus  daily,  377,000  Sunday 
circulation  in  Zone  5.  Goss  Headliner 
presses.  Requires  thorough  knowledge 
of  pressroom  operations.  Responsible 
for  planning,  scheduling,  safety, 
payroll,  maintenance  and  contract 
administration.  Minimum  5  years 
experience  in  a  newspaper  pressroom. 
Previous  supervisory  experience 
required.  Please  send  resume  with 
references  and  salary  history  to  Box 
9894,  Editor  &  Publisher. 


AD  SALES  MANAGER 
Award-winning,  growing  business  news¬ 
weekly  owned  by  Cox  ^terprises  needs 
top-notch  sales  manager.  College 
degree,  solid  track  record  in  sales, 
excellent  references  required.  You  will 
manage  small  sales  staff  plus  hit  the 
streets  yourself.  Good  base  salary  with 
monthly  bonus  opportunities.  Tremend¬ 
ous  opportunity  to  make  a  name  for 
yourself  in  the  newspaper  business. 
Send  resume  to  New  Orleans  Business, 
401  Whitney  Ave,  Gretna,  LA  70053. 
Equal  Opportunity  Employer  M/F. 


SOFTWARE  SALES 
EXECUTIVE 

Immediate  openings  in  New  York  and 
Los  Angeles  for  senior  sales  executives 
with  a  proven  track  record  in  software 
sales  to  newspapers  or  magazines. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  3  years  experience  calling  on 
top  level  decision  makers.  A  thorough 
working  knowledge  of  newspapers  or 
magazines  advertising  management 
and  accounts  receivable  functions  is  a 
plus.  Our  clients  are  among  the  largest 
in  the  publishing  industry. 

Excellent  competitive  salary. 

Resume  in  confidence  to: 

James  Chapman 
Vice  President 
Sales  &  Marketing 
NEASI-WEBER  INTERNATIONAL 
11846  Ventura  Blvd.  Suite  200 
Studio  City,  CA  91604 

POSITIONS  I 
WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience): 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 


GROUP  VP  SEEKS  publisher  position 
on  mid  to  large  daily  for  top  spot  on 
suburban  group.  High  performer,  spec¬ 
tacular  results.  Write  Box  9839,  Editor 
&  Publisher. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


PROVEN  BUILDER  of  circulation  and 
revenue  seeks  future  in  Zones  3  or  4. 
TMC,  ABC,  data  base,  all  sales.  Box 
9843,  Editor  &  Publisher. 


SUCCESSFUL  CIRCULATOR  seeks 
change.  36  years  experience-last  18  as 
Director.  Presently  employed.  Colleg 
degree.  Strong  on  promotion,  service, 
budgets,  ABC,  CAC,  daily,  weekly, 
shoppers.  Don’t  let  my  age  fool  you-l 
can  do  the  Job!  Write  Box  9863,  Editor 
&  Publisher. 


_ EDITORIAL _ 

BIG  CITY  REPORTER  seeks  writing¬ 
editing  slot  on  small  daily  or  good  week¬ 
ly.  Versatile  writer,  good  with  people.  4 
years  daily  experience.  Clips,  resume, 
call  (303)  596-1730. 


CANADA-free  trade,  business,  travel, 
political  scene,  TV/Radio/Print.  Box 
9892,  Editor  &  Publisher. 


CREATIVE,  AGGRESSIVE  and  distinc¬ 
tive  writer  looking  for  a  SPORTS  report¬ 
ing  position.  From  High  School  to  Super 
Bowl,  I’m  your  man.  Kindly  contact  A. 
Cymrot,  2962  Hewlett  Avenue, 
Merrick,  NY  11566  (516)  223-6180. 

EDITOR/MANAGING  EDITOR 
Young  managing  editor,  with  a  degree 
from  Harvard  University,  seeks  a  similar 
position.  Recent  experience  includes 
managing  a  30  -H  managing  staff  in 
transition  from  a  6-day  to  a  7-day 
20,000  circulation  daily.  Would 
consider  a  public  relations  position  in  a 
college  or  university  setting.  Read,  write 
and  sp^k  Spanish.  Adept  in  communi¬ 
ty  relations  and  strong  in  organizational 
and  language  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested,  THERE  WILL  BE  NO  FEE. 
This  candidate’s  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 

1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 

GOOD  WRITER,  Statehouse  reporter  for 
45,000  daily  wants  general  assignment 
or  special  projects  slot  on  metro  daily 
that  needs  versatile  writers.  6  years 
experience.  Clips  resume,  call  (303) 
596-1730. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


I’M  LCXJKING  for  a  job  as  a  reporter  or 
feature  writer.  I’m  hard  working  with  4 
years  experience  editing  an  Army  news¬ 
paper.  Also  interested  in  job  as  editor  at 
weekly  or  small  daily.  I  can  write 
anything,  take  photos,  do  layout.  Eric 
Ourr,  USMCD-PAO,  APO  NY  09033.  I’d 
be  glad  to  call  you. 


NYC  FREELANCE  writer  who  can  spell, 
speak,  think,  type,  seeks  permanent 
P/T  job.  Day/hours.  Flexible.  Box  9891, 
Editor  &  Publisher. 


PERCEPTIVE,  ARTICULATE,  slightly 
off-beat  writer,  38,  seeks  like-minded 
publication.  Serious  or  fun.  Please  call 
Ron  Victor  (216)  321-4825. 


REPORTER/editorial  writer,  7  years 
experience  covering  city,  county  and 
state  government,  working  copy  desk 
and  writing  editorials.  B.A.  liberal  arts. 
Seek  job  at  daily  or  weekly,  any  Zone. 
Box  9880,  Editor  &  Publisher. 


SCIENCE-TECHNOLOGY  WRITER,  with 
energy/business  slant,  seeks  return  to 
U.S.  from  Britain.  Will  consider  daily- 
weekly-magazine  slots.  Zones  1,2 
preferred,  but  not  critical.  Box  9817, 
Editor  &  Publisher. 


SPORTSWRITER  with  three  years  news¬ 
paper  experience  and  background  in 
public  relations  and  sports  information 
seeks  position  at  a  daily  newspaper  in 
any  Zone.  I  have  covered  Big  Ten  and 
high  school  sports  for  a  22,000  daily. 
Available  in  May.  Box  9878,  Editor  & 
Publisher. 


TOP  SPORTS  EDITOR,  who  likes  role  of 
big  fish  in  small  pond,  will  increase 
your  circulation.  MA  fellowship  winner. 
Metropolitan  experience.  Prefer  5  day, 
small  PM  newspaper.  Congenial  staff 
more  important  than  money.  Please 
write  Wes  "Catfish”  Dumont,  256 
North  Topeka,  Wichita,  KS. 

WRITER/EDITOR,  experienced,  self- 
employed,  looking  to  become  team 
player  at  your  magazine,  corporation  or 
newspaper.  Great  interviewer.  Experi¬ 
ence:  editor  of  trade  magazines, 
features,  profiles,  story  assigment  and 
coordinating  efforts  of  freelancers, 
speechwriting,  copywriting,  newslet¬ 
ters.  Photo,  word  processing  skills. 
Samples,  references.  New  York  area 
Ready  now.  Call  David,  (718)  856- 
2106. 


PHOTOGRAPHER 

NEWSPAPER  PHOTOGRAPHER  with 
major  market  experience  seeks  staff 
position.  Color  experience.  Strong  news 
and  sports  background.  Able  to  relocate 
and  available  immediately.  Jo  L.  Keen¬ 
er,  9630  Kemp  Forest,  Houston,  TX 
77080.  (713)  895-7999. 


WEB  PRESSROOM  MANAGER 

Highly  motivated  and  responsible,  non-heat  set 
web  offset  pressman  required  to  supervise  depart¬ 
ment  for  rapidly  growing  New  York  City  metropoli¬ 
tan  area  financial  printer.  Must  have  minimum  of 
eight  to  ten  years  experience.  High  pay  combined 
with  excellent  benefits  package  including  profit- 
sharing  for  aggressive  and  ambitious  individual. 
Send  resume  and  salary  requirements  to  Box  9887, 
Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY - 

Reading:  A  lost  art  for  news  people? 


By  John  G.  Taylor 

The  comments  were  flung  with  the 
assumed  certainty  of  comradeship. 
Did  you  watch  the  game  last  night,  did 
you  see  how  the  other  guys  played  it 
on  their  section  page? 

The  response  from  the  receiver  — 
the  acting  sports  editor  on  Saturday 
at  a  major  metropolitan  daily  in  Con¬ 
necticut  —  was  worse  than  a  muff. 

“When  I  leave  this  place,”  he  said, 
“I  feel  like  the  guy  who  leaves  a 
screwdriver  factory.  The  last  thing  I 
want  to  see  is  another  screwdriver.” 

The  quarterback  they  carried  off 
the  newsroom  playing  field  of  repar¬ 
tee  13  years  ago  was  me.  And 
although  my  verbal  challenges  are  far 
more  selective  these  days,  I  still  have 
found,  from  coast-to-coast,  ghastly 
indications  that  many  of  my  fellow 
would-be  playmakers  —  news  peo¬ 
ple  —  once  out  the  door  of  their 
offices,  don’t  follow  news  of  any  sort, 
up  to  and  including  their  own  papers. 

I’ve  watched  idle  desk  editors  de¬ 
scend  far  beyond  card  games  on  the 
graveyard  shift.  I’ve  seen  them  sew 
and  crochet  on  the  rim  between  dead¬ 
lines. 

Never  mind  the  occasional  excuse 
about  being  out  of  the  country  on 
vacation.  I’ve  worked  with  reporters 
and  editors  who  don’t  subscribe  to 
their  own  papers,  don’t  watch  or  lis¬ 
ten  to  any  kind  of  broadcast  news,  and 
who  refuse  to  take  advantage  of  free 
or  discount  subscriptions  or  the  free 
paper  at  the  door  as  they  leave  (to  see 
how  their  40  hours’  worth  of  effort 
turned  out.) 

This  personal  neglect  goes  far 
beyond  galling,  and  borders  on  repre¬ 
hensible,  as  these  key  disseminators 
of  news  to  hundreds  of  thousands  of 
people  say  they  don’t  get  paid  to  read 
the  paper,  don’t  get  enough  tax  write¬ 
offs  to  justify  subscriptions  to  other 
publications  and  are  quite  happy, 
thank  you,  to  fulfill,  through  apathy  in 
reading  habits,  the  public’s  contempt 
of  them. 

The  crushing  blow  still  is  else¬ 
where  —  in  the  schools.  As  newspa¬ 
pers  try  to  bring  newspapers  and 
other  reading  programs  to  young  peo¬ 
ple,  I  hear  horrifying  comments  from 
college  journalism  majors. 

I’m  interested  in  sports,  an  under¬ 
graduate  says,  but  in  case  I  get  stuck 
on  the  news  side  for  awhile,  I  glance 

(Taylor  is  assistant  wire  editor,  Fresno 
(Calif.)  Bee.) 


through  the  other  parts  of  the  paper. 

Or,  I’m  a  graphics  person  and  into 
photos  and  art,  what  do  I  need  to 
know  about  reporting  or  spelling. 
And,  you  want  me  to  buy  a  stylebook; 
but  I  don’t  even  own  a  dictionary. 

The  “I-give-up,  I  don’t-care,  it’s- 
not-my-specialty”  philosophy  of  the 
news  business  seems  to  flourish  gen¬ 
eration  to  generation,  no  matter  how 
many  news  positions  get  filtered  out. 


I’m  interested  in 
sports. .  .but  in  case  I 
get  stuck  on  the  news 
side  for  awhile,  I  glance 
through  the  other  parts 
of  the  paper. 


The  well-illuminated  route  where 
all  the  bumps  are  known  may  provide 
a  good  way  to  drive  home  for  a  news 
person  suffering  from  VDT-blurred 
eyes.  But  to  shy  away  from  explora¬ 
tory  intellectual  detours  is  a  death 
sentence  when  it  means  a  news  pro 
won’t  seek  to  read  or  hear  newly 
spoken  ideologies,  understand  the 
shades  of  gray  between  new  heroes 
and  new  villains  and,  perhaps  most 
importantly,  listen  to  his  public  in 
church  halls,  supermarket  lines  and  at 
accident  scenes. 


Journalism  students,  which  those 
of  us  in  the  media  all  should  be  eter¬ 
nally,  need  the  reading  habits  of  a  den¬ 
tal  patient.  Pick  up  everything  you 
see  —  People  magazine.  Playboy, 
Cosmopolitan,  National  Review, 
New  Republic,  the  Bible,  the  Koran, 
shopping  circulars  from  stores  you 
never  go  to,  the  personal’s  column  in 
classified  ads. 

You  don’t  have  to  subscribe  to 
these  publications  and  others,  or  even 
like  them,  but  you  must  have  an 
idea  —  a  firsthand  idea  —  of  what’s 
in  them  so  if  your  readers  can’t  be 
Walter  Mitty  at  least  you  strive  for  it 
regularly. 

No  30-year-newspaper  veteran 
should  claim  ignorance  of  trends  or 
names  in  popular  music  anymore 
than  he  should  not  know  how  much 
gas  is  in  the  car  or  what  meal  gives  him 
heartburn. 

Names  of  city  council  members  and 
principal  issues  recently  addressed 
should  be  as  much  a  part  of  the  every¬ 
day  life  of  a  sports  reporter  as  how 
many  players  this  year  recorded  their 
300th-career  victories  in  the  Major 
Leagues. 

The  more  a  news  person  talks  about 
reading,  listening  and  observing  as 
essential  parts  of  his  profession,  the 
more  it  becomes  apparent  that  these 
are  also  integral  parts  of  being  an 
aware,  contributing  private  citizen. 

A  portion  of  the  public  already  sus- 
(Continued  on  page  31) 


I  J  E  s 


Management  Training  Center 


WANTED: 

Newspaper  managers  with  judgment,  vision,  dedication,  sharp  analytical  skills 
and  thorough  knowledge  of  newspaper  administration. 

WHAT'S  THE  SOURCE  OF  SUCH  TALENT? 

The  Institute  for  Journalism  Education's  Management  Training  Center, 
an  eight-week  intensive  program  designed  to  provide  participants  with  an 
in-depth  look  at  newspaper  management  concepts,  leadership  styles,  business 
decisions  and  operations  —  from  the  board  room  to  the  loading  dock. 


Applications  are  being  accepted  now  for  the  1986 
session  at  Northwestern  University.  Deadline  — 
May  16.  The  program  is  open  to  persons  from  all 
newspaper  operating  departments.  For  more  infor¬ 
mation,  a  brochure  and  applications,  please  see: 


Debra  Castelan  at  the  American  Newspaper  Publishers 
Association  Convention  April  21-23,  San  Francisco 
IJE,  B-28  North  Gate  Hall,  University  of  California 
Berkeley,  California  94720,  (415)  642-8287 
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■  Some  55%  of  all  Amencans 

think  the  press  is  arrogant.  Even 
the  70%  who  regard  the  press  favorably 
overall  split  50:50  on  the  question  of 
arrogance. 

At  the  same  time,  you’re  also  likely  to 
think  the  press  cares  about  the  quality  of 
its  work,  is  highly  professional,  moral, 
patriotic,  that  it  protects  democracy  and 
enhances  national  security. 

These,  too,  are  majority  views. 

In  other  words,  despite  what  some  crit¬ 
ics  would  have  us  believe,  when  asked  to 
evaluate  the  character  and  worth  of  the 
press,  you  and  your  fellow  citizens  resist 
simplistic  judgments. 

You  see  valuable  strengths  and  worri¬ 
some  flaws. 

We  know  because  we  asked.  We  commis¬ 
sioned  The  Gallup  Organization  to  under¬ 
take  the  most  comprehensive  investigation 
ever  of  public  attitudes  toward  the  press; 
and  these  were  among  the  findings. 

Why  we  did  it 

First,  because  as  one  of  America’s  larg¬ 
est  newspaper-based  media  companies,  we 
need  to  know  exactly  how  the  public  views 
the  press. 


Second,  because  we  want  to  engage  you 
in  a  dialogue  about  press  issues,  and  we 
saw  the  study  as  a  way  to  stimulate  it. 

To  that  end,  we  will  present  the  study’s 
major  findings  in  ads  and  public  meetings 
and  ask  for  your  comments. 

We  also  plan  to  repeat  the  study 
regularly,  so  we  can  keep  tabs,  and  stay 
in  touch. 

What  do  you  think? 

What  would  you  like  the  press  to  do 
more  of?  Less  of?  Send  your  views  to  our 
Chairman,  Robert  Erburu,  Times  Mirror, 
Times  Mirror  Square,  Suite  100,  Los 
Angeles,  CA  90053. 

He’s  also  the  person  to  write  for  a 
summary  of  our  investigation  or  a 
Times  Mirror  annual  report.  Or  you 
can  call  our  public  affairs  people  at 
(213)  972-3946. 


we  own  tne  properties  below.  In  terms 
of  sales,  we  rank  139th  among  Fortune 
magazine’s  “500.”  In  terms  of  net  income, 
we’re  79th. 

Times  Mirror  Newspapers; 

Los  Angeles  Times;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 
Hartford  Courant;  The  Morning  Call 
(Allentown,  PA);  The  Stamford  Advocate 
and  Greenwich  Time  (Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Magazine;  The  Sporting  News. 

Times  Mirror  TV'  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVl, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300  com¬ 
munities  in  15  northeastern,  western  and 
southwestern  states. 

Times  Mirror  PubUshing: 

Matthew  Bender  &  Co.,  law  books;  C.V. 
Mosby  and  Year  Book  Medical  Publishers, 
medical  books;  Harry  N.  Abrams,  art 
books;  Mirror  Systems,  computer  software; 
Learning  International,  training  programs; 
Jeppesen  Sanderson,  flight  information 
and  training. 


,  .  Times  Mirror 

mM  We’re  interested  in  what  you  think. 


EXCELLENCE  ISNT  A  ONE-SHOT  DEAL 


NPAGP  Winners,  Back  Row:  Bill  Wade,  Don  Stetzer,  Tom  Ondiey,  John  Sale  FiontRow  Bate  Diana,  Carol  Morton,  John  Kaplan,  Vince  Musi 

Shooting  the  news,  like  reporting  In  all,  8  of  the  14  first-place  awards  went  to 

the  news,  is  a  day-after-day  pressure  as-  The  Pittsburgh  Press  staff, 

signment.  Winning  an  award  is  a  singular  All  this  follows  Kaplan’s  recognition 

tribute  to  what’s  expected  as  continual  as  runner-up  photographer  of  the  year  in 

performance.  the  National  Press  Photographers’  Pictures 

The  Pittsburgh  Press  photography  of  the  Year  C  ontest  and  photographer  of 

staff  showed  its  consistency  by  capturing  the  year  for  NPPAs  Region  3 . 

35  of  the  48  awards  in  this  year’s  com-  We’re  proud  of  their  accomplishments, 

petition  of  the  News  Photographers  but  we  won’t  pause  to  savor  these  successes 

Association  of  Greater  Pittsburgh.  John  too  long.  Our  readers  see  us  every  day. 

Kaplan  won  the  highest  honor — photog-  They  expect  gpjig  SCRIPPS  HOWARD 

rapher  of  the  year.  The  runner-up  was  repeat  per-  gig  ■mp’tat^PAP'P’R^ 

another  Press  photographer.  Bill  Wade.  formances. 


